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harry wysocki, designer, is ready to provide complete 


art direction . . . from the creative conception through to 





the finished art itself. His work—the product of a remarkable 





talent and his valuable training at the Art Center 





School in Los Angeles —is refreshing, attention-holding, and 





very successful. One of America’s top designers, 





wysocki is associated with kling studios in chicago 





— another outstanding artist on our staff. 








chicago—601 N. Fairbanks Ct. Delaware 7-0400 
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Now.. Millions of Americans 
Hont Sutter when 
Acid Indigestion Strikes 
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‘00d Photography 


TON! FICALORA 


12 East 42nd Street, New York 17, N. Y. MUrray Hill 7-0356 


Art Director & Studio News / February 1954 





till Life... 











"dress up" 


ARTWORK 
AND 
PHOTOS 














WITH CRESCENT 
\ Anniversary seties 





Ss MAT BOARD 
CRESCENT 
Qusalaty | 
BOARDS CHICAGO CARDBOARD COMPANY 
1240 N. HOMAN AVE., CHICAGO 51, ILLINOIS 


WRITE FOR SAMPLES OR SEE THE BEAUTIFUL ARRAY 


OF COLORS AND FINISHES AT YOUR ART MATERIAL DEALER TODAY! 














by drama and action. Leading advertisers and 


The Saturday Evening Post use his paintings. 
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ANOTHER TALENTED ARTIST 


An experienced illustrator whose work is characterized 


BACKED BY FINE STUDIO SERVICE 


ADVERTISING ART 


136 EAST 57 STREET 
NEW YORK 22, N.Y. 
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OFFICIAL PUBLICATION OF NATIONAL SOCIETY OF ART DIRECTORS 


Wallace W. Elton, New York, President; Arthur Lougee, Detroit, Vice President; William 
Miller, Chicago, Vice President; Cecil Baumgarten, New York, Secretary-Treasurer. 


NSAD Headquarters: 115 East 40th Street, New York 16, N. Y. 
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WHERE ARE WE GOING IN 1954? 


Trends in any phase of business approximate the impressive but: 


deceptive iceberg. Much is hidden. This is specially true of adver- 
tising and merchandising. The often predicted recession arrived 
pretty much on schedule, but to date it has been much milder than 
foretold and it has brought its own silver lining; an important con- 
sideration to art professionals. 


Because most businesses expect a tighter market during the 
recession, most ad budgets are as large or larger than in the record 
year just ended. Attitude of many is summed up by General 
Electric’s upping of its 1953 promotion by $10,000,000 or about 
20%. Reason: consumers have money to spend, desire and need 
goods, but with competition stiffer selling must be intensified. 


Aside from the therefore better outlook for advertising, develop- 
ments showed up in 1953 that reveal the economic shape of 1954. 
Some, as noted in a Tide magazine survey, are: 


Wonder fabrics and wool and cotton joined in a battle royal for 
sales that is likely to continue without letup. Men’s wear, for 
example, went heavily into synthetic fibers and sales expanded to 
a record high. Cotton scored a major comeback in women’s wear. 


The do-it-yourself movement, strong all year was still gathering 
momentum at year’s end. Formation of the American How To 
Council points to strong promotion in this direction. 


Color TV did not arrive in °53, may only trickle in ’54, but it 
has intensified color talking and color thinking, should stimulate 
more color advertising in all printed media than ever before. 


The record and record player industry got a boost from shift 
of high fidelity from luxury to mass market. 


Self-service shopping, pre-packaging, and automatic vending will 
add to thcir already impressive gains of 1953. The development of 
new products and technical improvements will also provide an 
attractive market for package, product and promotional art and 
design. Some such products to watch are gas appliances, all purpose 
and special detergents, gasoline additives, filter cigarettes, and new 
frozen foods such as frozen bread. 


Wall Street has finally abandoned its tombstone advertising. Use 
of art copy is increasing. This is a spanking new market for the 
artist and to some extent for the photographer. Additional stimulus 
to the financial field comes from plans to sell stocks on the install- 
ment plan. 


All in all 1954 will be a challenge to meet and beat 1953 record 
levels. With advertisers measuring sales-effectiveness of their promo- 
tions more critically, the year poses an added challenge to the 
creative ADs, artists and photographers. 
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Each 


Delta's 
‘Jewel’ 






is meticulously inspected 
by a trained craftsman before 
leaving the factory. It must 
meet the rigid standards 
for perfect shape, point and 
snap. Delta’s ‘Jewel’ 
is specifically designed 
to answer the demand 
of all engaged in the 
graphic and ad arts 
for the perfect basic tool. 





Available thru your favorite dealer. 


Size: 000 00 0 1 2 3 4 5 6 7 8 9 10 
Price ea: .80 .80 .90 1.00 1.20 1.50 2.00 2.50 3.25 5.00 5.50 7.75 10.00 


delta brush mfg. corp., 119 bleecker st., new york 12, n. y. 





tax talk 


Maxwell Livshin, CPA 


HOW TO FIGURE DEPRECIATION. Buildings, 
machines, fixtures, and similar items hav- 
ing a useful life of more than one year 
can be depreciated annually, The income 
tax law provides an annual depreciation 
allowance as a means of recovering the 
original capital cost tax-free. 


The useful life of an item depends on 
how soon it will become obsolete. Past 
engineering experience provides reason- 
able estimates for figuring depreciation. 
Comprehensive tables of “average lives” 
have been published in an official booklet 
called Bulletin F (U.S. Superintendent 
of Documents). Bulletin F (revised Jan- 
uary 1942) shows the following “average” 
depreciation rates on items used by Art- 
ists and Art Studios: 


Average Life 
(in years) 
Adding machine ........ 10 
Addressing machine ..... 15 
Bentwood chairs ........ 5 
DE, iv contuwssneues 20 
Cabinets and files ....... 15 
Copying Camera ........ 12 
rrr cree es 20 
fe ee 20 
Duplicating machine .... 10 
Be GEE kscascanccs 16 
DE, tists oe aniocuns 8 
Mailing machine ........ 15 
Photographing machine .. 16 
Rugs, carpets, etc. ....... 10 
NEE Scat adsvisie kind bene 13 
WOMENS COMMER 0 occcccccs 10 
ME, caicawisesniasonve 15 
TE i. ck bd ceenwask's 5 
WO MEE: ca ccevisees 10 


CHANGES BY THE TREASURY DEPARTMENT. 


The various tax laws of the State of 
New York provide that if the amount 
of the net income of any taxpayer for 
any taxable year, as returned to the U. S. 
Treasury Department, is changed by that 
department, the taxpayer must notify the 
New York Tax Commission of such 
changed net income within 90 days after 
the final determination thereof and shall 
concede the accuracy thereof or state 
where the additional tax is erroneous. 


Unidentified income. Where a taxpayer 
is unable to identify exact amounts of 
loans included in bank deposits and is 
unable to explain some deposits, these 
monies are often regarded as additional 
income by the Treasury Department. 
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... and a choice of several other fine illustrators, 


plus a large and complete studio. service, makes La Driere 


the first choice of leading Art Directors 






headquarters for automotive art for 25 years 
LA DRIERE STUDIOS, INCORPORATED 
1700 CADILLAC TOWER DETROIT 26, MICHIGAN 
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THIS LION IS KNOWN FOR MANY TALENTS 


These great 

specialized talents 
represented by 
Stephan Lion 

and his 

Four Associates 

are masters 

of every style 

in advertising art. 

But whether 

the problem's one 

of high-style 

fashion, still-life, or 
industrial illustration— 
each bears 

the unmistakable stamp 
of Lion taste 

and quality. 

For your next ad, 

or your next campaign— 
from layout 

to finished art— 
consult 


Stephan Lion Associates. 


Exclusive representation of: 


SUSAN ABBOTT 
EVERETT BARCLAY 
CECIL BEATON 
BRADFORD BOOBIS 
ROBERT CHAMBERS 
PETER DIMITRI 
TOD DRAZ 

GEORGE ENGLERT 
HANS ERNI 

SIMON GRECO 

RIC GRASSO 

STAN KLIMLEY 
MATTHEW LEIBOWITZ 
HERBERT LEUPIN 
KARL MILROY 
JEAN PAGES 
WEIMER PURSELL 
WALTER RICHARDS 
GEORGE SHAWE 
FRANK SOLTESZ 
ED VEBELL 


ALBERT WERNER 


RENE WILLAUMEZ (RBW) 


STEPHAN LION ASSOCIATES 


Gene Vos, Dick Hollander, Bob Fischer, Wally Moos 


145 EAST 52ND STREET, NEW YORK 22 PLAZA 9-3490 
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letters 


Wants more on typography 
I have immensely enjoyed this publication 
with every issue. It has improved with each 
issue and I am glad that financial suc- 
cess gave you the opportunity to give us 
a better quality magazine than that with 
which you started out. Let’s have more 
on typography in the issues once in a 
while. 
Thanks for a great job. 
Harry Burke, Victoria Typographers— 
Victoria Press, Chicago 


Takes exception .. . 

With Martini firmly clutched in hand I 
opened your November issue . . . to find 
an idea in the editorial on page 5 which 
might be a petard for future advertising 
thinking. 

It isn’t much of a thing but the fact 
that you wrote it seems to indicate a rock- 
bound acceptance of the MISDIRECTED 
APPEAL. 

Whazzat? Well, merely that you accept 
the idea that only upper-income people 
are interested in the best on the market. 
And advertising should be slanted via copy 
and art towards this very homogenous 
group. 

Very little psychological research has 
been done on the subject but I feel that 
it wouldn’t take very many bucks to learn 
that our huge white collar, medium in- 
come group could be sold (and is being 
sold) every item on the blue-chip agenda. 
To date, class advertising seems to say: 
here is an expensive product whose quality 
we won’t mention just made for you Har- 
vard-Radcliffe people who spring from 
families who had it before the auto. 

And that’s plain nuts. 


All kinds of people appreciaie the good 
things and strap themselves to get them. 
Immigrants’ sons go to college despite the 
fact that they must compete later with 
vice presidents’ sons. And they know they 
must. But they’ve been sold the idea that 
college is rr. 

The same psychology could be woven 
into advertising for class items, of course. 
The pitch would be, naturally, that Hatha- 
ways really wear longer because the stuff 
is better and so on. In short, it is cheaper 
to buy a quality product besides gaining 
the good feeling that comes only when you 
feel the leather or stroke the fur. 

I don’t say, of course, that Cadillacs 
should be sold with Sears copy. Incident- 
ally, here’s one product of class that gets 
in an economy pitch now and then altho 
it’s hard to prove the facts. 

I do say this: it ain’t the money you 
make, it’s the quality you buy if—and 
a big 1r—you’re convinced you are saving 
money in the long run. I do say that Hart, 


(Continued on page 87) 
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8 Ways To Reproduce Color 








A COMPLETELY INTEGRATED COLOR SERVICE FOR 
ADVERTISING, DISPLAY AND THE GRAPHIC ARTS 


JAMES R. ROSE COLOR LABORATORIES 


1. DYE TRANSFER PRINTS for reproduc- 
tion from all types of copy. Stripping 
and photocomposing. 1-2-3 color in all 
sizes up to 30 x 40 inches. Complete 
color correction for top flight repro- 
duction quality. Retouching and special 
handling services. 


2. DUPLICATE TRANSPARENCIES of 
your Ektachromes and copies of art 
work. Stripping, retouching, photo- 
composed between glass to conform to 
your layout for single ‘shot’’ at your 
engraver. Finest quality reproduction 
duplicates — dependable service. 


3. FLEXICHROME PRINTS for coloring. 
Made and dyed to your specifications. 
Stripping and special handling. 


4. 35MM DUPLICATING, slides and 
strip films made from all types of copy 
including Ektacolor and Kodacolor. 
Small or large quantities. On Eastman 


5. EKTACOLOR FILM SERVICES: Print 
film positives and dye transfer prints. 
Negative processing. Duplicating and 
stripping. Special handling of Koda- 
color. Filrns for printing and dupli- 
cating. 


6. CONTINUOUS TONE SEPARATION 
negatives and positives. Improved color 
correction techniques used in our color 
separation service will assure finer re- 
production at a saving iri time and cost. 
2-3-4 color. Fully color corrected. 


7. EKTACOLOR CONVERSIONS for the 
graphic arts. Photocomposing and 
stripping to proper scale and focus. 
Plus a new method of color control 
and greater color correction. From all 
types of copy. Positives supplied for 
screening. 


8. DISPLAY TRANSPARENCIES of your 
art or transparencies in all sizes up to 


negative-positive materia! Highest 30 x 40 inches. Photocomposing of 
quality. illustration, line work or type. 
NEW METHODS e RESEARCH e CONSULTATION 


— 3D DYE TRANSFER ANAGLYPHS — 
CUSTOM QUALITY — FAST, DEPENDABLE SERVICE 





Phone or write today for complete information. 


Established 1947—formerly with Eastman Kodak Research Laboratories 


JAMES R. ROSE COLOR LABORATORIES 


611 THIRD AVENUE 


NEW YORK 16, N. Y. 


MU 45560 











Mr. Popodopoulis 
was amazed... 


ond DUN & BRADSTREET 
was pleasantly surprised to say the 
least when they won the “best of indus- 
try award” of the Direct Mail Adver- 
tising Association with this campaign. 







Boyan & Weatherly studio hadn't ex- 
pected it either — we just worked with 
our usual “leave no stone unturned” 
approach on this assignment — as we 
do on every job. 


Want to find out what a fresh approach 
can do for you? It’s easy as picking 
up the phone — PL 8-1110 


Contact: George Lynch * Kenneth Powers © Gloria Orsenigo 
7 Joseph Boyan © Goodhue Weatherly © Helen Hubel 
| For Iilustration— 
BOYAN A&A WEATHERLY., Inc. 


! 525 Lexington Avenue, New York 17, N.Y. * Telephone: PL 8-1110 
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business briefs 


As 1954 got rolling the outlook for the 
advertising business was good. 


Spot, bulletin of the Chicago Photo- 
graphic Guild, reports “The end of the 
boom is official . . . weekly earnings are 
now $70.49 compared to peak of $72.14 

. wages and salaries are now $195.7 
compared to peak of $197.3 billions per 
year . . . wholesale prices are now at 
111 compared to peak of 116.5... fac- 
tory orders are now $22.4 compared to 
peak of $28.3 billions per month .. . 
and cost of living is now at 115.2 of 
1947-49 average, a new high.” 


What does this tightening economy mean to 
the advertising business? Says Spot, “The 
trend now among large businesses is to 
plan toward increasing advertising and 
selling programs.” This is fact, not theory, 
as evidenced by expanded programs be- 
ing announced daily by leading adver- 
tisers. Business, recognizing the slide, is 
combatting it with intensified sales and 
promotional effort. 


1954 may see increased promotion by media. 
With more dollars expected to go into 
advertising than ever before, and with 
many media facing increased production 
costs and lower margins for profit, there 
will be a madder-than-ever scramble for 
the ad dollar. Robert Lampee, AM of 
the Pittsburgh Post-Gazette, for example, 
says all the space salesmen cannot handle 
the huge newspaper-space-selling job. 
“The primary selling job has to be done 
by printed promotion.” 


Despite the moaning heard at year's end 
from some quarters, the overall ad pic- 
ture for 1953 showed a boom year. All 
media but radio broke revenue records 
and radio matched 1952’s total. Survey 
by Tide magazine shows magazines 8.5% 
ahead of last year; newspapers up 14.1%; 
business publications ahead by 6.9%; net- 
work tv a whopping 23.1% in front; 
spot radio stronger by 8%; spot tv up 
27%; outdoor ahead by 9.4%, for an 
overall ad gain of 11% . . . and bigger 
budgets are planned for 1954. 
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AN ANNOUNCEMENT 
OF MAJOR INTEREST 


TO THE 








ART WORLD: 


TEN OF 

TODAY’S GREATEST 
FINE ARTS 
PAINTERS 


WILL CONDUCT THE 


FAMOUS ARTISTS Tinting COURSE 





Never before and nowhere else could you find a more distinguished 
group of painters to guide your personal development as an artist. For 
each of these ten is a giant in his own field of Fine Art. Their paintings 
hang in museums throughout America—their work is prized in the most 
important private collections. 

To enjoy the inspiring leadership of any one of these ten would be 
worth a pilgrimage. Yet, today, in the privacy of your own home, you 
can benefit from the guidance of this distinguished group, through the 
new FAMOUS ARTISTS Painting COURSE. We invite you to write for 
complete information. 


Famous Artists Schools 


STUDIC F41B4, WESTPORT, CONNECTICUT 
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Y por word! 


All Styles! No minimum! 24 hour service! 





They said it couldn't be done... 
but we're doing it! 


When we started Rapid Film-Lettering 
Service a few short months ago, 

we had no idea that in so brief a period 
we would be able to reduce the 

cost to our customers so drastically 
... but we've done it. 


Send in your orders at this low price! 
Send for our specimen book! 





Send for a representative 


e to explain how Rapid Integrated Services 
Ropil Typographere. hue functions for the Art Director, 
Fy, @ Production Man, Advertising Manager 

... Type and Hand Lettering both 


305 East 46th Street, New York 17, N. Y. MUrray Hill 8-2445 
from the same source at the 


same time on the same order. 








éé 
JOBS UNLIMITED 
places more Art Personnel than any agency in America 


jobs untininad // edvertsing personnel speciolists, 16 east 50th street, n. y. c., olaza 3-4123 

















what’s new 


ENLARGING GUIDE: A revised dial type 
Dataguide to reduce enlarging guesswork 
has been developed by Eastman Kodak 
Co. The Kodak Enlarging Dataguide 
aids computation of exposure times for 
changes in magnification or lens aper- 
tures. Exposure times can be computed 
from density measurements without mak- 
ing test exposures for every print, and 
selection of the right paper for each 
negative is facilitated. Also allows for 
change in effective speed of papers at 
long exposure times. 75c. 


SCREEN PROCESS MATERIALS CATALOG: 
Describes Ektagraph process, catalogs 
photographic materials for screen proc- 
ess printing, .aids selection of proper 
materials for line or halftone work. Free. 
Graphic Arts Sales Division, Eastman 
Kodak Co., 343 State St., Rochester 4, 
es 


HAND LETTERING STYLES: Pamphlet shows 
specimens of hand lettering by John 
Schaedler. For copies, 299 Madison Ave- 
nue, New York 17. 


4A STANDARDS OF PRACTICE: Published by 
the American Association of Advertising 
Agencies, 420 Lexington Ave., New York 
17, a revised copy of the Standards of 
Practice has just been issued. Covers 
copy, rebating, undisclosed income, spec- 
ulative materials, credit extension, unfair 
tactics. 


COLOR DATA BOOKLET. Kurshan and Lang 
Color Service, New York, has prepared 
a 16 page illustrated color data hand- 
book. It contains information and prices 
plus technical data: Time and de- 
livery schedules; how, when and why to 
use Flexichrome, dye transfer and carbro 
color prints, Ektachrome duplicate trans- 
parencies both for display and scaled 
assemblies for- reproduction; and recom- 
mendations on masking. 


SLIDE PROJECTOR. SKOT is a new slide 
projector made by American Optical Co. 
It is a 2” x 2”, 300-watt with a five-inch 
lens. It is blower-cooled, has a two-ele- 
ment condensing system and a_ heat 
filter. $49.95, 


TYPE INDEX. American Type Founders 
has published Descriptive Index of ATF 
Types. Booklet shows one-line specimens 
of 248 series of type regularly made for 
stock in fonts. Copies from Frank Ger- 
hart, ATF, 200 Elmora Ave., Elizabeth, 
New Jersey. 
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direct or indirect selling 


Which ad was most noted, remembered, read? 
Which approach would you use? 


‘The hest-dressed feds wear CANNC 


IN port 





Dr. Morgan Neu, Techincal Director, 
Daniel Starch & Staff 


Here are two advertisers who have used 
almost opposite techniques. They ap- 
peared in the June, 1953 issue of the 
LADIES’ HOME JOURNAL. The St. Marys 
Woolen advertisement uses a whimsical 
indirect approach, while the Cannon 
Mills advertisement uses a very realistic 
and direct approach. Which technique 
attracted more readers? Before reading 
the answer below, check your thinking 
regarding the relative effectiveness of 
these two ads. 


Both advertisements attracted a consid- 
erable number of readers who later re- 
membered reading the advertisement. 
Thirty-one per cent of the women readers 
“Noted” the St. Marys advertisement 
and 54 per cent “Noted” the Cannon 
advertisement. One out of every six 
women “Read Most” of the Cannon 
advertisement while only one out of 
every eleven “Read Most” of the St. 
Marys advertisement. 


(Continued on page 16) 
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ONE OF KODAK'S 5 WAYS TO COLOR PHOTOGRAPHY 


Color has 
many voices 


The illustration your photographer cre- 
ates for you on Kodak Ektachrome Film 
has the persuasion of many tongues, many 
voices. The pulse of industry comes alive 
with a shout, the glamour of fashion with 
a whisper. Whatever your message, color 
can be a highly articulate part of it. 


Ektachrome is practically a universal 
color film for use under every condition— 
for editorial or advertising pictures—in- 
doors or outdoors—day or night. And a 
commercial laboratory right around the 
corner will process it within hours. 


Kodak’s new quarterly publication, 
“Applied Photography,” can help you 
use the language of color 
more effectively, more prof- 
itably. We'd like to add your 
name to the mailing list— 

please write. 


KODAK’S 5 WAYS TO COLOR PHOTOGRAPHY 


1. Ektachrome Film: Superb color, brilliant or 
subtle; transparencies for photomechanical re- 
production. 2. Dye Transfer Process: You see 
your photographs on paper—as they will ap- 
pear in print—defore engraving. 3. Flexichrome 
Process: Create photographs in the colors of your 
choice—from black and white, or color. 4. Ekta- 


color Film: The starting point for display color 
transparencies of excellent quality and any size. 
5. Kodachrome Film (35mm): Projection slides 
of exceptional sharpness. For presentations, for 
selling, or for teaching. 

Your photographer knows how to handle 
them all. 


EASTMAN KODAK COMPANY, Rochester 4, N. Y. 
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years experience in 


COLOR 











CARBRO, DYE TRANSFER, FLEXICHROME 


specializing in montage 














CARBO PRINTS INC. 


18 East 49th Street, New York 17 
Nicholas Langen, President 


Plaza 3-3911 





1. J. Becker Studios 


every branch of photography 
controlled Flexichromes 


480 Lexington Ave. 


associates: 


* Georg Blackwell 


New York 17 


call EL 5-3696 for our representative, 


¢ Murray Duitz 





(Continued from page 14) 


Probably one of the reasons why Can- 
non was better read was its very direct 
and realistic approach in headline, illus- 
tration and copy. The Cannon headline 
proclaimed that their sheets were on the 
“best-dressed beds”. The four pictures 
in full color illustrates very clearly how 
Cannon sheets can be used. These illus- 
trations plus the headline probably ac- 
counted for the high “Noted” and the 
very informative copy no doubt was the 
main reason why it was so well read. 


St. Marys, on the other hand, did just 
the opposite to Cannon in all three of 
these departments. The headline was 
actually the caption for the cartoon illus- 
tration. It referred to the illustration, 
not the product. The full color illustra- 
tion was only remotely related to the 
product. The copy, although following 
the whimsical theme, did have some 
reference to the product. 


The scores, reported by Daniel Starch 
and Staff, Mamaroneck, N. Y.: 


ST. MARYS 
Seen- Read 
Noted Assoc. Most 
% of Readers ..... 31% 27% 9% 
Cost Ratios ....... 84 78 §6113 
CANNON 
Seen- Read 
Noted Assoc. Most 
% of Readers ..... 54% 52% 17% 
a 145 150 208 


Noted denotes the percentage of read- 
ers who, when interviewed, said they 
remembered having seen an advertise- 
ment regardless of whether or not they 
associated the advertisement with the 
name of the product or advertiser. 


Seen-Associated denotes the per cent 
of readers who said they remembered 
seeing the advertisement and associated 
it with the name of the product or adver- 
tiser. 


Read Most denotes the per cent of 
readers who rcad 50% or more of the 
copy. 

Cost Ratio tells the relationship be- 
tween the cost per hundred readers (who 
“Noted” for example) for a specific ad- 
vertisement and the corresponding medi- 
um average cost for all the advertisements 
in the same issue. A “Noted” Cost Ratio 
of 175, for example, would mean that 
the advertisement “stopped” 75% more 
readers per dollar than par for the issue, 
par being 100 and representing the 
medium average cost. Thus a cost above 
100 is above average; below 100 is below 
average. 
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From an original Kodak Film Negative 
by Valentino Sarra for Eastman Kodak Company, 
through J. Walter Thompson Company. 


SARRA— ih 


New York: 200 East 56th Street 6! 
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PHOTOGRAPHIC ILLUSTRATION - TELEVISION COMMERCIALS - MOTION PICTURES - SOUND SLIDE FILMS 

















.. and many others 
Plus 
a complete service 
from layouts 
to final art 


AVAILABLE THROUGH 


ROY GERNMANOTIA INC. 


40 EAST 49TH STREET, ELDORADO 55-7155 























. it’s TRUE! 


New York 36, N.Y 





dye transfer 
color prints 


Professional quality at sensible 

prices from merchandise, trans- 

parencies, art work. Rush or- 

ders, small and large quantities 

made in our own laboratories. 

Complete color, black and white 
services. 


corona color studios 
37 West 47th St., N. Y. 37 


Plaza 7-1661 


Le tering Corporation 

















quotes 


The following bouquets were plucked 
from the 32nd Annual of Advertising and 
Editorial Art of the Art Directors Club 
of New York. 


Joint responsibility 


“The art director and the copywriter 
must be given joint responsibility and 
authority for the advertisement they are 
jointly to produce.” 


Walter Weir, Vice-President 
Donahue & Co. 


The indispensable man 


“If there is an indispensable person on 
the advertising team, he is the Art Di- 
rector.” 

Alynn Shilling, 


Director of Advertising, 
National Distillers Products Corp. 


Initiate as well as execute 


“The art director at CBS has tradition- 
ally been a critical force in the initiation 
as well as the execution of the network’s 
promotional efforts, a role which only 
recently has come to be shared by his 
opposite number in other fields . . . The 
wisdom of investing him with this degree 
of responsibility seems to have been jus- 
tified by the record of the quality and 
effectiveness of CBS promotion.” 


Frank Stanton, President, 
CBS Network 


Impact, interpret, integrate 


“Today’s magazine must lean heavily on 
the art director for the impact it makes 
on the reading. public. His task is no 
only to design, but to interpret and in- 
tegrate, so that the reader may absorb 
at a glance some of the feeling of the 
article or story.” 


Gardner Cowles, 
Editor of Look 


Be inspired and inspiring 


“The art director must be inspiring as 
well as inspired, and if he’s as good as 
he ought to be, and I’ve invariably found 
him to be so, then as far as I’m con- 
cerned he can think he’s the editor any 
day he wants to. I'll settle for taking his 
credit.” 


Herbert R. Mayes, 
Editor, Good Housekeeping 





= ' 


Art 





ROLAND ALEXANDER 
NORMAN APPLEMAN 
JACK BARTON 
FOR INCREASED SERVICE JOAN BARRON 
FRANK BEVAN 
HARRY BONNICI 
FOR INCREASED QUALITY HARRY BORGMAN 
HENRY BOWDEN 
JOHN BREAUGH 
THOMAS DEMERLY 
VIRGINIA DeTAVERNIER 
JAMES DUNNE 
THOMAS EMBACH 
HARRY FAIRCHILD 
RICHARD FIELDING 
JOHN FOSTER 
EVERETT GERLACH 
BERNARD GOERKE 
CHARLES GURNEY 
JAMES HADDEN 
| c | A M A 4 A LYSTON HARDY 
ELAINE HAVELOCK 
GLEN HAVERSTOCK 
34 a ie] T M4 E 2 S MAURICE HEALD 
ROBERT HINCKS 
ALEXANDER HOGG 
RICHARD JABLONSKI 
JAMES JACKSON 
NICHOLAS KASTRANS 
JACK KELLER 
JOHN KRISTOFFY 
TED KUBIT 
LAWRENCE LAKE 
JOHN LaQUE, JR. 
REGINALD LASLETT 
MAUREEN LEAF 
DONALD LEE 


DAVID LINDSAY 
JOHN UPPMAN 

TED LODIGENSKY 
HERBERT LUGERS 
DONALD MacGREGOR 


CLIFFORD McCLISH 
RICHARD McGUIRE 


EMMETT J. MCNAMARA 
JOHN F. MENAMARA 
- CYRIL MENDHAM 


RICHARD MILLER 
PAULINE NOPONEN 


+ 
: NELL NORTON 
; DANIEL OPPENHEIM 
” TED PAUL 





GEORGE PAWLICK 
LUCIEN PERKOWSKI 


DONALD RENTON 
GERALD SCHMIDT 
DONALD SOCAILL 


CHARLES SOMERVILLE 
WILLIAM STANTON 
MARLIN STEWART 
WILLIAM THOMAS 
RICHARD WEISS 
LEONARD WINTER 
DUANE WOLFE 
JAMES WRIGHT 
BRUCE YOUNG 
GERALD ZELENICK 





MENAMARA BROTHERS 
Largest supplier of art to the automotive industry 
38TH FLOOR PENOBSCOT BLDG e DETROIT e WO.1-9190 
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A Complete 
Design & Production 
Service for 


QT 


ASSOCIATES 
104 East 40th St. 
MUrray Hill 9.7959 
3-7953 

9-7954 














publication art 


What kind of art is bought by the leading publications? 
Who buys it? What is the magazine’s art-buying policy? 


Tix order to present a picture of publica- 
tion art buying activity, Art Director & 
Studio News sent a questionnaire to art 
directors of leading magazines. More 
than forty of the countries leading mag- 
azines and groups sent in the following 
data. 


THE AMERICAN GiRL, The Girl Scouts of 
U.S.A. Buys: (a little) 2-color and b&w 
art, humorous, cartoons, color photog- 
raphy for cover, b&w photography for 
story and light article illustration. Inter- 
views: Mrs. Deutsch. Buyer: Mr. Hum- 
merstone, 155 E. 44th St., NYC, 
Murray Hill 2-2505. Payment: 30-days. 
Submit original art. Magazine is for all 
girls 10-17. Follows Girl Scout principles 
of wholesome living. 


THE AMERICAN MAGAZINE, Crowell-Collier 
Publishing Company. Buys: (a lot) b&w 
photographs, Kodachromes, lettering, car- 
toons, 2-color illustrations, full color 
illustrations; (some) decorative spots, 
maps, b&w drawings, humorous spots. 
Interviews: and buys: Frank Rossi—art- 
work except cartoons and the photographs 
used in “America’s Interesting People”; 
Hillis Clark—cartoons (2nd Wednesday 
of every month); Bob Baker—photog- 
raphy. 640 Fifth Ave., NYC. Payment: 
once a week; according to job and mar- 
ket price for each type of artwork. Sam- 
ples should be clean, matted or in a 
scrapbook. Stat samples and file cards 
may vary in size. Taboo: Never send in 
art work to be returned without stamps 
or/and self-addressed envelope; Never 
call on editors without an appointment 
(except cartoonists—9-4 on the second 
Wed. of each month). Most wanted: 
photographs with good design quality. 
Artists should be most careful about fol- 
lowing mss., to draw art work to proper 
scale and to deliver assignments on 
time. 


THE BRIDE’S MAGAZINE, Bride’s House, 
Inc. 527 Fifth Ave., NYC. Buys: (a lot) 
color and b&w photography; (a little) 
full color and b&w art. Interviews and 
buys: Fred Tobey, JUdson 6-0656. Pay- 
ment: per page on completion of issue. 


CHARM, Street & Smith, Inc. Buys: 2 
pages full color art, 1 page 2-color and 
b&w art, some spots, 5 pages and cover 
of color photography, 40 pages of b&w 
photography. Interviews and buys: Cipe 
Pineles, 575 Madison Ave., NYC 22, 
PLaza 9-2080. Payment: by check within 
a one month period. Original art left in 
portfolios every Wednesday to be picked 
up the following day. Most wanted: Cre- 
ative art, photography and art work to 
reflect the working woman. 


CHILD LIFE, Wm. Hawkes, Ernest Frowley. 
Buys: 2-color and b&w art, humorous. 
Interviews and. buys: Mark Kelley, AD, 
136 Federal St., Boston, Hancock 6- 
8466. Payment: $15 a page on publica- 
tion. Most wanted: Illustration, contem- 
porary, realism or fantasy, tempered with 
flare. Fine art approach required in work, 
New artists with talent welcome. 


COLLIER’S, Crowell-Collier Publishing 
Company. Buys: a great deal of all kinds 
of art and photography. Interviews and 
buys: John C. Pellew— illustration for 
stories and articles, lettering; William O. 
Chessman—illustration for stories, articles 
and covers; Gurney Williams—spots and 
cartoons; James A. Quigney—photo illus- 
trations for articles; Sey Chassler—Color 
Camera features and other picture stories. 
640 Fifth Ave., NYC, Plaza 9-1000. Pay- 
ment: on acceptance, commensurate with 
competition. Submit: in any form. Any- 
thing that offends good taste is taboo. 
Most wanted: Wide variety of subject 
matter in all categories. 


(Continued on page 22) 
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i) Laclig Oil DinctOrs 


Talent is the common denominator of all art studios. Intelligent direction of 
talent is a rarer ingredient, but it is essential to your satisfaction, for without 


it no studio can be dependable. 


This well-established, ably-staffed studio has earned an enviable reputation 
for complete reliability. 
If the services of your present studios leave anything to be desired, we 


believe that you will find our standards exactly to your liking. 


Tosca Studios, 6 E. 46th St., N. Y. 17, MU 7-2172 


Call Tosca For Fast, Fine, Corice / 





QUALITY! 


PERGAMENT 


COLOR LABORATORIES, INC. 
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PROAMENT COLORS LABS, ne DIRONE Photograph V 


20 E. 49th ST. « NEW YORK | Plaza 1-0655 
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(Continued from page 20) 


Jokes and spot drawings are rendered in 
color, b&w, line, tone—however the car- 
toonist works best. 


CORONET MAGAZINE, Gordon Carroll. 
Buys: 2-color realistic art. Interviews and 
buys: August Pennetto, 488 Madison 
Ave., NYC. Submit: Original art or 
proofs. Most wanted: Pen and ink, real- 
istic, overlay for color, not commercial. 


COSMOPOLITAN, Hearst Magazines, Inc. 
Buys: full color, 2-color and b&w art, 
humorous, lettering, color and b&w pho- 
tography. Interviews: Dorothy Pabst. 
Buys: Robert Atherton. 959 8th Ave., 
NYC, COlumbus 5-7300. Payment: 
Monthly. Afost wanted: Art people to 
know our magazine and sincerely feel 
they have something to contribute. 


ELKS MAGAZINE, The Elks National Me- 
morial and Publication Commission. 
Buys: (a little) full, 2-color and b&w 
art, humorous, cartoons, spots, b&w pho- 
tography. Jnterviews and buys: Joseph C. 
Jones, 50 E. 42nd St., VA 6-4660. Pay- 
ment: monthly. Submit: Original art or 
proofs. Most wanted: 2-color illustration 
(duotones) for fiction. Man’s magazine 
going to an audience of average age 47 
years, upper bracket. 


Esquire, Arnold Gingrich. Buys: full 
color, 2-color and b&w art, decorative, 
humorous, cartoons, color and b&w pho- 
tography, photographic illustrations. Jn- 
terviews and buys: Henry Wolf, 488 
Madison Ave., NYC. Submit: Original 
art, proofs. 


EVERYWOMAN’S MAGAZINE, Robert L. 
Haag. Buys: (a lot) full color, 2-color 
and b&w art, decorative, spots, color 
and b&w photography. Jnterviews and 
buys: J. Walter Flynn, 16 E. 40th St., 
NYC, MUrray Hill 9-4757. Payment: by 
check within 30 days date of bill. Sub- 
mit: Original art, proofs and stat file 
card upon request. “We are interested in 
everybody and everything.” 


TRUE, TODAY’S WOMAN, FAWCETT BOOKS, 
MECHANIX ILLUSTRATED, GOLD MEDAL BOOKS, 


Fawcett Publications, Inc. Buys: (fre- 
quently) full color and b&w art, decora- 
tive, spots, color and ‘“.&w photography. 
Interviews and buys: True — Norman 
Kent, Art Editor; Today’s Woman—Ed 
Cerullo, Art Editor; Fawcett Brooks-— 
Larry Eisenger, Editor; Mechanix IIlus- 
trated—Bill Parker, Editor; Gold Medal 


Books--Al Allard, AD. 67 W. 44th St., 
NYC. Submit: Original art, proofs. 


FORTUNE, Time Inc., 9 Rockefeller Plaza. 
Buys: (a lot) full color and b&w art, 
humorous, color and b&w photography, 
maps and charts; (a little) 2-color art, 
cartoons, lettering, spots. Interviewing 
and buying: Various members of art 
dept. Payment: on delivery of completed 
art work. In the field of painting, graphic 
arts, etc., no assignments are made on 
speculation; they usually involve a pre- 
liminary sketch fee. Most wanted: Re- 
portage and graphic comment on busi- 
ness and industry on a high artistic level. 
Art and graphics are almost always com- 
missioned; buys reproduction rights. 
Originals revert to artist with restriction 
that permission for further reproduction 
must be obtained from the publisher. 


GOOD HOUSEKEEPING MAGAZINE, John R. 
Buckley. Buys: (a lot) full color and 
b&w art, decorative, lettering, spots, color 
and b&w photography; (a little) 2-color 
art. Interviews and buys: Suren Ermoyan, 
AD, 959 Eighth Ave., NYC, COlumbus 
5-7300. Submit: Original art. 


HOLIDAY, Curtis Publishing Co. Buys: (a 
lot) color and b&w photography (a lit- 
tle) full color, 2-color and *b&w art, 
decorative, spots. Interviews and buys: 
photography—Louis F. V. Mercier; art 
—Joseph W. Oliver, Independence 
Square, Phila. 5, Pa., Lombard 3-6500. 
Payment: Photography—$200 color page; 
$100, b&w page. Art rates based on edi- 
torial assignment; payments made each 
Tuesday following receipt of bill. Taboos: 
Industrial, commercial or medical. Most 
Wanted: scenic and travel material. 


HOUSE BEAUTIFUL, Hearst Magazines Inc. 
Buys: (a lot) b&w art, decorative, letter- 
ing, spots, color and b&w photography; 
(a little) full and 2-color art, humorous. 
Inetrviews and buys: Wallace F. Hain- 
line, 572 Madison Ave., NYC, PL 1-2100. 
Payment: Magazine rates on publication. 
Submit: Original art, proofs. Taboos: 
School samples. 


HOUSEHOLD, CAPPER’S FARMER, Capper Pub- 
lications, Inc. Buys: (a little) full color 
art, color and b&w photography. /nter- 
views and buys: Glenn Cooper, AD, 
Topeka, Kansas. Payment: On arrival 
of photos. Taboo: Do not buy photos 
previously published. Most photography 
is made from their own setups; occasion- 
ally buy from studios who submit color 
transparencies. 


(Continued on page 24) 
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Hi-Fidelity Color Prints 
Commercial Color Prints 


Display Transparencies 


Write for Price Schedule 


color service to the trade 


Duplicate Transparencies ¢ 


CCA Hi-Fidelity Color Prints are the very best in 

single print quality. They provide most critical color reproduction 
requirements and supply high quality exhibition 

and display values so necessary for acceptance. 


CCA Commercial Color Prints bring high quality to 
short quantity color reproductions. Lower prices possible because 
of exclusive manufacturing techniques perfected by C C A. 


CCA Duplicate Transparencies are fully masked, color corrected 
facsimile reproductions. They satisfy critically minded 
lithographers and engravers. Sizes up to and including 8 x 10. 


CCA Display Transparencies are high quality color reproductions 


used for display work where highest quality natural color 
is a must. May be made in sizes up to and including 40 x 60. 


photographic 


COLOR CORPORATION OF AMERICA 


laboratories 


P.O. Box 546 * 610 South Armenia Ave. * Tampa 9, Florida * Telephone 8-3816 
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There is no doubt that 197 hasthe 
finest point, the most “bounce” 
and the best “feel” because it’s 
made with the finest red sable 
by the most skilled brush makers. 


GRUMBACHER 197’s 





Size: 000 00 0 I 2 3 a 
Hairlength: %4 *& % te a & #H 
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248 3.03 4.68 6.05 8.25 11.00 13.75 16.50 22.00 




















AT YOUR FAVORITE ART SUPPLY STORE 











M. GRUMBACHER—— 


482 WEST 34th ST.. NEW YORK 1, N. Y. 

















In every artist’s equipment belongs an X-acto knife. 
In addition to its constant usefulness for cutting, trim- 
ming and making mats, the X-acto knife is an impor- 
tant drawing tool. It was designed for and can be 
used in many media—scratchboard, friskets, woodcuts 
and many more art projects. 


The many different blade shapes make the X-acto 
highly versatile...and blades can be quickly changed 
to keep X-acto knives always factory-sharp—always 








48-41 Van Dam St., Lt. 1. C. 1, N.Y. dept. k2 








ready. 

Send for booklet oa Technics for Artists’. 

to cover postage an (ul lus., 28-page X-acto 
alog—20¢). 
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TO THE ART DIRECTOR 
WHO IS IN A HURRY! 


Here’s a fast resume “e 
of the advantages of . 
using DOTS Veloxes: fs, 


11S West 47 St., New York 36, N. Y. 


®@ complete maneuverability 
because you can see what 
your halftones look like 
BEFORE they are en- 
graved. 


@ Save your artist for cre- —_ 
ative work by combining 
valuable time and cost 
savings. 


© Complete service and in- 
formation with your spe- 
cial problems. 


Just coll Mr. Robbins, 
JUdson 2-2278. No obli- 
gation, of course. It’s a 
pleasure to be of service. 


DOTS nc. 


eeeese#es 
e*eee*eeesé§es 


— our business is dots — 
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IDEAL WOMAN’S GROUP, William Cotton, 
Ideal Publishing Co. Buys: (a lot) letter- 
ing, spots, color and b&w photography. 
Interviews and buys: Ed Rethorn, 295 
Madison Ave., MU 3-8191. Payment: On 
acceptance, Most wanted: Color Photog- 
raphy and covers. 


EBONY, TAN, JET, HUE & COPPER, Johnson 
Publishing Company. Buys: (a_ lot) 
b&w art, color and b&w _photog- 
art. Interviews: LeRoy Winbush, AD, 
1820 S. Michigan, Chicago 16, Calumet 
5-9500. Buys: Managing editors of mag- 
azines, same address. Payment: On ac- 
ceptance. Submit: Contact sheets and 
negatives on any feature with descriptive 
captions. Most wanted: Negro subjects 
or Negro with white subjects. Feature 
story picture material, cheesecake (Negro 
subjects), unusual achievement, incident, 
or occupations. Magazine group devoted 
to the advancement and achievement of 
Negro people in all phases of life. 


LADIES HOME JOURNAL, Curtis Publishing 
Co., Buys: In whatever medium is most 
effective for the needs of the article or 
story at hand, as long as it is of high 
quality and in good taste. Pays top 
prices. Interviews and buys: William E. 
Fink, AD, Independence Square, Phila. 
5. Pa. 


LIVING FOR YOUNG HOMEMAKERS, Street & 
Smith. Buys: (a little) full color and 
b&w art, spots, color and b&w photog- 
raphy. Interviews and buys: M. Lowe, 
575 Madison Avenue, NYC PlLaza 9- 
2080. Pays: $100 for b&w page; $125- 
150 for 4-color. Submit: Original art. 
Most wanted: home furnishings and in- 
teriors. 


LOOK MAGAZINE, Cowles Magazines Inc. 
Buys: (a little) full color, 2-color, and 
b&w art and photography. Interviews: 
Photography—Ben Wickersham, Pic. Ed.; 
Art—Leemarie Burrows, Art Dept. 488 
Madison Ave., NYC 22. Submit: By ap- 
pointment, original art. 


MADEMOISELLE, Street & Smith Publica- 
tions. Buys: (a lot) color and b&w art 
and photography, decorative illustrations, 
humorous, Interviews and buys: Brad- 
bury Thompson, 575 Madison Avenue, 
NYC, PL 9-2080. Payment: By check 
upon completion of work. To submit: 
bring portfolio to regularly scheduled 
Art Show on second Tuesday of month. 
Wanted: See magazine. 








METRO GROUP EDITORIAL SERVICE. Buys: 
b&w photographic features and single 
“stopper” pix only. Interviews and buys: 
F. Richard Anderson, editor and Donald 
Feitel, managing editor, 260 Madison 
Ave., NYC. Payment: By check, prompt- 
ly. Submit: prints, contacts — original 
negatives must be available. Taboos: Pix 
must have been taken recently; caption 
and background information essential. 
Most wanted: Exclusive picture features 
of general interest which have no counter- 
part (e.g., hospitals, schools, police, etc.) 
in other places. Always interested in see- 
ing pictures and hearing ideas; give 
assignments on the basis of ideas. 


NATIONAL GEOGRAPHIC MAGAZINE, Th e 
National Geographic Society. Buys: (a 
little) full color art, color, monochrome 
and b&w photographs, Submit: Originals 
to Illustrations Division, National Geo- 
graphic, 16th and M Sts., Washington 6, 
D.C. District 3330. Payment: Generous; 
month following acceptance. Most 
wanted: Human interest photographs of 
any part of the world, showing the way 
people live and where. Prefer strong 
closeups with good facial expressions and 
showing details of dress, customs, cos- 
tumes and action. General views should 
have human interest in foreground; ver- 
tical compositions are desirable. Taboo: 
Political controversy, criticism of the 
government or way of life. 


NATION’S BUSINESS, Chamber of Com- 
merce of the United States. Buys: (a 
lot) 2-color and b&w art, decorative, 
humorous, cartoons, lettering, spots, b&w 
photography; full color art cover. Inter- 
views and buys: Ralph Patterson, AD, 
1615 H St., N.W., Washington 6, D.C., 
National 8-2380. Payment: According to 
type of art, space used; when job is 
accepted. Submit: Proofs or stat file 
card. Magazine for business men which 
interprets the American business, social 
and political scenes. 


THE NEW YORKER, The New Yorker Inc., 
25 W. 43, NYC. Buys: (a little) b&w 
art, decorative, cartoons, spots, Constantly 
in market for cartoon ideas and finished 
drawings and covers. Submit: Ideas in 
written form or in rough drawing to 
be given by mag. to appropriate artist. 
Payment: if finished drawing is accept- 
able. No requirements as to size or me- 
dium of b&w drawings. Rough sketches 
in water color or crayon for covers. All 
finished work is considered weekly. 


(Continued on page 26) 
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in and around 


BOSTON 


alert art directors call on us for practically 
everything; for illustration, cartooning, 
lettering, for advertising and book design, 
and for really creative studio service. 


associated artists 
296 Boylston Street, Boston, Massachusetts 
COmmonwealth 6-7560 














presentations 


SALES 
PRESENTATIONS 


“SELLING” 
Widget es 


101 WEST 55" ST., NEW YORK 19 + PLAZA 7-3176 








you have your choice at 


BAUER 





for broad powerful displays 


VENUS EXTENDED 


a charming grotesk 


in light, medium, bold and extrabold extended « light, medium and bold italic 





for condensed ribbon-like displays 


BAUER TOPIC 


in medium, bold, medium italic and bold italic with alternate characters 








A erie 


To get a full range of excellent modern types see your 


nearest Bauer Type dealer or write on your letterhead to: 


235-247 East 45th Street 
New York 17, N. Y. 
VAnderbilt 6-1263-4 


(Paver Iphe bets, ine. 

















or DYE TRANSFERS 


THAT SING — FOR SERVICE 
AS YOU'VE DREAMED OF IT — 
FOR PRICES THAT MAKE 
YOUR BUDGET SMILE — 


JACK HORNER COLOR LABS 
23-03 45 Rd., L.1.C. ST 4-5109 
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PARENTS’ MAGAZINE, Parents’ Institute, 
Inc. Buys: (a lot) lettering, b&w photog- 
raphy; (a little) 2-color and b&w art, 
decorative, humorous, spots, color pho- 
tography. Interviews and buys: H. Wal- 
lace, 52 Vanderbilt Ave., MUrray Hill 
5-4400. Payment: On acceptance. Submit: 
In any form. Most wanted: Drawings and 
photos of children and families. 


POPULAR MECHANICS, H. H. Windsor, Jr. 
Buys: Art by special assignment only; 
mostly done by staff artists; color pho- 
tography to illustrate 4 pages per month; 
b&w photography bought regularly from 
contributors. Interviews and buys: Art— 
Frank Beatty, AD; Photos—R. M. Grant, 
managing editor. 200 E. Ontario St., Chi- 
cage 11, Ill. Whitehall 4-0100. Payment: 
On acceptance. Submit: Original art. 
Most wanted: Mechanics, science, crafts 
and hobbies; no humor. 


POPULAR SCIENCE MONTHLY, Popular  Sci- 
ence Publishing Co., Inc. Buys: full col- 
or, 2-color, b&w, decorative and humor- 
ous art. Interviews and buys: Howard C. 
Jensen, Art Editor, 353 Fourth Ave., 
Murray Hill 5-5400. Payment: Weekly. 
Submit: Original art. 


READERS DIGEST, DeWitt Wallace. Buys: 
(a little) full color, 2-color and b&w art, 
color photography, humorous, lettering. 
Interviews and buys: Charles MacDon- 
ald, 230 Park Ave., NYC, MUrray Hill 
4-7000. Payment: Monthly by check ac- 
cording to work. Submit: Original art so 
stats may be made for files. Taboos: adv. 
illus., fashions, machinery. Most wanted: 
b&w, 2-color, multi-color (flat) art. 
Specializes in editorial art (non fiction 
for the magazine and fiction illustration 
for the condensed books). B&W _ illus- 
trations with color overlays are required. 


REDBOOK MAGAZINE, McCall Corp. Buys: 
(a lot) full color, 2-color and b&w art, 
color and b&w photography; (a little) 
decorative, humorous, cartoons, lettering. 
Interviews and buys: Jonel Jorgulesco, art 
editor, 230 Park Ave., NYC 17. Payment: 
Upon delivery of finished art. Submit: 
Original art, proofs, stat file cards. 
Taboo: Shoddy, vulgar art. Editorial con- 
tent focused on interests of young adults, 
age 18 to 35. 


SAGA MAGAZINE, MacFadden Publica- 
tions. Buys: (a lot) 2-color and b&w art, 
decorative, humorous, cartoons, lettering, 


(Continued on page 77) 
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We are proud to announce the 
addition of 16 pages of 
new casual lettering styles to 


our growing collection of faces 
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ART DIRECTOR AND STUDIO 


New direct colorprint process 


Full color photographs are made directly 
from original art work with the Chroma- 
stat method developed by Rapid Color- 
print Service, Glendale, California. No 
color transparency or separation negative 
is needed. 

Other advantages are said to be: im- 
proved rendition of colors, line definition 
and absence of grain or dust marks; low 
cost—little more than b&w prints; high 
quality and durability; sizes up to 18” x 
24” and down to unlimited reductions. 


Chicago college offers 
television course 


“The Applied Arts in Television”, a 
series of evening coursés in graphic, 
scenic and film arts for television de- 
signed especially for the practicing art- 
ist, will be given at Columbia College, 
Chicago. 

Instructors are Monte Fassnacht, Cur- 
tis Nations, Ken Ponte, H. W. Risser, 
Anatole Kirsanoff and John Casagrande. 

Courses will be conducted on a college 
level with credit toward a college degree. 
Further information may be had from 
the college at 207 S. Wabash Ave., 
Chicago 4, Il. 


Pratt receives scholarship 


A scholarship fund, the first such award 
in its field, of $1,000 was presented to 
Pratt Institute by Francis Blod, winner 
of the Package Design Council’s 1953 
competition, Funds will be available to 
juniors who show interest and ability in 
package design and who return for their 
fourth year. 
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AAAA examinations 
to be held this month 


Annual American Association of Adver- 
tising Agencies examination for advertis- 
ing aptitude will be held in New York 
on February 20 and 27, Aptitude tests 
will be given at the Waldorf Astoria. 
These tests are designed to determine 
suitability of candidate for selling, copy- 
writing, layout and art, mechanical pro- 
duction, media selection, plans and 
merchandising, radio and television pro- 
duction, and research. Knowledge tests, 
to be given at Packard Institute, are for 
candidates who have experience or train- 
ing in advertising. 

Tests are open to college seniors and 
to any business person 30 years of age or 
under who is not currently employed in 
an advertising agency. Fee is $20. For 
further information contact the AAAA, 
420 Lexington Avenue, New York. 


Time develops; Judge suspends 


Time Inc.'s new sport-leisure magazine 
is in the developmental stage. H.H.S. 
Phillips Jr. is in charge of publishing 
planning operations. John McLatchie, 
general manager for Time International, 
has replaced him as ad director for Time. 


No decision has yet been made as to 
whether or not it will actually be pub- 
lished. Definite announcement is expected 
in April with a possible launching in 
July. This would be the first new pub- 
lication at Time Inc. since Life began 
(1936). 

Judge has suspended publication after 
four issues of humor and satire. News- 
stand sales increased substantially but 
too late. If re-financing is successful 
Judge is expected back later this year. 


news 
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League elects for ‘54 


Art Students League, at its annual mem- 
bership meeting, elected William C. 
Plante, president; Yeffe V. Kimball, 
women’s vice-president; and Thomas E. 
Fogarty, men’s vice-president. Others 
elected were Maccabi Greenfield, Edward 
Nesbitt and Larry Newquist. 

These six members will meet to choose 
six other board members, four of which 
must be students studying at the League. 


Tupperware Art Fund 
inaugurated 


Three annual $2,400 art scholarships will 
be granted by the Tupperware Home 
Parties, Inc., Orlando, Florida. Ernest 
Fiene is director of the fund. Open to all 
artists 40 years of age or under, the 
scholarships will be inade through a com- 
mittee in each of three geographical 
areas. 1954 competition areas are New 
York, Chicago and San Francisco, 

Brochures and application blanks may 
be had from Tupperware Art Fund, Or- 
lando, Florida. April 1 is deadline for 
entries. 


LNA entries due 


Closing date for entries to the Litho- 
graphic Awards Competition is March 1. 
Exhibit will be held in April in New 
York. 

Lithographic National Association has 
asked Lester Beall to design the entry 
blank and announcement brochure. He 
also will design the catalog in which the 
prize-winning material will be repro- 
duced. 
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Double exposure, double purpose 


Munsingwear ads are being designed 
for retail merchandising use and for 
space in Vogue and Esquire. AD is 
Allan Chatterton, Campbell-Mithun, 
Minneapolis. Girl in the bird cage, a 
“pink canary” nylon hose ad, was pho- 
tographed by Constantin Joffe, presi- 
dent of Studio Associates, NYC. 
Negative of bird cage drawing was re- 
photographed on the Ektachrome of 
girl in swing, thus bleaching the pink 
at cage lines. Photographer Fred 
Baker, Studio Associates, shot the cot- 
ton cooler ad by photographing the 
glass with a black area on which he 
photographed the shirt. Getting illu- 
sion of shirt-in-glass, says Mr. Joffe, 
was a nightmare. 








Say it with music 


Two manufacturers in the New York 
area are using free 78 rpm song record- 
ings to sell their merchandise. Stern 
Bros., makers of Slumber-Gro sleeping 
bags for babies, have recorded a lullaby 
about the sleeping bag; on the other side 
is Brahms Lullaby. 


Pilgrim Products, manufacturers of Ra- 
Seba, give’ away a love song with same 
name as their new fortune-telling game. 


New process offers 
low cost color reproduction 


No plates are required with the new 
Spectraflex Process (Process Designs Co., 
New York). Any color or combination of 
colors can be printed in line or halftone, 
on cardboard, paper, acetate, metal, foil, 
glass, and other surfaces. Photographs 
and drawings can be reproduced either 
continuous tone or any screen including 


300-line. 





P for C shows emphasize design; 
few jobs meet juries standards 


When the Design & Printing for Com- 
merce show and the 50 Advertisements of 
the Year show open at AIGA head- 
quarters March 1 the 50 ads will be ac- 
companied by only 75 or 80 pieces of 
commercial printing. 


This year’s jury was tough. It set rigid 
standards and stuck to them. One reason 
many pieces were rejected was cited by 
show chairman William Golden who 
commented, “It seems almost everyone 
puts everything he has into a cover and 
loses :interest in the contents of the book 
itself... . There were constant complaints 
about the quality of the printing too. And 
perhaps that’s one of the best things about 
this exhibition. If we see nothing but the 
average, we can easily forget what really 
good printing is.” 

Jury for the 50 ads was composed of 
Will Burtin, Charles Coiner, and Jack 
Tinker. P for C jury included Joseph 
Blumenthal, Robert Gage, Marshall 
Davidson, and John Anderson. 


To see what pieces passed the acid test 
set up by the juries, visit AIGA head- 
quarters, 13 E. 67th St., N. Y., from 
10-7 PM., Monday through Friday. Shows 
close March 12. 


Entrants in the 50 ads exhibit knew in 
advance the names of the judges, all de- 
signers. Show aims to be a designer’s 
idea of what is good design and good 
advertising. In charging the jury, Mr. 
Golden said, “We expect that the exhibits 
that are chosen will be ones in which the 
effectiveness of the advertisement de- 
pended primarily on its visual statement.” 


The P for C jury was asked to “judge 
only the design and quality of reproduc- 
tion and not attempt to evaluate the suc- 
cess of the entries on any other terms.” 


Kling acquires Chaplin Studios 


Charles Chaplin Studios in Hollywood 
have been obtained by Kling Studios of 
Chicago and Hollywood on a long-term 
lease basis. 


Activation of the full facilities, in- 
cluding two giant sound stages, has be- 
gun. Initially scheduled for shooting on 
the lot are full length features, com- 
mercials and syndicated film series for 
television, Kling’s animation division will 
be housed on the lot as rapidly as facili- 
ties can be adapted. 
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Departs from room scene Current ads 

for Benja- 
min Moore paints has shifted from the 
presentation of a room scene painted with 
the product to the colorful product itself. 
Agency is Monroe F. Dreher; Salvatore 
Lodico, AD; Clarke Wrinn, photographer. 
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Glamourized cellophane Olin Cello- 

lophane is 
using a series of products, as this Lipton 
Tea package, to give emotional appeal 
in the ads. ADs were Dean Coyle and 
James Marlowe, D’Arcy Advertising, New 
York. Photographer was Edgar de Evia. 
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International Salon opens in March 


18th Rochester International Salon of 
Photography will be held March 5-28 
at Memorial Art Gallery. 

Founded in 1929, the annual Salon is 
the largest photographic exhibition of its 
kind. To advance photography as a me- 
dium of artistic expression, it provides 
a means of recognizing exhibitors and 
offering contemporary techniques of pho- 
tographers throughout the world. 

The thousands of entries are divided 
into five sections: pictorial prints, pictorial 
color slides, nature prints, nature color 
slides and stereo color slides. Deadline 
for entries was February 11. 15 bronze 
medals and two Photographic Society of 
America color division medals will be 
awarded. 





A BRIGHT CHRISTMAS TO ALL 


Basic shape idea Wembley ties are 
placed in design 
patterns to fit in with the season or pro- 
motion. Here they are the colorful radia- 
tion of the black candle against a white 
background. Appeared in Post in their 
Christmas ad. The shape motif has been 
carried out in all displays, trade magazine 
advertising and salesmen’s presentations, 
and usually in direct mail. All ads are 
on a silhouette pure white background. 
Various shapes include a university build- 
ing, can-can girls’ legs, Christmas trees, 
bird wings and tail feathers, etc. D. W. 
Ziegelasch, ad manager at Wembley, cre- 
ated this series. Pagano Inc. of New York 
did the photography or die-tone prints. 





Mobiles on solid black Sleekly 

groomed lay- 
out appeared in Time in order to reach 
not only the housewife but the husband. 
Bert C. Conway, Geare-Marston, Phila- 
delphia, was AD. Technigraphic Company 
handled the final art. 


: dusty ©. _ 
Thee Cranme Naw awn 
i ES er 
ee 
‘ era rahe ee 
Fitieil — Piealhese 





This typical life story 4 
was told us by 

a bundle of 
cancelled checks 


Humanized bank ad Actual can- 

celed checks 
from Chase National and photos from 
the AD’s family album precluded need 
for photographer. AD was William E. 
Baldwin, K & E, New York. 
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Light touch, unit design Colorful Lederle pamphlet, “Feed for profit . . . Aure- 

omycin” tells farmers its visual story with light humor. 
Layout is such that each double spread is complete in itself yet a part of the con- 
tinuous story. Lederle does not sell directly to the consumer, thus public relations 
job is beneficial also to the middle man. Henry Carleton, Conklin Mann & Son, did 
the copy and layout. Artists were Van Kaufman and Robert Hallock of Ridgefield, 
Conn. Technical advisor was Dr. Sterling Brockett. 





The Power of Leadership is yours in a CHRYSLER 
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What—no table! Towle design photo- 


Flexichrome car art B&W photo of 

Chrysler done at 
New Center Studio, Detroit; flexichrome 
by Reo Studio New York. AD was Bert 
Emmert, McCann-Erickson, New York. 


graphed by Mort 
Rabinow against baroque setting painted 
by Jean Pages. Art director and designer, 
Warren Manning of H. B. Humphrey, 
Alley & Richards, Inc., Boston. 


Motivation Study available soon 


“The Language of Dynamic Psychology 
as Related to Motivation Research,” a 
128 page glossary of more than 500 
words, will be published this month by 
Advertising Research Foundation, 11 W. 
42nd Street, New York 36. Book can be 
used as a dictionary, book of synonyms, 
or read much like a textbook from which 
the reader may obtain many ideas about 
the various aspects of motivation re- 
search problems. 
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High design for trade mag Modern 
Packag- 
ing, a Breskin publication, has commis- 
sioned George Giusti to prepare a series 
of 12 monthly four-color covers showing 
his impressions of packaging. January 
cover, the first, was an abstract design 
of beverage bottles. February’s cover, 
shown above, is in red, blue and b&w. 


Art Director Donald Ruther has chosen 
Mr. Giusti to do the covers because of 
his ability to portray even abstract con- 
cepts in easily understandable images. 


Old fashions restored 


An 18th century shop stocked with ladies’ 
fashions and frills of 200 years ago will 
open January 25 as a permanent exhibi- 
tion of Colonial Williamsburg. 

Shop will be a feature of the Antiques 
Forum which is being held for two weeks 
beginning January 25 in Williamsburg, 
Virginia. 























Gimmicks on exhibition 


Direct Mail “gimmicks” are receiving 
full-scale art gallery treatment in an 
exhibition at N. W. Ayer & Son’s Phila- 
delphia galleries, Exhibition is a collec- 
tion of the most radical attention-getting 
devices used in direct mail promotions by 
leading magazines and newspapers. 


Creative Plus 


“How to avoid becoming a carbon copy” 
is the subject of the February 24th Crea- 
tive Plus Forum. Panel speakers will be 
Rudy Bass, CBS art director, and Jerome 
Snyder, designer. Carl Weiss will moder- 
ate the forum which is sponsored by the 
Artists Guild, a New York professional 
artists society. Meeting is at 7:30 at 
Willkie Memorial Freedom House, 20 
W. 40th St., New York. 


Solid black background sets off unique 

amber - yellow 
of House of Lords gin. Martinis and 
orchids give dual appeal to the sexes. 
Fred Widlicka, Storm and Klein, New 
York, was AD and Bill Ritter Studio did 
the photography. 





Ciba art honored 


Smithsonian Institute has chosen two 
pieces of Ciba’s promotional material for 
an exhibit of fine printing in America, 
Exhibit was prepared by the Institute for 
the State Department and was on display 
in the Library of Congress before going 
on a European tour. 
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Everybody’s doing it 


“Anyone can Paint a Picture” according 
to Jerome Ellison (Saturday Evening 
Post, December 19), who found that 
three million Americans have made 
painting one of their chief off-hour pur- 
suits, 


Most avid group of all are doctors, 
says Ellison. Banishment to the TV 
room is punishment for bad children 
when the whole family goes in for 
painting! 





Industry symbol plots product design. 

Client is Grumman 
Aircraft Engineering Corporation. Ad ap- 
peared in Time, Newsweek and U.S. 
News in December. At Fuller & Smith 
& Ross Inc., New York, account exec 
Bruno Skoggard created the ad; Julian 
M. Archer was AD. Ned Seidler was the 
artist. 


George Eastman Centennial planned 


George Eastman House of Photography 
has requested the Postmaster General to 
consider issuing a commemoratory cen- 
tennial stamp in honor of George East- 
man for his achievements and gifts to 
humanity. 


By his inventive genius the cumbersome 
wet plate era was changed into the 
modern age of photography for all. He 
pioneered in industrial relations and 
made philanthropic gifts of his entire 
fortune of one hundred million dollars 
for education, science, medicine, music 
and the humanities, 
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Record breaker Still life arrangement 

of ingredients for the 
making of Campbell Chicken Soup was 
one of a series, the first of which has 
broken an all-time record for food adver- 
tising, according to a recent Gallup & 
Robinson survey. AD was Walter Stocklin, 
Ward Wheelock Co., Philadelphia. Nicko- 
las Muray (New York) was photographer. 


New Graphic society collects pix 


Graphic History Society of America is a 
new organization devoted to collection of 
pictures of special subjects. The Society 
bulletin, Eye to Eye, is published quarter- 
ly; subscription is included in Society 
membership fee of $10. 


Eye to Eye is apparently the only 
journal devoted to collections, surveys of 
resources, applications and news notes in 
this field. Each issue consists of 50 to 70 
multilithed pages and four separately 
printed collotype plates, 


Its first three issues consist of surveys 
of collections on Western river steam- 
boats and medical illustrations, with ar- 
ticles on Italian renaissance paintings of 
musical subjects, the procedure in com- 
pilation of two recent picture books, a 
description of the Missouri Historical 
Society’s photographic collections and the 
Wisconsin State Historical Society’s cur- 
rent photographic exhibitions. Each issue 
carries numerous descriptive notes which 
are so printed that they may be cut out 
to file. 


Inquiries about membership and _ re- 
quests for bulletin samples may be ad- 
dressed to: Graphic Historical Society, 
P.O. Box 4402, Washington, D. C. 
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Los Angeles ADs 
award scholarship 


Art Directors Club of Los Angeles has 
presented their annual $250 scholarship 
to student Joyce Miller. Miss Miller will 
attend the Los Angeles Trade Technical 
Junior College. 


New York’s 33rd show planned 


33rd_ Exhibition of Advertising and 
Editorial Art of the New York Art Di- 
rectors Club is scheduled for June 9-30 
at the Associated American Artists Gal- 
leries, 711 Fifth Avenue. 


Suren Ermoyan is show chairman. De- 
signer of show is Herbert Matter. Judg- 
ing will be done by secret ballot, Entry 
information may be obtained from Win 
Karn, 115 E. 40th Street, New York. 





Chicago elects Breunig New officers 

of the Chi- 
cago Art Directors Club are: John 
Breunig (Foote, Cone & Belding), Presi- 
dent; James G. Sherman (McCann- 
Erickson), first vice-president; Burton 
Cherry (Burton Cherry & Assoc.), second 
vice-president; Raymond Dolan (Roche, 


Williams & Cleary), secretary; John 
Amon (Needham, Louis & Brorby), 
treasurer, 
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Bonath heads Seattle New Officers of the Seattle Art Directors Club were elected 

at their December meeting. Shown above are Douglas 
Murray, retiring president; James Peck (Robert Nichols Agency), secretary; Arthur 
Browne (Associate Artists), treasurer; Harry Bonath (Harry Bonath & Associates), 
president; Bob Wandesforde (Frederick E. Baker), vice-president. 





Montreal exhibits fine art 


Montreal’s AD club held their first fine 
art show last fall at the Museum of Fine 
Art. The 42 pieces on exhibition, con- 
sisting mostly of paintings, included a 
lithograph, a linecut, a stone sculpture 
and a mobile. David Feist, who made the 
mobile, received special mention by a 
newspaper art critic. 

Chairman of the show committee was 
Franklin Arbuckle. Jury consisted of 
Lorne Bouchard, Albert Cloutier, Stan 
Engle, Charles Fainmel and Colin Mc- 
Michael. 


Los Angeles Show 


February is the big month at Los Angeles 
Art Directors Club. Show entries, selected 
in December and hung the first of this 
month, were judged last week. Awards 
dinner is February 19. Show opens on the 
24th and closes March 8. This 1954 Ex- 
hibition of Advertising Art was designed 
by Ned Jacoby and Herb Hahn. 


Montreal chooses new officers 


1954 officers of the Montreal Art Direc- 
tors Club are Albert Cloutier, president; 
Stan Engle, first vice-president; Phil Pan- 
neton, second vice-president; David Feist, 
secretary; Margaret Kirlin, treasurer. 


chapter clips 


Atlanta: Hillary G. Bailey, Coca Cola 
Company, spoke at the December 28 
meeting on photography as used by the 
AD to facilitate his drawings. 


Los Angeles: 1954 calendar, designed by 
James Hawkins and Grant Dahlstrom, 
has a line for each day and the club pro- 
gram is written in for the whole year. 


New York: Recent speaker at the club 
was Walter Weir, vice-president of Don- 
ahue & Coe. 











What are surveys doing to art? 


Carl Weiss, Artists Guild’s Creative Plus 
Forums moderator, x-rays the N.Y. Art 
Directors Club’s N.Y.U. discussion 


Will research end creative art? 


The New York Art Directors Club got 
two top answer men to tell us our fate. 
Mark Wiseman and Mitch Havemeyer 
answered with a resounding “NO!” 

These men know. Mark Wiseman has 
used Gallup, Starch and Wiseman sur- 
veys so effectively that Young & Rubi- 
cam, N.Y. Art Directors Club, Art 
Director & Studio News and Printer’s 
Ink consult him. Mitch Havemeyer, a 
partner in Hazard Advertising Agency, 
has a national reputation in the visual 
field. 

Mitch emphasized some of Al Dorne’s 
research methods. Dorne searches out the 
purpose of every job then determines 

a) who is the buying audience? 

b) how do these buyers react to ads? 

c) how do you turn lookers into buy- 

ers? 
Wiseman and Havemeyer declared the 
artist can’t find out these answers with- 
out surveys. Wiseman checked surveys 
for possible error. No matter how often 
you check a new batch of 200 people 
against the original checked, you'll get 
substantially the same verdict on: 

1) what did they notice in the ad? 

2) what did they read in the ad? 


3) what are the parts of the ad that 
they read? 

Ray Rubicam saw the potential in sur- 
veys and used it to powerhouse his 
agency into the giant it is today. Mark 
Wiseman worked on this project as part 
of the creative board of Young & Rubi- 
cam. They directed art and copy changes 
based on survey indications. 

A warning on false interpretation of 
surveys: Read the survey yourself so you 
can speak with authority and assure your- 
self observations are correct. Your re- 
porter was handed a survey when he was 
AD of a national magazine and was told 
that readers are indifferent to picas and 
type. I had to read the survey to prove 
this contention was invalid and then I 
drew up a new questionnaire. The an- 
swers proved that readers are vitally 
interested in visual copy! 

Hoyt Howard, a moderator of the Art 
Directors Club said, “When Mark Wise- 
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man came to our club we figured— 
goodbye, creativity. Instead, he proved 
that good design, uncluttered patterns and 
vital impact of pictures (type can’t grab 
your eye like a pic) made effective ad 
readership. I breathed a sight of relief! 
Surveys work for the AD!” Mr. Howard 
always shows his studio accounts how 
Starch readership figures are high on his 
ads. Creativity plus money making — 
surveys can do it for you. 


Why the consulting AD is often 
essential to the agency AD 


The agency wanted to sell towels. Arthur 
Hawkins, consulting AD, worked out a 
photographic campaign. 

The towel series was a terriffic success, 
but it was prepared after the agency’s 
AD had thrown everything but the 
kitchen sink into the towel ads. He hadn’t 
the authority to refuse to follow every 
gimmick the copy and client executive 
wanted in each ad. A real function of 
the essential consulting AD, on this job, 
was to up the independence of the art 
department which was under the thumb 
of routine directives by non-visually 
minded wheels. The consulting AD also 
brought in new approaches to the staff 
art man who often doesn’t get a chance 
to test a variety of jobs under elastic 
administration. 

The consulting AD also serves adver- 
tisers who don’t need a full-time AD. 
Childs Restaurants, under advisement 
from their agency, called Mr. Hawkins 
in as consulting AD. A staggering amount 
of diverse jobs are thrown at him, in- 
cluding brochures, posters, packaging, 
lettering, buying, type buying, illustra- 
tion buying, photography directing, super- 
vising printing, window display consulta- 
tions, menus, stuffers, book match covers. 

The successful consulting AD must 
know the whole range of art, type, print- 
ing materials and production. Equally 
important, when an ad campaign is or- 
dered, the consulting AD must check 
Starch reports, previous campaigns of 
client and competition, audience analy- 
sis, etc., before even a rough is sub- 
mitted. 
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Production bulletin 


Gravure equipment eliminates carbon tissue, camera 
varies copy proportions, new phototypesetter is ready 


Better, faster gravure reproduction: 


American Typefounders has developed a 
new method and the equipment to elimi- 
nate one step in the making of plates for 
gravure printing. Process is said to cut 
production time, save materials, reduce 
errors, and prepare better cylinders. 


The ATF Cylinder Engraving Equip- 
ment does away with the carbon tissue. 
Carbon tissue, light-sensitive gelatin on a 
paper backing, is used to receive the 
image from the continuous tone positives 
and the gravure screen and to transfer 
the resulting gelatin acid resist to the 
cylinder surface where it serves as a con- 
trol in etching. 


In conventional gravure depth of the 
cells on the cylinder controls tone values. 
In the ATF method tone gradations are 
governed mainly by variations in the 
areas of the etched cells coupled with 
minor variations in cell depth. 


Instead of continuous tone positives, 
the ATF method uses fully opaque dot 
screen positives and the positives are 
exposed directly to the cylinder surface. 


For tone work the dots are formed 
through a halftone screen in the camera, 
using special camera aperture stops. 
These dot positives have an image for- 
mation in shadow areas identical with 
the usual rotogravure screen effect. These 
are square printing cells with narrow 
ridges to support the doctor blade (which 
scrapes off excess ink before each im- 
pression). In the highlight and middle- 
tone areas, dot formation approximates 
photoengraving or lithographic images. 
For line or flat tones conventional screen- 
ing method with all-over tint screen 
may be employed. 


Equipment, now being made available 
to gravure printers and platemakers, con- 
sists of six units: register table and chase, 
cylinder cleanup machine, cylinder coat- 
ing machine, a photoprinter, developer, 
and an etching machine. 


Trick camera for ADs: Although art 
directors have long been the biggest 
buyers of proportional lettering and trick 


photographic effects, there has never 
been available to them a camera for pro- 
ducing such effects. 


Now Modi-Graphic Inc. has marketed 
the Fotomaster Camera which gives pro- 
portional copy control. It can stretch or 
condense type, make it thicker or thin- 
ner, make italics from Roman, make 
curves or perspective from straight line 
type. It can do the same for ads or draw- 
ings and has a stat unit for direct reverse 
single exposure on films or any type of 
photographic paper. For 2-color separa- 
tions no cut-back is necessary. Handles 
negatives and positives up to 14” x 17”. 


New phofotypesetter to bow: During 
the week of April 19, at its Brooklyn 
headquarters, 29 Ryerson St., Mergen- 
thaler Linotype Co. will demonstrate the 
first of its line of new phototypesetting 
machines. The company first exhibited 
a phototypesetter four years ago, That 
machine was not developed further. The 
present machine is a completely new 
electro-mechanical device for text com- 
position. 


Ektagraph film now in rolls: For 
window displays, large posters, and the 
like, Eastman Kodak Co. is now supply- 
ing screen process printers with Ekta- 
graph film in two roll sizes, 20” x 30’ 
and 40” x 30’. 


Century schoolbook: Intertype Corp. 
has for the first time Century Schoolbook 
available as a slug-composing face. It is 
offered in 6, 7, 8, 9, 10, 11, 12, and 14 
pt. sizes with italics and small caps. Cop- 
ies of a specimen booklet may be had 
from Intertype Corp., 360 Furman St., 
Brooklyn. 


Fluorescent newscolor: =‘ Fluorescent 
color advertising was used in the Seattle 
Times by a Ford and Mercury dealer. 
Pacific National Advertising Agency and 
Sinclair & Valentine Co. (ink manufac- 
turer) worked together to produce this 
ad. 

















| It's 
all 


teen... 








Traditionally the January issue of Seven- 
Thea Friedberg, 18, Forest Hills, N. Y.' teen magazine is the “It’s All Yours” 
issue, containing art, stories, features and 
columns entirely done by teen-age con- 
tributors. Most interesting are the oils, 
watercolors, woodcuts, illustrating the 
five top award stories in the short story 





contest. Richard Overstreet, 18, Richmond, Calijornia 

Throughout the year young artists send 
portfolios to AD Art Kane. From these 
portfolios and from Scholastic Maga- 
zine’s contest winners Mr. Kane selects a teal 
group of about 40 promising artists. To “es 
these teen-agers he sends the prize-win- 
ning stories, about eight artists receiving 
each story. Final selection is based on ar- 
tistic merit, imagination, application ‘to 
the story, and general thinking. 

Of the results, Mr. Kane says, “This 
is an experimental-art age, and it takes 
extraordinary talent to shine in it. We 
found a number of extraordinary talents 
among our contributors. These young 
artists may be responsible for a new vi- 
sion . . . perhaps even a complete return 
to Renaissance craftsmanship and exqui- 
site drawing. Whatever their effect on 
their generation, I am sure it will be a 
strong and positive one.” 





Donald Schweikert, 19, Cleveland 





Carl Kock, 18, Chicago 


37 


Art Director & Studio News / February 1954 





seasonal 


FRANK GERSHAW, HABERSHAW STUDIOS 


Observers in fields of fluctuating busi- 
ness activity are always subject to the 
urge to chart their statistical findings. 
Side by side with that runs the impulse 
to extract all-revealing rhythm patterns 
from compilations of this sort. Let me, 
at the start, indicate that the intent here 
has been to take a look at the art buying 
pattern, from the records provided to us 
by the advertising agencies and art repre- 
sentatives which were covered in this 
survey. It is not this writer’s object to 
prove or disprove any preconceived idea, 
but by presenting this data to offer some 
basis of comparison to other buyers and 
sellers. 


This survey highlights a comparison 
between 1953 and one other recent year 
for the art buying curves of two large 
agencies. These have been juxtaposed on 
a graph representing month-by-month 
changes. The changes are shown percent- 
age-wise and in turn represent dollar- 
volume spending for artwork. Total bill- 
ings of the agencies from which statistical 
data have been received, run more than 
$200,000,000. Of the two agencies 
graphed, both in the top ten. 


The representatives whose activity is 
reflected are both very large and impor- 
tant sources in the field. 


Measuring art, in any of its aspects, 
requires the use of yardsticks which are 
often illusive and of an arbitrary nature. 
Advertising art is no exception. One 
might take a safer vantage in paraphras- 
ing Edington, who said: “Progress of a 
science is measured more by the ques- 
tions it raises than by the ones it solves.” 
The net feeling remaining from the many 
interviews with Art Executives is one 
which prompts further question-raising 
rather than providing the answer to such 
questions: 


Is the monthly unit a proper one in 
measuring fluctuations in art buying? 
Might it be more attuned to the 
rhythm of the true pattern to think in 
terms other than a month-to-month 
basis? As one art director put it: 
“Our thinking is in terms of campaigns. 
We once used to think in terms of 
quarterly periods”. 


To whom is it important to observe 
and measure the seasonal fluctuations 
in art buying? To the art vendor it is, 
in a form, a direct measure by which 


Agency A 
1952 +--+ 
1953 -- 


Agency 8 
1951 — 
1953 +400 


art buying patterns 





Art buying activity of two top agencies for 1953 and a pre- 
ceding year. Top billing month is rated 100% for each. Other 
months plotted in ratio to best month. 
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Art selling patterns of two leading vendors in 1953. 


he can correlate the ups and downs of 
his own business. Yet, listen to this 
comment from an executive in the art 
department of one of the top three: 
“We think in terms of an annual pro- 
duction budget for each account, over 
the year. We know a certain percent- 
age of that is earmarked for artwork. 
Barring unusual cancellations, we are 
not especially concerned in the month- 
ly ups and downs of how the art 
money is spent. We know the entire 
sum will probably be spent by the end 
of the year”. 

When art buying activity is high, 
may one infer also a trend to use of 
more “higher priced art”? Conversely, 
are periods of depressed art buying 
characterized by a swing to “lower 
priced artwork”? 

Finally, can one simply deduce from 
the space buying pattern, for any one 
period, that the art buying pattern 
must have run parallel to it—with 
some time lag taken into account? 
Indications are that this doesn’t neces- 


sarily follow. In one large agency it 
was shown where sizable space cam- 
paigns were assigned for the year on 
two different products. In one case the 
artwork was assigned on a very irregu- 
lar basis because of difficulties in ob- 
taining models of the merchandise 
from the manufacturer. Sweeping de- 
sign changes were being effected at the 
manufacturing end. In another pack- 
aged goods account, the agency and 
its client were unable to agree on a 
campaign theme even though the space 
allotments were neatly planned and 
committed. 


To quote from a letter received from 
one of the largest out-of-New York ad- 
vertising agencies (within the Top Ten in 
annual billings in recent years) : 


“Going over our figures for the year 
1953 I find that the peak load is in July 
(100%) and our smallest month is 
December (40%) buying in the 
past year has been unorthodox and un- 
usual.” 
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Directory of Art Directors Clubs 


All Addresses are of club presidents ex- 


cept those marked (*), which indicates 


club house address, (**) non-members 


of NSAD, 


National Society 
of Art Directors 


115 E. 40th St., 
New York 16 


Atlanta, Ga. 


E. M. Lusink 
Coca Cola Co. 
P.O. Drawer 1734 


Baltimore, Md. 


Charles B. Keesy 
Major & Keesy Studio 
517 N. Charles Street 


Boston, Mass. 


Jacques Dunlany 
John Donnelly & Sons 
Egleston Square 


Chicago, Ill. 


John Breunig 
Foote, Cone & Belding 
115 E. Superior St. 


Cincinnati, Ohio 


Allan Wyman 
Smithson, Wyman 
& Withenburg 
Enquirer Bldg. 


Cleveland, Ohio 


Fred H. Stickle 
Fuller & Smith & Ross 
1501 Euclid Avenue 


Detroit, Mich. 

William Johnson 
Kenyon & Eckhardt 
645 Griswold St. 
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Kansas City, Mo. 


Robert Scott 
Carter Advertising 
912 Baltimore Avenue 


Los Angeles, Calif. 


Jack Roberts 
Carson-Roberts Inc. 
811 Alden Drive 


Miami, Fla.** 


Edward N. McCarus, secy. 


350 Lincoln Road 
Room 418 


Milwaukee, Wisc.** 


Ray Dennis 
E. F. Schmidt Co. 
3420 W. Capitol Drive 


Minneapolis, Minn. 


Don Allen 
Vance, Pidgeon & Assoc. 
1050 Builders Exchange- 


Montreal, Canada 


Colin McMichael 
Bell Telephone 
Beaver Hall Hill 


Nashville, Tenn. 


Don Meskimen 
Abbington-Cokesbury 
810 Broadway 


New York, N. Y.* 


John Jamison 
115 E. 40th St. 
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Pennsylvania, Central** 


George R. Horstick 
Michenor & O’Conner 
1007 N. Front St. 
Harrisburg, Pa. 


Philadelphia, Pa. 


Ira Low 

Lit Bros. 

8th & Market Sts. 
Portland, Ore.** 


Don McGregor 
Pacific-National Adv. 
Cascade Bldg. 


Rochester, N. Y.* 
Dean H. Reynolds 
P.O. Box $41 
Rochester 3 

San Francisco, Calif. 


Robert Bach 
N. W. Ayer & Sons 
235 Montgomery St. 
Seattle, Wash. 


Harry Bonath 


Harry Bonath & Assoc. 


Penthouse, Dexter 
Horton Bldg. 


Toronto, Canada 


John Belknap 
Creative Services 
King, Ontario 


Washington, D. C.** 


Eugene T. Hoover 
Henry J. Kaufman 
1419 ‘H’ St. N. W. 








BYRON 
MUSSER 
ING. 


ADVERTISING ART 


45 West 45th Street 
New York 


ARTISTS 


Frances Barrett 
Pierre Brissaud 
Carmen Browne 
Joseph Chenoweth 
William Davies 
Leonard Dove 
Gobi 

Philip Earnest 
Harvey Greer 
Stuart Hamilton 
Jack Hearne 
Jules Karl 
Thomas Kasnov 
Robert Kearfott 
Howard Kenngott 
William Kries 
Waldo Midgley 
Bernhard Schlatter 
George Shellhase 
Wilson Smith 
John Vickery 


REPRESENTATIVES 


Roger McE. Smith 
Mulford Helmer 
Charles Ray 
Frank Schroeder 


In addition we offer you 
a complete studio service 
from rough sketch to finished art. 


Call— Judson 2-4873 
F 





Since the Code was adopted by the So- 
ciety of Illustrators, Artists’ Guild, Art 
Directors Club of New York, and the 
National Society of Art Directors it has 
been implemented in New York by the 
work of the Joint Ethics Committee. 
This committee, composed of representa- 
tives of the above organizations has func- 
tioned actively in New York. Much of its 
work has been reported monthly in a 
special column in this magazine, The 
JEC has helped solve disputes, maintain 
good will between disputants, avoid time 
loss and cost of legal procedures in many 
cases, and establish a better understanding 
of sound trade practices. 


To find out if and how other cities 
have used the Code or a committee such 
as New York’s JEC, data was requested 
from all NSAD member clubs to present 
a roundup report. The replies from eight 
of these clubs follow: 


Chicago 


I believe that Chicago is observing the 
rules to a very high degree. From all the 
reports I have been able to get, this is 
the case. We have not as yet formed a 
Joint Ethics Committee — probably be- 
cause there has been no call or need for 
it. Most of these matters are handled by 
the Studio Association. To my knowledge 
there has been only one case that has 
asked for assistance, and a quick review 
showed that the case was absolutely with- 
out foundation—that the artist was en- 
tirely unbusinesslike and negligent in 
using good business judgment, there being 
no written order or contract of any kind. 

It is quite possible that we may, in 
the future, set up such a Committee as 
several of the boys have spoken of it, 
but, for now at least, the “artist’s credit” 
skies are quite clear. 


William W. Miller, 
General Art Director 


Cincinnati 


The Art Directors Club of Cincinnati, in 
accepting the Code of Fair Practice as 


The Code of Fair Practice 


how is it working in the key ad art centers? 


developed in New York and adopted by 
the National Society, did so after a very 
thorough review of the Code in the light 
of trade practices and market conditions 
in this area. Obviously, such a Code 
might have been worded differently had 
Cincinnati people developed it but noth- 
ing was found in the draft that differed 
from the ways artists, representatives, 
and directors liked to do business in Cin- 
cinnati. Every contact with other art and 
advertising groups has been regarded as 
an opportunity to share the Code. Art 
Directors have taken part in discussions 
with the Artists’ Guild of Cincinnati, 
urging that that group adopt the Code. 
Action has been taken toward that end. 
It has been the subject of discussions 
with art schools in this area as well as 
advertising groups, 

We have no way of knowing how many 
dealings have been carried through with- 
out misunderstanding, but we believe that 
the offer of a way of doing business to 
everyone’s satisfaction is even better than 
a Committee of Mediation settling dif- 
ferences. However, the Art Directors Club 
has proposed to the Artists’ Guild that a 
Joint Ethics Committee might be estab- 
lished in the Cincinnati area and we 
anticipate doing so. 

Charles T. Gerhart 


Cleveland 


The Code of Fair Practice is rarely put 
to a test in this area. Our larger agencies 
automatically operate by the 4A stand- 
ards and provide little cause for friction 
between source and supply. Perhaps this 
is because competitive pressure is less in- 
tense than in areas like New York, Chi- 
cago, Los Angeles, etc. 
Fred Stickle, President 


Detroit 


The Code of Fair Practice as adopted 
by the National Society of Art Directors 
was adopted by the Art Directors Club 
of Detroit and more recently by the 


Advertising Artists Association of Detroit. 
Copies are in the hands of most adver- 
tising agencies and art services. 


Discussions betwen the Detroit Art 
Directors Club and the Advertising Art- 
ists Association indicate that relations 
between art director and artist are gener- 
ally very good. This is particularly true 
betwen the larger agencies and larger 
studies. However there have been some 
breaches of the Code of Fair Practice 
between smaller studies, free lancers and 
small agencies and buyers of art outside 
of the agency business. 


The Advertising Artists Association has 
pointed out a serious problem of art serv- 
ices in estimating from rough dummies 
as supplied by the art director. 


It is felt that a standard, more detailed 
set of specifications should be supplied 
to competing studios estimating on the 
same work. This problem is quite critical 
to studios handling large projects like 
car catalogs. Méisinterpretations from 
rough layouts can result in studios over- 
estimating and unnecessarily eliminating 
themselves as a good source or under- 
estimating and committing themselves and 
the art director to a very unrealistic 
figure. Some over and under-estimates 
have been in terms of tens of thousands 
of dollars and are a bad business prac- 
tice for both artist and art director. 


In the interest of righting such ine- 
qualities and promoting the Code of Fair 
Practice, the Art Directors Club of De- 
troit and the Advertising Artists Associa- 
tion have formed a Joint Ethics Commit- 
tee. We expect the committee to begin 
functioning on known problems early in 
1954. The photographers of Detroit will 
also be asked to participate on the com- 
mittee. 

We also plan to hold a meeting of the 
general membership of the organizations 
and conduct a forum on fair practices. 
Agency art department heads and studio 
management will present procedures and 
practices of their organizations. 

William Johnson 
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Kansas City 


We are just in the process of establishing 
a joint ethics committee. 
Robert N. Scott 


Los Angeles 


As a result of a panel discussion on art 
prices and discussion meetings exploring 
the ethics of the profession in this area, 
the Los Angeles Art Directors Club has 
established a Joint Ethics Committee. 
The discussions brought home the fact 
that pricing was haphazard and _indis- 
criminate, that the lack of an established 
method of pricing has led to price cut- 
ting or overpricing which in turn has 
created an air of mistrust and misunder- 
standing in the field. Reuse of art with- 
out compensation was brought to light. 

During the past year the Club took a 
major step toward correcting these diffi- 
culties by forming a three member Joint 
Ethics Committee. Members serve for 
one year, are an agency principal, an 
AD, and a freelance illustrator, Club 
president sits on board as member ex 
officio and serves as an alternate. All 
appeals to the board are made in writing. 
The group is not set up to render judg- 
ments, but to become known and accept- 
able to groups in the profession. It has 
already successfully mediated its first 
cases. 

David Rose 


Philadelphia 

When the beautifully designed and 
printed Code of Fair Practice was sent 
out by the Joint Ethics Committee sev- 
eral years ago, it was distributed in 
Philadelphia to the members of the Art 
Directors Club and to the members of 
the Artists Guild, about 250 individuals 
in all, This distribution covered the art 
director-buyers on the one hand, and the 
commercial artists on the other who are 
members of the two clubs, and we have 
had requests for copies from non-mem- 
bers. We believe that the acceptance of 
the Code has been very satisfactory in 
the Philadelphia area. 
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that both sides have in their business 
relationships was enough to result in 
mutual agreement. In a few cases where 
the artist had been careless in obtaining 
specific orders from comparative “busi- 
ness strangers”, he would be made to see 
that a businesslike attitude is necessary 
for artists in industry. 

Many times we found that the argued 
questions were really completely an- 
swered by the Code, and when this was 
explained, acceptable settlement was 
made. Other times the mention the refer- 
ence to our Code of Fair Practice ap- 
proved by the NSAD was sufficient to 
bring a satisfactory conclusion to a con- 
troversy. 

We feel that more important, there- 
fore, than the Arbitrating Committee, is 
the distribution of the Code to a wide- 
spread group in the graphic arts, as the 
awareness of the Code will extend its 
influence and prevent misunderstandings 
or unfairness (whether intentional or un- 
intentional). The Code is a well worded 
and basically sound document and no 
fair minded business man could object 
to its provisions in general, as it is a 
protection to both the buyer and the 
seller. 

Because Philadelphia commercial art 
is mostly in the advertising and printing 
fields, we have not been involved in 
questions of creative design work for 
manufacturers of materials, clothing, 
greeting cards, etc. as much as some 
areas. Art students in particular through 
their lack of business experience and 
eagerness are apt to encounter unethical 
methods in these fields, and we plan to 
offer the commercial art schools in the 
Philadelphia area copies of the Code of 
Fair Practice with a description of its 
objectives and operation, so that the stu- 
dents will realize that there are accepted 
business relationships between the artist 
and buyer. 

We believe the Code of Fair Practice 
to be a most important continuing asset 
of the N S A D, and that our efforts and 
those of all the member clubs in pub- 


licizing it will result in increasingly better 
relations between artist and buyer. 

The Art Directors Club and the Art- 
ists Guild are at the present time in the 
process of forming a Joint Ethics Com- 
mittee in Philadelphia with representa- 
tives from both clubs participating. At 
the first meeting of this group the Art 
Directors Club informed the committee 
that it had reprinted the Code in letter 
page size, as it felt redistribution at this 
time would be helpful. The Art Directors 
Club has included this reprint of the 
Code in a kit which has been supplied 
present members, and will be given new 
members upon their entry into the club. 
The kit also contains membership cards 
and certificates from the NSAD and 
the Philadelphia Club, the club Con- 
stitution and the current issue of Art 
Director and Studio News. 

A quantity of the Code of Fair Prac- 
tice sheets were given to the Artists 
Guild to mail to their members. It is 
also planned to mail copies, with a short 
descriptive note, to all those who par- 
ticipated in our 19th Annual Exhibition 
last December. This group _ includes 
agency contact men, production men, en- 
gravers, printers and executives of busi- 
ness firms in the Philadelphia area, as 
well as Art Directors who are not mem- 
bers of the Philadelphia club, and artists 
who are not members of the Artists 
Guild. It is felt that this mailing will 
acquaint those in the graphic arts field 
with our accepted Code of Fair Practice, 
and in such a manner we can expect 
more understanding when questions arise 
between artist and buyer that may be 
difficult to adjust. 

In Philadelphia the Art Directors Club 
has had very few requests for arbitrating 
differences between artist and _ buyer. 
The Artists Guild has been more active 
in this matter, possibly due to the fact 
that more cases arise from the artist- 
seller than the art director-buyer. In the 
majority of these cases a satisfactory ar- 
rangement was worked out between the 
contesting individuals without recourse 
to formal arbitration. In some instances 
an explanation of what the Code means 
and the pointing out of the responsibility 


San Francisco 


Both the San Francisco Art Directors 
Club and the Artists Club has approved 
and endorsed the Code of Fair Practice 
and, as nearly as we can tell, it is func- 
tioning in our area. However, we haven’t 
yet set up a Joint Ethics Committee 
although we have discussed the advis- 
ability of having one for some time. 
Robert O. Bach, President 
(Continued on page 78) 
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NSAD and member clubs are active in working 
with local schools to raise professional standards of 


Following are reports from several AD 
clubs that are active in their area in 
providing scholarships, working with local 
schools and colleges and holding exhibits 
to raise professional level of the younger 
people entering this profession, Other 
clubs are known to be active in this re- 
spect too. Although their reports were 
not received in time for this roundup 
presentation it is hoped they will com- 
municate with the editor of AD&SN so 
their work can be reported to the other 
NSAD clubs. 


Atlanta 


One of the recent releases for the Second 
Annual All Day Institute at the Atlanta 
Division of the University of Georgia 
mentioned that the Art Directors Club of 
Atlanta, Inc. was attempting to accom- 
plish four aims: 


1. To educate management on the 
value of good design by bringing 
examples of successful campaigns 
to them. 


2. To raise the standards of work 
of its own members by competi- 
tion in exhibitions, publication of 
annuals, and by providing speak- 
ers at their meetings who could 
add to their knowledge. 


3. To share their opportunities with 
the allied crafts and students by 
having open or joint meetings. 


4. To provide assistance to students 
and apprentices through scholar- 
ships, seminars, lecture courses, 
and special speakers. 


Each year the Atlanta Advertising Club 
presents an Advertising Institute at Emory 
University which attracts advertising key 
personnel from several Southeastern 
states, One of the features of this Insti- 
tute is the annual exhibition of the mem- 
bers of the Art Directors Club which 
after opening at the institute on the 
Emory campus is later moved to down- 
town Atlanta for a two weeks showing at 
the Atlanta Public Library. Two of these 
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Art education 


exhibits have been published as annuals 
and have been distributed to agencies and 
manufacturers all over the South. This 
has been one of the most successful 
methods of letting business know what is 
available in Atlanta, and has provided 
an excellent means of coordinating ac- 
tivities with the Advertising Club. 


By swapping a series of ten lectures 
each fall at the Atlanta Art Institute for 
scholarships in lieu of the usual honorari- 
um, ADC members were able to set up 
a memorial to one of their charter mem- 
bers by establishing “The Harold Sheffield 
Scholarship” for a junior or senior art 
student. Two students have now com- 
pleted their schooling because of this. 
These lectures are prepared to an outline 
provided by the school and no member of 
the club has ever begged off when invited 
to present one of them. 


Another series of lectures has been pre- 
senied at the Atlanta Division of the 
University of Georgia. This program is 
at a professional level and is given eve- 
nings so that agency or graphic arts 
workers may attend. The 1952 series— 
“How art is used”—had a total enroll- 
ment of over sixty. It is planned to repeat 
this course every other year. As at the 
Atlanta Art Institute, the scholarship 
swap plan is used and the award is given 
to an advertising or marketing student in 
the School of Business Administration at 
the University. 


As a climax to this series, an all-day 
institute was held on the theme, “Design 
as a Function of Management,” which 
will be repeated each year. The theme 
for the second institute, held in January, 
was “Materials, Methods, and Tech- 
niques.” It enabled manufacturers and 
suppliers to bring exhibits and demon- 
strations not only to the artists, but to 
all in the graphic arts. The Advertising 
Club, The Atlanta Club of Printing 
House Craftsmen, and The Printing In- 
dustry of Atlanta were invited as co- 
sponsors. 


Should a big-name designer, illustrator, 
or typographer mention that he is or will 


be available for an appearance in Atlanta, 
chances are that the ADC will have him 
on the platform and will share his talk 
with the other clubs, the schovls and any- 
one who is interested. Some of the 
prominent victims have been Merle 
Armitage, Albert Dorne, Albert Schiller, 
Floyd Davis, Harry O’Brien, Howard 
Willard, Egbert Jacobson, Herbert Bayer, 
Roy Tillotson and Bradbury Thompson. 
ADC members are not immune from 
this practice and speakers are furnished 
for civic and luncheon clubs, schools, TV 
shows, and members are also on call to 
judge contests of any description. 


The program has paid dividends in 
several ways. It has resulted in enviable 
recognition from three schools, and 
through the cooperation of these schools 
has modified and developed their courses 
so that material never before available to 
students is right at hand. Graduates of 
these schools will soon be clients sold on 
Atlanta art. It has resulted in a wonder- 
ful coordination with all of the graphic 
arts industry, the suppliers and the trade 
houses. It has kept the ADC members 
on their toes which is reflected in the 
quality of each exhibition. The speakers 
have brought inspiration. The school 
courses have made many a member dig 
for his lecture. The institutes have sold 
business on the fact that art is a business 
—and a serious one. 

E. M Lusink 


Baltimore 


Since its founding in 1948, the Baltimore 
Art Directors Club has been aware of 
its obligation to the coming generations 
of commercial artists. At the regular 
monthly meetings of the Club topflight 
artists and art directors are invited to 
speak to the assembled group. This group 
is not limited to practicing artists alone, 
as we have made it our policy to invite 
students of the Maryland Institute of 
Art and the Mergenthaler School of 
Printing, Art Department, to attend. We 
feel that in this way we are in part ful- 
filling our obligation to the students of 
today and the artists of tomorrow, 
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In a further effort to give the students 
first-hand information on the more prac- 
tical aspects of commercial art, we have 
inaugurated a series of lectures and field 
trips for a selected group of students at 
the Maryland Institute of Art, The 
school administration has added this 
series of lectures as a required course of 
study in the curriculum for its junior and 
senior classes in Advertising Design and 
General Design; the senior in Fashion 
illustration and Fine Arts illustration and 
the senior class in Teacher Education. 


The course includes lectures on Layout 
and Design by Don Simpson (of the 4A 
Studios), Mechanical Art Preparation by 
William Finklestein (AD of Newhoff- 
Blumberg Agency), Magazine, Newspaper 
and Direct Mail work by Robert Lapham 
(free lance artist), Poster designs and 
Reproduction by Morris Needle (AD, 
Joseph Katz Agency), Display Tech- 
niques by Ted Sokolove (President of 
Sokolove Displays), and Engraving and 
Printing by E. Dewitt Battams (AD, 
Lord Baltimore Press). 


Harry Zepp, Club President, intro- 
duced the program on October 12. Mr. 
Zepp summarized the brief history of the 
advertising agency and outlined the sub- 
jects to be covered by the succeeding 
speakers. He stated that in addition to 
the lectures, the students will visit in- 
dustries whose operations involve the 
production of the Graphic Arts in some 
form or other. These field trips will 
include such places as The Lord Balti- 
more Press, where a large and modern 
printing plant will be seen in operation; 
a trip through the beautiful new office of 
VanSant, Dugdale, where the various 
phases of production in a big time 
Advertising Agency may be seen and 
studied; and the ever fascinating and 
challenging activities of Display in the 
Sokolove Studio. 


We feel that the program that is out- 
lined for this year is only the beginning 
of a course of action that will prove 
most beneficial to all concerned. Suc- 
ceeding years should see a more detailed 
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accounting of the various phases of the 
practical and mechanical arts and the 
many allied fields upon which their pro- 
duction is so dependent. 

E. DeWitt Battams 


Chicago 


The educational activities of the ADCC 
in summary form follow a rather broad 
pattern from teaching to being taught. 

Bill Sproat of J. R. Pershall Co. directs 
graduating advertising art classes of the 
Art Institute of Chicago one night per 
week during January, February and 
March. These classes consider the prin- 
ciples of advertising as well as practical 
art problems, with field trips to studio 
and media operations. 

Herb Pinzke, formerly with Container 
Corporation and now ADing books for 
an Urbana, Ill. publishing company, 
commutes to Chicago one day per week 
to direct a class in design at the Institute 
of Design. 

Four Chicago art schools each June 
invite a member of the ADCC to speak 
to the graduating class. This hour lec- 
ture is based on a general outline inter- 
preted and developed by the lecturer’s 
background and experience, and is fol- 
lowed by another hour of questions and 
answers. The outline is designed to cover 
all practical phases of interest to the 
student graduate who expects to get into 
the art business: what to expect in sal- 
ary, what the job holder must learn in 
the many different kinds of jobs, what 
about such items as marketing, research, 
etc. This assignment has been handled 
in the past by Burton Cherry, Walter 
Howe, Hal Jensen, Joe Barconic, Bill 
Jones, Bill Miller and involve the Art 
Institute, Ray Vogue School, American 
Academy of Fine Arts, and the Chicago 
Academy of Fine Arts. 

In the past year the Institute of De- 
sign in Chicago and the Art Center of 
Los Angeles have given slide presenta- 
tions of student work and explained their 
teaching philosophy to the ADCC at 
luncheon meetings. 

At recent luncheons Lester Beall has 
spoken on design and advertising. Edgar 
Miller on primitive design, Albert Kner 
on package design, Sid Wells on out- 
door, Dan Smith on catalogue and maga- 
zine layout, Ray Folds of Northwestern 
University on dynamics and Taylor Poore 
on booklet design. 

Information please is a _ continuing 
series of group meetings designed to keep 
the AD informed on what’s new and how- 
to-do-it. Originally organized by Bill 
Miller on a monthly basis of 6 meetings 
with suppliers and 3 devoted to art direc- 


tion and executive problems, Information 
Please has leveled off to 3 or 4 meetings 
per year. Dean Stroka of N. W. Ayer 
is currently director. 

Chicago Federated AD Club workshop 
is an annual art clinic, meets for 12 
weekly sessions of a paid for course 
designed by Doug Smith, provides young 
advertising personnel with basic knowl- 
edge of art and art direction. Sessions 
are held in studios and media offices and 
are presented by well known advertising 
people. Howard Dreffru is currently 
director. 

Ray Vogue School is supplied with 
thousands of dollars worth of layouts, 
comps, finished art, photos, carbros, etc. 
for study and reference. Definitely a 
forward step in closer relations between 
the student and the job. 

Two scholarships, one for an ad- 
vanced young illustrator, one for an art 
school student or graduate, to the 
Famous Artists School, are the first schol- 
arships to be granted to an art directors 
club by Al Dorne. 

A six weeks course beginning February 
15 by one of the Paris greats (Villemot) 
consists of two 40 student classes meeting 
two nights per week at a cost of $75 per 
student. It is designed to inspire new 
thinking in the American style of poster 
and related arts and to discover a pos- 
sible “marriage” of European design and 
American conservatism to produce a new 
type of thought communication. Directed 
jointly by Bert Ray of Bert Ray Studios 
and ADCC president, John Breuig of 
Foote, Cone & Belding. 

William Miller 


Cincinnati 


For as long at the Art Directors Club of 
Cincinnati has been in existence, an edu- 
cational program has been an important 
part of its activites. In our club’s consti- 
tution, ARTICLE 1, titled ‘Name and 
Purpose’, SECTION 2, we read: “To 
establish a program—and which may in- 
clude Art Scholarships—to extend voca- 
tional guidance to young artists, and 
which shall be planned to raise the 
standards of art education available in 
Cincinnati, and if possible, to have the 
benefits of cooperative training extended 
to Art School Students.” 

‘The provisions in the constitution have 
become realities through the following 
activities: 

1. Lecture Series, to advanced students 
at the University of Cincinnati, College 
of Applied Arts and to freshmen stu- 
dents in Applied Arts; Cincinnati Art 
Academy and other art schools in this 
vicinity. 
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2. Field Trip Series, in which student 
groups are invited to visit places of busi- 
ness in the various phases of Advertising 
Art and related subjects, to see opera- 
tions there. 


3. Special lectures to High School 
student groups, and individual counseling 
to help these youngsters find themselves, 
to be well placed in further schooling or 
in a profession. 


4. Lecturing to organizations, such as 
Boy Scouts, Y.M.C.A. groups, etc. 

5. Serving as Advisors to job seekers 
for Industrial and Commercial concerns. 

6. Serving on juries for school exhibi- 
tions, etc. 

The lecture series given at the Uni- 
versity of Cincinnati, College of Applied 
Arts, and lectures given at other Art 
Schools, are designed to put the student 
in direct contact with outside professional 
sources of information. 

These activities for the most part are 
planned and worked out through the 
cooperation of departmental heads of the 
institutions and committees representing 
the Art Directors’ Club, along with Cin- 
cinnati Industrial Advertisers’ and Pro- 
duction Mens’ Club, Some Art Directors 
were and are active in the other clubs 
mentioned, and as a result the Art Di- 
rectors’ Club is well represented in edu- 
cational activities. After the planning is 
completed, members working in the vari- 
ous fields of Advertising Art are invited 
to serve. 

The lecturers go to the classrooms or 
other places at designated times, some- 
times bringing many examples of art 
work: layout, illustration, lettering, de- 
sign, type, photography, etc., in various 
stages of development to show to the 
students. The lecturers usually invite 
questions from the audience. This keeps 
the period informal and is conducive to 
keen and enthusiastic participation. 

Several members of ADCC were and 
are now on the faculties of the Univer- 
sity of Cincinnati College of Applied 
Arts and Evening College, the Art Acad- 
emy of Cincinnati and other schools in 
this vicinity, These ADCC members 
serve in the capacities of dean, assistant 
professor of Advertising Design, instruc- 
tors and lecturers. The courses covered 
are painting, drawing, layout, design, 
lettering and type, production and 
printing. 

Some of the activity is far-reaching: 
one member reports having lectured be- 
fore Harvard Graduate School of Busi- 
ness and served on Miami University’s 
Counseling Forum; also is non-faculty 
member on an Advisory Committee to 
the College of Applied Arts, University 


“a 


of Cincinnati. Many others lecture and 
serve on forums before student groups 
and professional men’s organizations and 
clubs, to mention but a few. 

We in Cincinnati find real satisfaction 
in serving these audiences; there is bet- 
ter understanding among the groups 
served; schools and business are grateful 
for our part in their educational pro- 
grams, and the Art Directors’ Club 
profits in many ways through this service. 

M. R. Rhoades, Chairman, 
Committee on Education 


Kansas City 


The committee plans to form an Advis- 
ory Board of representative members of 
the graphic arts to serve educational 
groups in our community, In addition, 
we plan a Speakers Panel for clubs and 
schools. The generous donation of an 
annual scholarship by the Famous Artists 
Schools presents us with an unusual op- 
portunity to serve the students of this 
area. 

The Club recently held a symposium 
with engravers to which art students and 
educators were invited. The meeting was 
highly successful and others of this type 
are promised for the future. 

Sam Springer, Chairman, 
Educational Committee 


Los Angeles 


The scholarship committee is one of our 
most active groups. Saul Bass is the 
chairman and he has a capable number 
of fellows including Ray Smokel, Harry 
Diamond, Harold Kramer, John Maxmis, 
Fred Kopp, Martin Leach, Robert Leefer, 
Tom McKimson to assist him. 

A great deal of time has been used to 
lay down a plan of procedure. Many 
problems are still to be solved, but the 
committee is determined to come up 
with a perfect working procedure to meet 
various conditions. 

Although not a club sponsored activity, 
Ray Smokel of Pacific Press has an art 
student going through the various depart- 
ments in the plant. 

Several members of the club are teach- 
ing specialized subjects in various schools. 
This is a personal project with these 
men and not a club sponsored activity. 
It is interesting to note that the schools 
are apparently picking out practicing 
men in the art field. 

A speakers committee functions under 
the chairmanship of Ren Wicks. Mem- 
bers include Victor Beals, Gwynn Kirk- 
patrick, George Boyer, Walton Titus, 
Joe Zarrillo, Jay Sweet, and Charles 
Porter. Their main activity has been 


lecturing to various schools and adver- 
tising clubs in the area. 

A recent forum type meeting was held 
at a regular meeting with the subject 
being, “Are L.A. Art Prices too Low?” 


Jack Roberts, president of our club, 
has made a suggestion of using a travel- 
type display of layouts to be sent to 
schools in the area. Plans for this edu- 
cational activity are being discussed. 


Thor Hauge 


New York 


The Educational Committee of the New 
York Art Directors’ Club has often been 
referred to as the “Do-Good” Commit- 
tee. Perhaps so, because the Art Directors 
belonging to the group give unstintingly 
of their time and experience to help 
worthy students attain their goals. They 
are well able to do this since three- 
fourths of the group have in some way 
been connected with teaching in the past 
or are presently involved with education 
in some way. 

During 1953 the record of the commit- 
tee has been an exceptional one..... 
In the beginning of the year the com- 
mittee, under the able direction of Hoyt 
Howard, chairman, gave the 4th Annual 
Lecture Series to scholarship students 
chosen from Metropolitan Art Schools. 
The forum series included talks by Art 
Directors of agencies, companies, and 
studios. Photographers, illustrators, and 
artists in allied fields gave talks which 
helped the students to get an over-all 
picture of the tremendous overlapping 
possibilitics in Art Direction. The course 
concluded with an advertising layout 
campaign contest presented in true Ad 
Agency style. Prizes of $100, $75 and 
$50 were won by students from Pratt, 
Parsons, and the Cartoonists and Illus- 
trators School respectively. The balance 
—seven $10 prizes—were awarded to 
worthy students from other representa- 
tive schools. Prizes were awarded on the 
basis of the creativity, rendition, thor- 
oughness, and sales appeal of the adver- 
tising campaign presented. Publicity was 
given to all winners in articles aimed at 
Metropolitan newspapers, trade maga- 
zines and the students home town news- 
papers. 

At the moment, plans are in progress 
for the °54 Scholarship Forum Series, 
to be held at the Young and Rubicam 
auditorium. Spearheaded by Bernard 
Brussell-Smith and Louis Danato this 
coming series hopes to top anything that 
the committee has done to date. 

William Knudsen 
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NSAD developing 
training standards 


Committee on Education is polling all members 
to gather data for upgrading school curricula 


‘Guy Fry, Educational Committee 


One of the early objectives of the NSAD 
was an educational program, the purpose 
of which would be the examination of 
the type of training available in the na- 
tion’s art schools and the evaluation of it 
in the light of the requirements of the 
industry which our profession serves. 
There was more than a_ suspicion 
among the country’s art directors that too 
many art schools were obtaining enroll- 
ment by pointing at the rich rewards to 
be obtained in the business world but 
turning out a product ill-equipped to 
ever share in any of the promised gold. 


A handful of art schools who were 
capable of producing a product poten- 
tially valuable to industry were often 
unheard of by the prospective student 
because his source of information was sel- 
dom that of the one who would eventually 
become his employer or the purchaser 
of his art work. The NSAD sought a 
means for gathering and disseminating 
such information by participating in the 
formation of the National Art Council 
in Washington over a year ago but found 
its efforts almost completely nullified by 
autocratic and prejudicial judgment. 


At the last annual meeting of the 
NSAD the Committee on Education laid 
before the Board of Representatives a 
proposal for action which would eventu- 
ally permit the setting up of standards 
of teaching which would guarantee an 
art product acceptable to industry. To 
arrive at standards that would result in 
such an ideal curriculum certain steps 
would have to be taken to (1) assure 
the validity of all information, (2) prop- 


, erly disseminate the compilation of such 


information and (3) emphasize to man- 
agement and schools alike the need for 
art training consistent with the require- 
ments of industry. 

The proposals as approved by the Rep- 
resentatives are as follows: 
Step 1. Poll the entire membership of 
the NSAD in an effort to determine (a) 
what type of training is recommended 
for those planning a professional art 
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career, (b) what schools (if any) are at 
present producing material entirely ac- 
ceptable to the art directors needs and 
(c) what are your suggestions for ob- 
taining the type of art service you desire 
from the graduate art student. 

Step 2. From a tabulation of these re- 
plies an authoritive cross-section of na- 
tional opinion could be obtained which 
could be in turn developed into a series 
of articles for trade publications and 
scholastic magazines. Such articles would 
serve to emphasize the statement that is 
all too seldom appreciated: that the art 
director is unconsciously accrediting art 
schools every time he buys or rejects the 
work of an artist which that art school 
has produced. 


Urges NSAD Statement 


Step 3. Prepare a booklet which would 
contain an official statement from the 
NSAD outlining a program of study es- 
sential to the preparation of an artist for 
service to industry. This booklet (which 
should be made available to management, 
prospective art students and art schools) 
would not outline specific courses but 
would, by means of a digest of ideal 
programs, emphasize the results to be 
achieved. To interpret the contents of 
this booklet into specific courses would 
require the cooperation and interest of 
the individual institutions but this should 
be easily effected inasmuch as the aim 
of the school would, in most cases, be 
the eventual receipt of approval of its art 
product. 

Prior to a request for opinions from 
the membership of the Society itself a 
test sampling was made from the mem- 
bers of the Committee on Education. 
From the West Coast, Midwest and the 
South came replies that could in them- 
selves be developed into the standards 
necessary for the setting up of an ideal 
art curriculum. But in order to obtain as 
accurate a picture as possible of avail- 
able art training programs and to acquire 
suggestions for the improvement of the 


country’s art training facilities a question- 
naire is going out to each member of the 
Society in the hope that his contribution 
of information might aid in the establish- 
ment of better art training programs. 

A compilation of single opinions from 
three widely separated areas of the coun- 
try gives an idea of the kind of thinking 
that is being done by at least three mem- 
bers of the NSAD and why we believe 
it is important that we establish certain 
standards for the guidance of those 
schools who are interested in preparing 
the type of art product art directors are 
interested in working with. Following are 
the views as expressed by three members 
of the Committee in a sampling of the 
questionnaire. 

Question: “What, in your opinion, is 
lacking in the training of students of art 
schools offering courses in advertising 
and editorial art”? 

Answer: (From the West Coast) 

“The primary lack is a knowledge of 
basic drawing, design, color and form. 
There is a tendency to have today’s stu- 
dents “specialize” much too early and 
before they have learned to draw thorough- 
ly. The schools and the students have a 
preoccupation with superficial techniques, 
tricky rendering skills, rather than devel- 
oping good taste and encouraging indi- 
vidual approaches to solutions of adver- 
tising problems. The students are lacking 
in a knowledge of what advertising 
means in our economy. Most of the 
students’ prime concern seems to be 
how much money he can make rather 
than how to grow and develop.” 

(From the Midwest) “One of the great- 
est lacks in art training today is in the 
psychology of selling; the student is 
trained to decorate space with interesting 
shapes but they apparently know little 
about what makes people read or look 
at their drawings. There is also too much 
controlled direction of effort in some 
schools; some turn out all modern de- 
signers, some old-fashioned renderers.” 
(From the South) “The great lack is in 
the failure to think directly of the prob- 
lem at hand, a failure to understand 
production procedures and a lack of in- 
terest in merchandising or salesmanship.” 

To the question “What recommenda- 
tions would you suggest to overcome this 
lack in training?” the following answers: 

(The West) “One of the best contribu- 
tions we as a national society can make 
is to encourage our own members to be 
more willing to help by accepting teach- 
ing assignments (even if they can’t jus- 
tify these assignments because of the low 
pay) and by giving honest counsel to 

(Continued on page 79) 





classification index 


ART 

advertising design 
airbrush 

annual report 
architectural rendering 
art books 

art directors, consultant 
art supplies 

book jackets 

9. booklets, direct mail 
10. Bourges technique 

11. car cards 

12. cardboard construction 
13. caricatures 

14, cartoons 

15. catalogs 

16. charts 

17. collages 

18. color separations 

19. comic books 

20. continuities 

21. displays 

22. exhibits 

23. fine art for industry 
24. greeting cards 

25. heraldic design 

26. home economist 


27. ideas 

28. kitchen design 
29. labels 

30. layouts 

31. letterheads 

32. maps 

33. mechanicals 


34. oil painting 
35. package design 
36. pen and ink 
37. pharmaceutical design 
38. portraits, painting 
39. portraits, sketches 
4. posters 
41. presentations 
. product design 
43. products styling 
. record albums 
45. scale models 
4. scratchboard 
47. sculpture 
48. silk screen 
49. small space ads 
50. spots 
51. tempera 
52. trade marks 
53. typographical design 
. wash drawing, b&w 
55. wash drawing, color 
wood engraving 


ILLUSTRATION 


57. animals 


58. automobiles 

59. characters 

S9A. chemical 

60. children 

61. children's books 

62. decorative-humorous 

63. fashion & style 

64. figure 

65. flowers 

66. food 

67. furniture 

68. general 

69. glamour 

70. historical 

71. home furnishings 

72. industrial 

73. interiors 

74. jewelry 

75. landscape 

76. marine 

77. medical 

78. men 

79. men's hands 

80. product-still life 

81. scientific 

82. shoes 

83. sport 

84. still life 

85. story 

86. technical 

87. teenagers 

88. travel 

89. women 
LETTERING 

90. alphabets, designed 

91. comp. lettering 

92. illuminated lettering 

93. lettering 

94. photo, film, process 

95. presentation 

9. scrolls 

97. speedball 
RETOUCHING 

8. art 

99. carbros 

100. color toning 

101. dye transfer 

102. fashion 

103. Flexichrome 

104. industrial 

105. Kemart 

106. photo, b&w 

107. photos, color 

108. products 

109. renderings 

110. technical 

111. transparencies 





rd buyer’s guide 


TV 
112. animation 
113. art 
114. cartoons 
115. film production 
116. lettering 
117. models 
118. slides 
119. story boards 
120. titles 
PHOTOGRAPHERS 
121: aerial 
122. animals 
123. architectural 
124. babies 
125. cats & dogs 
126. children 
127. color 
128. experimental 
129. fashion 
130. food 
131. general 
132. hosiery 
133. illustration 
134. industrial 
135. interiors 
136. location 
137. medical 
138. motion pictures 
139. murals 
140. photo agencies 
141. portraits 
142. products 
143. publicity 
144. reportage 
145. set design 
146. slide films 
147. still life 
148. stock photos 
149. strobe 
150. testimonial 
151. three-dimensional 
152. trick photography 
153. VIPs 


PHOTO REPRODUCTION SERVICES 


154, 
155. 
156. 
157. 
158. 
159. 
160. 
161. 
162. 
163. 
164. 
165. 


b&w prints in quantity 
carbros 

color assemblies 

color prints in quantity 
color separations 

copy of artwork 
duplicate transparencies 
dye transfer prints 
Ektacolor 

Ektachrome processing 
enlargements 
Flexichrome 


166. montage 

167. one-shot camera service 
168. photocomposing 

169. photo murals 

170. reproportioning 

171. screened veloxes 

172. slides 

173. strip-ups 

174. 35mm negs. & positives 
175. 3-D dye transfers 

176. transparencies 

177. viewgraph slides 


COPY PRINTS 


178. blueprints 

179. colorstats 

180. copy prints 

181. ozalids 

182. ozachromes 

183. photostats 

184. photostats on 
opaque black or white 

185. van dykes 

186. visualcast slides 


accetate, 


GRAPHIC ARTS 
187. advertising presentations 
188. binders, loose leaf 
189. binders, mechanical 
190. certificates 
191. display manufacturers 
192. embossing 
193. engrossing & illuminating 
194. labels 
195. letter services 
1%. lithography 
197, multilithing 
198. photoengraving 
199. poster printers 
200. poster printers 
201. printers, letterpress 
202. silk screen printers 
203. typographers, hand 
204. typographers, machine 
205. typography, old-fashioned 


ART STUDIOS 
206. 


PHOTO STUDIOS 
207. 


ART REPRESENTATIVES 
208. 


PHOTO REPRESENTATIVES 
209. 


in 
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The recognition of our 
organization's superb 
coordination of talents 
and services... reflected, 
during 1953, in our 
design and production 

of art for: 


1698 advertisements 
1189 mailing pieces 
G67 @ point-of-sale units 


The recognition of fresh, 
creative thinking and 
steady experimentation 
in developing advanced 
trends... reflected in 
the New York Art 
Directors Club's awards 
to our entries: 


9S BESTS 
in its 32nd Annual 
Exhibition 


98s BESTS 
in the past 10 
Annual Exhibitions 


. 


LESTER ROSSIN 
ASSOCIATES INC 


illustrators 
BESSER 
BURRIS 
BLOSSOM 
BRAZELTON 
CACCIOLA 
COLE 
DAUBER 
FERNIE 
GABY 
HANKE 
E. 0. HURST 
KIDD 
KOVARSKY 
MacMINIGAL 
D. STONE MARTIN 
V. MARTIN 
MEDVEY 
J. MEOLA 
MUTZ 
PEREIDA 
PORTER 
PROHASKA 
SCHWINN 
SMITH 
TAPPER 
WEISGARD 
WHEATLEY 
WILLARD 
WINZENREID 


designers 
CHAP 
KAMENS 
POWERS 
WOOLHISER 


letterers 
LAPIDUS 
NERNOFF 
SILVERMAN 


retouchers 

flexichrome 

color toning 

dye transfers 
*FORINO 
FREITAG 


mechanical 
BRODSKY 
*RAYMOND 
ROSS 
SCHITTONE 
SCHMIDT 
WERNER 
YACONIELLO 


production 
traffic 
HAAS 
*PEARSONS 
STUBBS 
WINNE 


contact 
BOTTARI 
FERRUZZI 
NABSTEDT 
ROSSIN 


* group supervisors 
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a completely 
integrated staff: 
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Remember... with Director’s Art you 


see what you buy! 


If you want to pick your artist from among many 
(D’A has the top 4000 artists in its files) , one who fits 
your particular need as to style, technique and price, 
(D’A has this information and much, much more 

on file), and if you want to see what you’re buying 

(D’A has over 25,000 sample proofs in both 

black and white and full color, on file) .. . why then, 
just call or write us. 

We'd be delighted to send you a selection of artwork 

to fill your specific request, complete with all the 


pertinent facts you need to know. Our service is fast 


and free to you. Just call... DIRECTOR’S ART 
7 West 44th Street, N.Y.C.36 - MUrray Hill 7-3157 




















ART 


1. advertising art 


Howard Alber RI 6-0474 
2211 Walnut St., Phila. 3, Pa. 
art counselling, ideas, design 
Burton Altschuler VA. 6-0227 


516 Fifth Ave., Suite 1101, N. Y. C. 36 
advertising design, layout, booklets, dir. mail 


Artography, Inc. JU 2-0466 
37 W. 47th St., N. Y. C. 36 

Aaron Burns GR 7-3373 
115 E. 23rd St., N. Y. C. 10 

Creative Advertising Talents LO 7-6696 
1247 Sub. Sta. Bldg., Phila. 3, Pa. 

complete campaigns 

Graphic Design, Inc. LA 4-1862 
55 W. 42nd St., N. Y. C. 36 

art, design, typography & Beeber 

Sherman Hoeflic LO 7-7585 


2316 Delancey Pl., Phila, 3, Pa. 
consumer, industrial, pharmaceutical 
Franklin A. Johnson 

Box 950 RR 5, Daytor. 4, Ohio 

all types of advertising art and design 
Matthew Leibowitz PL 9-3490 
c/o Stephan Lion, 145 E. 52nd St., N. Y. C. 
advertising design and typography 
Marvin Levy 

299 Madison Ave., N. Y. C. 17 
Sascha Maurer 

246 E. 46th St., N. Y. C. 17 
summer: Gaylordsville, Conn. 

Joe Pearson 

230 E. Ohio St., Chicago 11, Ill. 
designer, illustrator 

Weimer Pursell PL 9-3490 
c/o Stephan Lion, 145 E. 52nd St., N. Y. C. 
visual design for ind. art, posters 
Reyol Art 

32 Hamilton Ave., Plainfield, N. J. 
layout, mechanicals, pen & ink 
George Samerjan 

80 W. 40th St., N. Y. C. 18 
Designer—Art Director—Consultant 
Sandlow Advertising Art 

252 Asylum St., Hartford 3, Conn. 
direct mail, layout, humorous illustration 
Ernest A. (Zeke) Sattler 7-0137 
210 Kensington Ave., Meriden, Conn. 

Trapkus Ad Art 

349 Tenth St., Moline, Ill. 
designers of small space ads 

Joe Weitz 

420 Madison Ave., N. Y. C. 17 
creative, decorative, editorial 

H. R. Whiteman 

282 Fredrick Rd., Dayton 5, Ohio 
institutional brochures, layouts, direct mail 


2. airbrush 


MI 6917 


MU 2-6269 
VA 6-1851 


SU 7-6985 


4-3562 


LO 4-7257 


6-5146 


PL 8-0090 


MO 4-5540 


Artography Inc. JU 2-0466 
37 W. 47th St., N. Y. C. 36 
Creative Advertising Talents LO 7-6696 


1247 Suburban Sta. Bldg., Phila. 3, Pa. 
creative airbrush illustration 


Eldon Davis 1126-J 
1415 West Maine, Enid, Okla. 

design, lettering, layout, retouching 

Michael Heiter CO 5-2945 
101 W. 48th St. N. Y. C. 

airbrush specialist, skill, imagination, perfec- 
tion 

Hersh-Mastro Studios, Inc. MU 7-4967 
2 E. 44th St., N. Y. C. 17 
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Lane-Bender, Inc. PL 5-4170 
50 W. 53rd St., N. Y. C. 19 

Vern Mock MU 2-4259 
206 E. 46th St., N. Y. C. 17 

color, black and white 

Rocco H. Petrocelli JU 6-4372 
43 W. 54th St., N. Y. C. 

Joseph Wrobel 

22 E. Bellevue Pl., Chicago 11, Ill. 

water color—transp.—opaque 

3. annual reports 

Artography, Inc. JU 2-0466 
37 W. 47th St., N. Y. C. 36 

Creative Advertising Talents LO 7-6696 


1247 Suburban Sta. Bldg., Phila 3, Pa. 
design, art, typography 


Grantham Graphics WA 2-7751 
111 W. Jackson Blvd., Chicago 4, Ill. 

annual report charts 

Graphic Design, Inc. LA 4-1862 
55 W. 42nd St., N. Y. C. 36 

art, design, typography & Beeber 

Ivri Papiroff EL 5-1667 
349 East 49th St., N. Y. C. 17 WA 5-8613 
layout, copy, art and printing 

Presentation Designers PL 7-3176 


101 W. 55th St., N. Y. C. 19 
specialists in ‘designing’ reports, charts 


The Technigraphic Co., Inc. LO 4-4870 
2016 Walnut St., Phila. 3, Pa. 
Joe Weitz PL 8-0090 


420 Madison Ave., N. Y. C. 17 
cover design, dummy layout, dec. spots 


4. architectural rendering 


Vern Mock MU 2-4259 
206 E. 46th St., N. Y. C. 17 

all mediums—for reproduction 

Seymour Snyder MU 2-1480 


11 E. 44th St., N. Y. C. 17 
all mediums, color, b&w, also interiors 


5. art books 


Museum Books, Inc. MU 2-0430 
48 E. 43rd St., N. Y. C. 17 

6. art directors, consultant 

Artography, Inc. JU 2-0466 
37 W. 47th St., N. Y. C. 36 

Herman Beeber LA 4-1862 


55 W. 42nd St., N. Y. C. 36 

annual reports, medical & industrial booklets 
Harry Burke WA 2-0506 
80 E. Jackson St., Rm. 200, Chicago 4, Ill. 
typographic consultant, graphic design 
William Carlton DaVie EL 5-4060 
Hotel Shelton, Lex. & 49th St., 316, N. Y. 17 
layout, copy, finish, production 

Sherman Hoeflich LO 7-7585 
2316 Delancey Pl., Phila. 3, Pa. 

consumer, industrial, pharmaceutical 

Irv Koons TR 7-4832 
225 W. 8éth St., N. Y. C. 

nat. & trade campaigns, booklets, direct mail 
Louis E. Korn WY 5638 
6332 Warner Dr., L. A. 48, Cal. 

AD for TV film & mot, pic. film. Member Soc. 
of Mot. Pic. ADs. Member Set Designers for 
TV Film and Mot. Pic. Film Local No. 847. 
Allan Melhado JU 2-3838 
75 W. 45th St., N. Y. C. 

art direction—layout through finish 

Herbert M. Meyers TW 7-7679 
110-23 63rd Dr., Forest Hills 75, N. Y. 
booklets, dir. mail, ads, covers, typography 


Alan R. Mitchell SU 7-8937 
425 N. Mich. Ave., Chicago 11, Ill. 
Jose Richard Panepinto GR 3-9036 


809 N. 63rd St., Phila. 31, Pa. 

medical, chemical, booklets, brochures 

Rocco H. Petrocelli JU 6-4372 
43 W. 54th St., N. Y. C. 

George Samerjan 

80 W. 40th St., N. Y. C. 18 
designer—art director—consultant 
Sutnar-office 

307 E. 37th St., N. Y. C. 16 

Joe Weitz 

420 Madison Ave., N. Y. C. 17 
specialize in all aspects of design 


LO 4-7257 


MU 6-1784 
PL 8-0090 


1. art supplies 

Bourges, Inc. 

80 Fifth Ave., N. Y. C. 11 
A. |. Friedman, Inc. 

20 E. 49th St., N. Y. C. 17 
art materials, pictures, frames and books 
Gemexco Cl 5-6760 
2 Columbus Circle, N. Y. C. 19 

art supplies for fine & commercial art 


WA 4-8070 
PL 9-5400 


Lee's Art Shop, Inc. Cl 7-0679 
209 W. 57th St., N. Y. C. 19 
New York Central Supply Co. GR 3-5390 


62 3rd Ave. (nr. 11th St.), N. Y. C. 3 


Sanlu Art Supply Co. OR 9-4970-1 
1165 Broadway, N. Y. C. 1 

8. book jackets 

Barbara Corrigan LI 2-9303 
2 Park Sq., Boston 16, Mass. 

Larisch Studio PL 7-3176 
101 W. 55th St., N. Y. C. 19 

fiction, non-fiction, educational 

Harold E. LeBeau WO 3-8522 


1654 Buhl Bldg., Detroit 26, Mich. 
expressively designed art 


Murray Muldofsky HY 8-9019 


MU 2-6269 
166 Riverdale Ave., Brooklyn, N. Y. 
Horace Sadowsky YE 2-7660 
32-01 57th St., Woodside 77, N. Y. 


album covers, from design to finish 


§. booklets, direct mail 
Artography, Inc. 

37 W. 47th St., N. Y. C. 36 
Ben Benson 

11 E. 44th St, N.Y. C. 17 
design to finish 

Bridges Studio 

24 W. 45th St., N. Y. C. 19 
5 ADs and staff 

Creative Advertising Talents LO 7-6696 
1247 Suburban Sta. Bldg., Phila. 3, Pa. 
roughs to comps to finish 

William Carlton DaVie EL 5-4060 
Hotel Shelton, Lex. & 49 St., Suite 316, N. Y. 
17 

layout, copy, finish, production 

Grantham Graphics WA 2-775] 
111 W. Jackson Blivd., Chicago 4, Ill. 
booklets, public and employee relations 


JU 2-0466 
MU 2-0379 


MU 2-3473 


Graphic Design, Inc. LA 4-1862 
55 W. 42nd St., N. Y. C. 36 

art, design, typography & Beeber 

Stephen P. Haas JU 6-7527 


117 W. 48th St., N. Y. C. 36 

Robert Hallock Garden 6-4751 
Hattertown Rd., Newtown, Conn. 
Peter Hesse 

11 Peck St., Providence, R. I. 
decorative-humorous, illust., cartoons 
William Hogarth AL 4-0709 
48 Buckeye Rd., Glen Cove, N. Y. 
humorous, modern design for product pro- 
motion 


JA 1-2440 


” 





Larisch Studio PL 7-3176 
101 W. 55th St. N. Y¥. C. 19 
merchandise-wise design, fast & economical 
Harold E. LeBeau WO 3-8522 
1654 Buhl Bldg., Detroit 26, Mich. 
descriptively illustrated folders 

Herbert M. Meyers TW 7-7679 
110-23 63rd Dr., Forest Hills 75, N. Y. 
modern design and typography 


Alan R. Mitchell SU 7-8937 
425 N. Mich. Ave., Chicago 11, Ill. 

Vern Mock MU 2-4259 
206 E. 46th St., N. Y. C. 17 
travel—industrial—product 

Ivri Papiroff EL 5-1667 
349 E. 49th St. N. Y. C. 17 WA 5-8613 


award winner, DMAA—Design plus Printing 


Joe Pearson SU 7-6985 
230 E. Ohio St., Chicago 11, Ill. 

designer, illustrator 

Horace Sadowsky YE 2-7660 


32-01 57th St., Woodside 77, N. Y. 

industrial, travel, modern design, ideas 
Ernest A. (Zeke) Sattler 7-0137 
210 Kensington Ave., Meriden, Conn. 


Sutnar-office MU 6-1784 
307 E. 37th St.. N. ¥. C. 16 

The Technigraphic Co., Inc. LO 4-4870 
2016 Walnut St., Phila. 3, Pa. 

Joe Weitz PL 8-0090 


420 Madison Ave., N. Y. C. 17 
creative approach—comp.—finished art 


10. Bourges technique 


Artography, Inc. JU 2-0466 
37 W. 47th St., N. Y. C. 36 
Bruno Junker MU 2-9633 


5440 Netherland Ave., N. Y. C. 71 


complete color separation overlays on acetate 


Marvin Levy MU 2-6269 
299 Madison Ave., N. Y. C. 17 

4-color line and halftone 

Allen J. Port SU 7-0595 


325 W. Huron St., Chicago 10, Ill. 
write for folder on pre-separated art 


Repro Art Studio WA 4-8074 
80 Fifth Ave., N. Y. C. 11 

11. car cards 

Artography, Inc. JU 2-0466 
37 W. 47th St., N. Y. C. 36 

Creative Advertising Talents LO 7-6696 


1247 Suburban Sta. Bldg., Phila. 3, Pa. 


consumer, industrial 


12. cardboard construction 


Sam Offsay 

118 E. 28th St., N. ¥. C. 16 
cardboard models, displays, packaging and 
ideas 


13. caricatures 


Marvin Levy 

299 Madison Ave., N. Y. C. 17 

decorative, humorous, editorial 

Dave Niles rep: Associated Artists 
CO 6-7560 


LE 2-3490 


MU 2-6269 


296 Boylston St., Boston Mass. 

cartoons, decorative-humorous illustration 
Sam Norkin BO 3-4552 
68-55 Selfridge St., Forest Hills 75, N. Y. 
cartoons, spot, decorative 
Mary E. Winston 

313 S. Camac St., Phila. 7, Pa. 
caricatures in black and white or color 


14. cartoons 


Artography, Inc. 
37 W. 47th St., N. Y. C. 36 


RI 6-4351 


JU 2-0466 


Giam Barba CO 6-5120 
1126 Boylston St., Boston 15, Mass. 

send for mailings from artist's press 
Cartoon Advertising BR 9-3111 
Times Tower Bldg., N. Y. C. 36 

smart cartoon art, 16 clever techniques on tap 
Corka TH 3-1853 
2912 Newbury, Berkeley 3, Cal. 

cartoons, humor illustrations, spot drawings 


Frank Engli NE 4-2238 
Shadybrook Lane, New City, N. Y. 

cartoons, comic books 

Norvie G. Hansen DO 2-7859 


177 Post St., Suite 804, San Francisco 8, Cal. 
Peter Hesse JA 1-2440 
11 Peck St., Providence, R. I. 

decorative, illustration, direct mail 

Raymond U. Hudson 

Box 490, Menasha,. Wis. 

industrial advertising and training aids 


Johnstone & Cushing LE 2-1980 
292 Madison Ave., N. Y. C. 17 
Marvin Levy MU 2-6269 
299 Madison Ave., N. Y. C. 17 
decorative, humorous, editorial 
Dave Niles CO 6-7560 


296 Boylston St., Boston, Mass. 

decorative maps, caricatures, children's books 

Dave Niles rep: Associated Artists 
CO 6-7560 

296 Boylston St., Boston Mass. 

decorative maps, caricatures, children's books 

Ernest A. (Zeke) Sattler 7-0137 

210 Kensington Ave., Meriden, Conn. 

stylized cartoons 

The Technigraphic Co., Inc. 

2016 Walnut St., Phila. 3, Pa. 

Trapkus Ad Art 

349 Tenth St., Moline, Ill. 

pen and ink advertising cartoons 


LO 4-4870 


15. catalogs 

Artography, Inc. 

37 W. 47th St., N. Y. C. 36 
Jack Calderwood 

417 E. 6lst St., N. Y¥. C. 21 
Catalogs designed around photos. Complete 
bid. 

Creative Advertising Talents LO 7-6696 
1247 Suburban Sta. Bldg., Phila. 3, Pa. 


consumer, industrial 


JU 2-0466 


TE 8-8429 


William Carlton DaVie EL 5-4060 
Hotel Shelton, Lex. & 49 St., Suite 316, 
N. Y. C. 17 


layout, finish, production, house organs 
Studios of Jon A. Fetko PI 5-5038 
6419 Lawndale Ave., Phila. 11, Pa. 

booklets, direct mail, annual reports, com- 
plete service 


Graphic Design, Inc. LA 4-1862 
55 W. 42nd St., N. Y. C. 36 

art, design, typography & Beeber 

Harold E. LeBeau WO 3-8522 
1654 Buh! Bidg., Detroit 26, Mich. 
distinguished layout and design 

Marvin Levy MU 2-6269 
299 Madison Ave., N. Y. C. 17 

complete, design, copy and art 

Allan Melhado JU 2-3838 


75 W. 45th St., N. Y. C. 
booklets, catalogs, layout thru finish 


Alan R. Mitchell SU 7-8937 
425 N. Mich. Ave., Chicago 11, Ill. 
Horace Sadowsky YE 2-7660 


32-01 57th St., Woodside 77, N. Y. 

complete layout, copy and art preparation 
George Samerjan LO 4-7257 
80 W. 40th St., N. Y. C. 18 

Designer—Art Director—Consultant 

The Technigraphic Co., Inc. LO 4.4870 
2016 Walnut St., Phila. 3, Pa. 





GR 7-2440 


Lillian D. Wyss 
250 First Ave., N. Y. C. 9 
heads, figures, black & white, color, realistic 


16. charts 


Artography, Inc. JU 2-0466 

37 W. 47th St., N. Y. C. 36 

Bridges Studio MU 2-3473 

24 W. 45 St., N. ¥. C. 19 

5 ADs and staff 

Grantham Graphics WA 2-775] 

111 W. Jackson Blvd., Chicago 4, Ill. 

charts, statistical and pictorial 

Graphic Design, Inc. LA 4-1862 

55 W. 42nd St., N. Y. C. 36 

art, design, typography & Beeber 

Natalie Pearlstein TR 6-5500 
ext. 417 

1249 5th Ave., N. Y. C. 29 

medical, business in b/w or color 

Presentation Designers PL 7-3176 


101 W. 55th St., N. Y¥. C. 19 

accurate charts, attractive, economical 
Norvie G. Hansen DO 2-7859 
177 Post St., Suite 804, San Francisco 8, Cal. 


17. collages 
Robert Hallock Garden 6-4751 
Hattertown Rd., Newtown, Conn. 


18. color separations 


Artography, Inc. JU 2-0466 
37 W. 47th St., N. Y. C. 36 
Color Corporation of America 8-3816 


(N. Y.) PL 5-1907 
Box 546, 610 S. Armenia, Tampa 9, Fla. 
The quality color service to the trade 
Joe Snyder, President & General Manager 
Marvin Levy MU 2-6269 
299 Madison Ave., N. Y. C. 17 
Bourges, overlays, tone and line 
Repro Art Studio 
80 Fifth Ave., N. Y. C. 11 


19. comic books 

Frank Engli 

Shadybrook Lane, New City, N. Y. 
cartoons, comic books 

Jay Jackson RE 3-6466 
2306 W. 23rd St.. Los Angeles 18, Cal. 
Action, Glamour guys and gals, teenagers 


WA 4-8074 


NE 4-2238 


Johnstone & Cushing LE 2-1980 
292 Madison Ave., N. Y. C. 17 
Marvin Levy MU 2-6269 


299 Madison Ave., N. Y. C. 17 

complete story, illustration, b/w, full color 
Anthony Tallarico UL 6-6778 
2912 Tilden Ave., Brooklyn 26, N. Y. 
commercial comic books, strips & spots 


20. continuities 

Giam Barba ; CO 6-5120 
1126 Boylston St., Boston 15, Mass. 

comic or soap opera. Samples available 


Johnstone & Cushing LE 2-1980 
292 Madison Ave., N. Y. C. 17 
Marvin Levy MU 2-6269 


299 Madison Ave., N. Y. C. 17 
complete, story, illustration, humorous & 
straight 


Ernest A. (Zeke) Sattler 7-0137 
210 Kensington Ave., Meriden, Conn. 

21. displays 

Artography, Inc. JU 2-0466 


37 W. 47th St.. N. Y¥. C. 36 

Maurice F. Blouin, Exhibits 6041 
South Berwick, Maine 
William Carlton DaVie EL 5-4060 
Hotel Shelton, Lex. & 49 St., Suite 316, N. Y. 
17 

die-cut, layout copy, finish 








The hair is shorter... 
The suit is older... 
but the photographers 


and the address are NEW 


HENRY DRAVNEEK 


associates 
BILL STONE 


HAMPUS MORNER 


214 EAST 41 ST., NEW YORK CITY 


TEL. OXford 7-2166-7 
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Commercial artists need no longer be 
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If you like a 
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heavy weight 








~ad art 


The most widely 
accepted paper 
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rep: Phoebe Adams 
PL 7-2938 
MU 8-2286-7 


Albrecht Goertz 

25 W. 54th St., N. Y. C. 
Neal Goldman Associates, Inc. 
8 E. 48th St., N. Y. C. 17 
creative organization, specialist in displays 
Franklin A. Johnson MI 6917 
Box 950, RR 5, Dayton 4, Ohio 

point of sale, exhibits, convention displays 


Sascha Maurer VA 6-185] 
246 E. 46th St.. N.Y. C. 17 

summer: Gaylordsville, Conn. 

Ivri_ Papiroff EL 5-1667 
349 E. 49th St., N. Y. C. 17 WA 5-8613 


designs for posters, “spectaculars” 

Horace Sadowsky YE 2-7660 
32-01 57th St., Woodside 77, N. Y. 

layout, copy, point of sale, finished art 
Seymour Snyder MU 2-1480 
11 E. 44th St, N. ¥. C. 17 

still life, interiors, arch. landscapes 
Sutnar-office MU 6-1784 
307 E. 37th St., N. Y. C. 16 


22. exhibits 

Maurice F. Blouin, Exhibits 6041 
South Berwick, Maine 

Neal Goldman Associates, Inc. 

8 E. 48th St.. N. Y. C. 17 

James T. Reilly 

40 Elmwood Ave., Geneva, N. Y. 
exhibits designed and built 


23. fine art for industry 
Al Costello 

419 W. 56th St., N. Y. 19 
Guggenheim non-objective, 
heads 

Homer Costello . 

419 W. 5éth St., N. Y. 19 
Ist prize oil palette knife street scenes, etc. 
Rusty Costello JU 2-3077 
419 W. 5éth St., N. Y. 19 

ail, casein & wax seascapes, abstractions 


MU 8-2286-7 


6030 


JU 2-3077 
textile design, 


JU 2-3077 


Sascha Maurer VA 6-1851 
246 E. 46th St., N. Y. C. 17 

water colors for industry 

John Reeder Tilden 4-6925 


11 Brookfield Rd., Valley Stream, N. Y. 
George Samerjan LO 4-7257 
80 W. 40th St., N. Y. C. 18 

Designer—Art Director—Consultant 

Charles Seide MA 5-2332 
252 Fulton St., Brooklyn 1, N. Y. 
Seymour Snyder 

11 E. 44th St., N.Y. C. 17 
landscape, still life, arch., all mediums 
Joseph Wrobel 

22 E. Bellevue Pl., Chicago 11, Ill. 
water color—transp.—Opaque 


24. greeting cards 
Ruth Barba 

1 Peter Spring Road, Concord, Mass. 
"Studio" cards 
Karl Koehler 
Coopersburg, Penn. 
Walter Lauf 


MU 2-1480 


Coopersburg 4591 


Danbury 8-1357 
N. Y. PL 8-2455 
Windaway Rd., Bethel, Conn. 

black and white and color 


Marvin Levy MU 2-6269 
299 Madison Ave., N. Y. C. 17 

decorative and humorous 

Joe Weitz PL 8-0090 


420 Madison Ave., N. Y. C. 17 
creative design—versatile approach 


25. heraldic design 
Studios of Jon A. Fetko 
6419 Lawndale Ave., Phila, 11, Pa. 
authentic, creative, modernization b/w, color 


PI 5-5038 


26. home economist 

Bertha M. Becker 

1065 Lexington Ave., N. Y. C. 21 
booklets, food prepared for advertising, 
display 


27. ideas 


BU 8-6580 


Artography, Inc. JU 2-0466 
37 W. 47th St., N. Y. C. 36 
Giam Barba CO 6-5120 


1126 Boylston St., Boston 15, Mass. 

send for mailings from artist's press 

Graphic Design, Inc. LA 4-1862 

55 W. 42nd St., N. Y. C. 36 

art, design, typography & Beeber 

Pictorial Production rep: F. Wm. Plumer 
DE 7-1480 

646 N. Michigan, Chicago 11, Ill. 

ideas crystallized and produced 

Trapkus Ad Art 

349 Tenth St., Moline, Ill. 

new ideas and layouts in small ads 


28. kitchen design 


+ y Enterprises GE 8-2284 
337 Ocean Parkway, Brooklyn 18, N. Y. 
design and consultation service 


29. labels 


Alan R. Mitchell SU 7-8937 
425 N. Mich. Ave., Chicago 11, Ill. 
Helene B. Savage MU 2-4984 


299 Madison Ave., N. Y. C. 17 

creative design, packaging, trademarks, book- 
lets 

Trapkus Ad Art 

349 Tenth St., Moline, Ill. 

bottle, jar and shipping labels 


30. layouts 

Burton Altschuler VA 6-0227 
516 5th Ave., Suite 1101, N. Y. C. 36 

adv. design, layout, booklets, direct mail 


Art Masters JU 2-4182 
156 W. 44th St., N. Y. C. 36 

Artography, Inc. JU 2-0466 
37 W. 47th St., N. Y. C. 36 

Bridges Studio MU 2-3473 
24 W. 45th St., N. ¥. C. 19 

5 ADs to serve you 

Nat Bukar PL 7-3176 
101 W. 55th St., N.Y. C. 19 

creative, intelligent merchandising 

Albert J. Conti DE 4-6854 


2308 S. Woodstock St., Phila. 45, Pa. 
design, copy, art director 
Creative Advertising Talents LO 7-6696 
1247 Suburban Sta. Bldg., Phila. 3, Pa. 

for all media 
Irving A. Eiseman FI 2-7513 
7142 Souder St., Phila. 49, Pa. 

industrial, dir. mail, modern; finished art 


Ray Eno LO 3-3430 
461 8th Ave., N. Y. C. 1 
Jon A. Fetko Pi 5-5038 


6419 Lawndale Ave., Phila. 11, Pa. 

creative, advertising, graphic arts, brochures 
Norvie G. Hansen DO 2-7859 
177 Post St., Suite 804, San Francisco 8, Cal. 
Franz Harbaugh FL 8-1674 
132-25 14th Ave., College Point, N. Y. 


Lane-Bender, Inc. PL 5-4170 
50 W. 53rd St., N. Y. C. 19 
Larisch Studio PL 7-3176 


101 W. 55th St., N. ¥. C. 19 

industrial ads, direct mail, catalogs 
Frederick H. Larrabee HA 6-0959 
120 Boylston St., Boston 16, Mass. 

creative layouts and finished art—all media 





MU 2-7433 


Samuel Leschin 

545 Fifth Ave. N. Y. C. 17 
layouts for any purpose, also lettering 
Marvin Levy MU 2-6269 
299 Madison Ave., N. Y. C. 17 
merchandising, promotion and the light touch 


Allan Melhado JU 2-3838 
75 W. 45th St., N. Y. C. 

layout and art service 

Alan R. Mitchell SU 7-8937 
425 N. Mich. Ave., Chicago 11, Ill. 

Wilburn Allen Moore 2-7622 
124 N. Dearborn. Kankakee, Ill. 

design, AD, production 

Ivri Papiroff EL 5-1667 
349 E. 49th St., N. Y. C. 17 WA 5-8613 
specialist in non-specialization 

Herbert L. Perlman CY 9-5308 


1628 Washington Ave., N. Y. C. 57 
illustration and advertising art 


Ernest A. (Zeke) Sattler 7-0137 
210 Kensington Ave., Meriden, Conn. 

J. Earle Smith ST 1-0897 
408 N. Elmhurst Rd., Prospect Hfs., Ill. 
layout—design—finished art 

Sutnar-office MU 6-1784 
307 E. 37th St., N. Y. C. 16 

The Technigraphic Co., Inc. LO 4-4870 
2016 Walnut St., Phila. 3, Pa. 

Trapkus Ad Art 

349 Tenth St., Moline, Ill. 

postcard layouts, small space ads 

Joe Weitz PL 8-0090 


420 Madison Ave., N. Y. C. 17 


editorial, promotional, versatile approach 


31. letterheads 


Studios of Jon A. Fetko 

6419 Lawndale Ave., Phila. 11, Pa. 
creative styling, trademarks, logotypes, comp 
to finish 
Larisch Studio PL 7-3176 
101 W. 55th St., N. Y. C. 19 

dignified stationery, symbols, trade marks 
Alan R. Mitchell SU 7-8937 
425 N. Mich. Ave., Chicago 11, Ill. 

Trapkus Ad Art 

349 Tenth St., Moline, Ill. 

trademarks, logotypes, labels, ads 


32. maps 

Grantham Graphics WA 2-775! 
111 W. Jackson Blvd., Chicago 4, Ill. 
maps, original and uncopyrighted 


PI 5-5038 


Graphic Design, Inc. LA 4-1862 
55 W. 42nd St., N. Y. C. 36 

art, design, typography & Beeber 

Bruno Junker MU 2-9683 


5440 Netherland Ave., N. Y. C. 71 

industrial, perspective maps. Birdseye views 
James Lewicki 3-2016 
RFD 2, Stony Hollow Rd., Northport, N. Y. 
decorative and interpretive; a!l media 

Vern Mock MU 2-4259 
206 E. 46th St.. N. Y. C. 17 

decorative, pictorial, aerial perspective 


33. mechanicals 

Art Masters ; 

156 W. 44th St., N. Y. C. 36 
Artography, Inc. 

37 W. 47th St., N. Y. C. 36 

Nat Bukar 

101 W. 55th St., N. ¥. C. 19 
clean, acctrate, fast, economical 
William Carlton DaVie EL 5-4060 
Hotel Shelton, Lex. & 49 St., Suite 316, N. Y. 
17 

type spec., finish, charts, assembly 
Graphic Design, Inc. 

55 W. 42nd St., N. Y. C. 36 

art, design, typography & Beeber 


JU 2-4182 
JU 2-0466 
PL 7-3176 


LA 4-1862 











Lane-Bender, Inc. PL 5-4170 
50 W. 53rd St., N. Y. C. 19 
Marvin Levy MU 2-6269 


299 Madison Ave., N. Y. C. 17 


34. oil painting 

Pasquale Regina Corbo 5536 

83 Prospect St., Newburgh, N. Y. 

landscape & religious art 

Conrad J. Linke 

903 Clinton St., Phila. 7, Pa. 

portraits, landscapes, still life, historical 

Murray Muldofsky HY 8-9019 
MU 2-6269 

166 Riverdale Ave., Brooklyn, N. Y. 

western, animal 

John von Wicht 

55 Middagh St., Brooklyn 2, N. Y. 

Modern abstractions. Non-objective. Designs. 


35. package design 


MA 7-1055 


MA 4-5904 


Howard Alber RI 6-0474 
2211 Walnut St., Phila. 3, Pa. 
art counselling, ideas, design 
Artography, Inc. JU 2-0466 


37 W. 47th St., N. Y. C. 36 

Frank Edward Cook Haddonfield 9-8066 
909 Jefferson Ave., Eriton, N. J. 

package design, letterheads 

Creative Advertising Talents LO 7-6696 
1247 Suburban Sta. Bldg., Phila. 3, Pa. 
designed to sell 

William Carlton DaVie EL 5-4060 
Hotel Shelton, Lex & 49 St., Suite 316, N. Y. 
17 

isometric, complete dummies, comp rendering 
Studios of Jon A. Fetko PI 5-5038 
6419 Lawndale Ave., Phila. 11, Pa. 

complete design service, comp to finish, labels 
Neal Goldman Associates, Inc. MU 8-2286-7 
8 E. 48th St., N. Y. C. 17 


Graphic Design, Inc. LA 4-1862 
55 W. 42nd St., N. Y. C. 36 

art, design, typography & Beeber 

Stephen P. Haas JU 6-7527 


117 W. 48th St., N. Y¥. C. 36 

Robert Hallock Garden 6-4751 
Hattertown Rd., Newtown, Conn. 

Raymond U. Hudson 

Box 490, Menasha, Wis. 


food 

Ingersoll Studios ‘ AL 5-6410 
160 Fifth Ave., N. Y. C. 1 

Lane-Bender, Inc. PL 5-4170 
50 W. 53rd St., N. Y. C. 19 

Larisch Studio PL 7-3176 
101 W. 55th St., N. ¥. C. 19 

unusual packaging ideas 

Marvin Levy MU 2-6269 
299 Madison Ave., N. Y. C. 17 
specialty—cosmetic and toys 

Page Enterprises GE 8-2284 


337 Ocean Parkway, Brooklyn 18, N. Y. 
from container to wraps and display 

Helene B. Savage MU 2-4984 
299 Madison Ave., N. Y. C. 17 

creative design, labels, trademarks, booklets 
Eugene R. Smith 

480 Lexington Ave., N. Y. C. 


Sutnar-office MU 6-1784 
307 E. 37th St., N. Y. C. 16 
L. Tavor CO 5-4674 


1393 Sixth Ave., N. Y. C. 19 
wraps, carton constructions, gift packaging 


36. pen and ink 


Artography, Inc. JU 2-0466 
37 W. 47th St., N. Y. C. 36 
Ben Benson MU 2-0379 


11 E. 44th St., N.Y. C. 17 
decorative-hcmorous, fashion, still life 


Art Director & Studio News / February 1954 


Georgette DeLattre 

TOO Central Park So., N. Y. C. 19 
advertising, story illustration, continuities 
Dollie Morgan AL 4-8565 
223 E. 10th St., N. Y. C. 3 

Trapkus Ad Art 

349 Tenth St., Moline, Ill. 

ads, letterheads, trademarks, labels 


Cl 7-6850 


37. pharmaceutical design 


Graphic Design, Inc. LA 4-1862 
55 W. 42nd St., N. Y. C. 36 

art, design, typography & Beeber 

Herbert M. Meyers TW 7-7679 


110-23 63rd Dr., Forest Hills 75, N. Y. 
booklets, direct mail, ads, labels, packages 


Joe Pearson SU 7-6985 
230 E. Ohio St., Chicago 11, Ill. 

designer, illustrator 

Horace Sadowsky YE 2-7660 


32-01 57th St., Woodside 77, N.Y. 
promotional, booklets, ads, packaging 

Joe Weitz PL 8-0090 
420 Madison Ave., N. Y. C. 17 

versatile approach—folders, ads, booklets 


38. portraits, painting 


Joseph Burgess EN 2-9115 
344 W. 72nd St., N. Y. C. 23 

all types in oil or water color 

Franz Harbaugh FL 8-1654 


132-25 14th Ave., College Point, N. Y. 
Janet Knief RO 6-1764 
154 Fonda Rd., Rockville Centre, N. Y. 

oils, also sketches, any medium 


39. portraits, sketches 
Franz Harbaugh FL 8-1654 
132-25 14th Ave., College Point, N. Y. 


40. posters 

Artography, Inc. JU 2-0466 
37 W. 47th St., N. Y. C. 36 

Creative Advertising Talents LO 7-6696 


1247 Suburban Sta. Bidg., Phila. 3, Pa. 
layout to finish 
John A. Fetko 
6419 Lawndale Ave., Phila. 11, Pa. 
medernized, stylized—layout to finish 


PI 5-5038 


Simon Goldsmith RE 2-9834 
30 Church St., N. Y. C. 7 

Graphic Design, Inc. LA 4-1862 
55 W. 42nd St., N. Y. C. 36 

art, design, typography & Beeber 

Harold E. LeBeau WO 3-8522 
1654 Buhl Bidg., Detroit 26, Mich. 
incomparably impressive moods 

Sasha Maurer VA 6-1851 
246 E. 46th St., N. Y. C. 17 

summer: Gaylordsville, Conn. 

Vern Mock MU 2-4259 
206 E. 46th St., N. Y. C. 

lithography or silk screen 

Sam Norkin BO 3-4552 


68-55 Selfridge St., Forest Hills 75, N. Y. 
carcards, decorative 


Rocco H. Petrocelli JU 6-4372 
43 W. 54th St., N. Y. C. 
Horace Sadowsky YE 2-76€0 


32-01 57th St., Woodside 77, N. Y. 
travel, displays, decorative, design 


Sutnar-office MU 6-1784 
307 E. 37th St. N. Y. C. 16 

41. presentations 

Artography,. Inc. JU 2-0466 
37 W. 47th St., N. Y. C. 36 

Bridges Studio MU 2-3473 


24 W. 45th St., N. Y. C. 19 
for visuals that SELL 


Grantham Graphics: WA 2-775) 
111 W. Jackson Blvd., Chicago 4, Ill. 
presentations, layout, lettering, illustration 
Presentation Designers PL 7-3176 
101 W. 55th St., N. Y¥. C. 19 

presentations with a selling difference 


Sutnar-office MU 6-1784 
307 E. 37th St., N. Y. C. 16 

42. -product design 

Page ‘Enterprises GE 8-2284 


337 Ocean Parkway, Brooklyn 18, N. Y. 
glass, metal, plastic, leather & wood 


43. products styiing 

Frank Edward Cook Haddonfield 9-8066 
909 Jefferson Ave., Erlton, N. J. 

radio, TV cabinet styling and engineering 
design 

Albrecht Goertz rep: Phoebe Adams 
25 W. 54th St., N. Y. C. PL 7-2938 
Neal Goldman Associates, Inc. MU 8-2286-7 
8 E. 48th St., N. Y. C. 17 


Larisch Studio PL 7-3176 
101 W. 55th St., N. ¥. C. 19 

modern, functional styling 

Page Enterprises GE 8-2284 


337 Ocean Parkway, Brooklyn 18, N. Y. 
new or old products 


44. record albums 


Stephen P. Haas JU 6-7527 
117 W. 48th St., N. Y¥. C. 36 

Marvin Levy MU 2-6269 
299 Madison Ave., N. Y. C. 17 

decorative and humorous touch 

Herbert M. Meyers TW 7-7679 


110-23 63rd Dr., Forest Hills 75, N. Y. 
serious, humorous, design 

Sam Norkin BO 3-4552 
68-55 Selfridge St., Forest Hills, 75, N. Y. 
book jackets, package design, decorative 


Robert Parent SP 7-3095 
Box 99, Prince Sta., N. Y. C. 12 

complete design—art & photo 

Horace Sadowsky YE 2-7660 


32-01 57th St., Woodside 77, N. Y. 

design to finish, modern, decorative 

Joe Weitz PL 8-0090 
420 Madison Ave., N. Y. C. 17 

design, fin. art, type, versatile approach 
Mike Zisser BO 3-3310 
78-14 Austin St., Forest Hills, N. Y. 

real gone stuff! 


45. scale models 

Maurice F. Blouin, Exhibits 6041 
South Berwick, Maine 

John Field 

Box 11, Ossining, N.Y. 

realistic and graphic representation 

Joseph Wrobel 

22 E. Bellevue Pl., Chicago, 11, Ill. 
waterco!or—transp-opaque 


46. scratchboard 
Artography, Inc. 

37 W. 47th St., N. Y. C. 36 
Irving A. Eiseman 

7142 Souder St., Phila. 49, Pa. 
pen & ink, spots, gen'l and product illust. 


JU 2-0466 
Fl 2-7513 


Lane-Bender, Inc. PL 5-4170 
50 W. 53rd St., N. Y. C. 19 
41. 
Maurice F. Blouin, Exhibits 6041 
South Berwick, Maine 
48. silk screen 
Artography, Inc. JU 2-0466 
37 W. 47th St. N. ¥. C. 36 

53 





49. small space ads 
Trapkus Ad Art 

349 Tenth St., Moline, Ill. 
headquarters for small ads 


50. spots 

Don Almaquist CH 3-3799 
117 W. 13th St. N.Y. C. 11 

contemporary drawings and spots 
Artography, Inc. JU 2-0466 
37 W. 47th St., N. Y. C. 36 

William C. Connor PO 5-1696 
853 N. 24th St., Phila., 30, Pa. 

Simon Goldsmith RE 2-9834 
30 Church St., N. Y. C. 7 

Janet Knief RO 6-1764 


154 Fonda Rd., Rockville Centre, N. Y. 

situation spots, heads, line, brush 

Walter Lauf N. Y.—PL 8-2455 
Danbury 8-1357 

Windaway Rd., Bethel Conn. 

black and white and color 


Marvin Levy MU 2-6269 
299 Madison Ave., N. Y. C. 17 

decorative, humorous, realistic 

M. Gene Roach YU 6-2608 
251 Post St., San Francisco 8, Cal. 

John Eugene Ropp MU 2-3473 
24 W. 45th St., N. Y. C. 36 

illustration, wash, b&w, color 

George Rybezynski DI 7-2040 


927 15th St., N. W., Washington 5, D. C. 
cartoons, spots 

Ernest A. (Zeke) Sattler 

210 Kensington Ave., Meriden, Conn. 
Cleggs Vollmer MU 3-1780 
71 Vanderbilt Ave., N. Y. C. 17 

Mike Zisser BO 3-3310 
78-14 Austin St., Forest Hills, N. Y. 
decorative, humorous, B&W, color 


7-0137 


51. tempera 
Artography, Inc. 
37 W. 47th St., N. Y. C. 36 


92. trade marks 

Howard Alber 

2211 Walnut St., Phila. 3, Pa. 
art counselling, ideas, design 
Artography, Inc. 

37 W. 47th St., N. Y. C. 36 
Creative Advertising Talents LO 7-6696 
1247 Suburban Sta. Bldg., Phila. 3, Pa. 
creative design 

Jon A. Fetko PI 5-5038 
6419 Lawndale Ave., Phila. 11, Pa. 

creative, re-styling, logotypes, package design 


JU 2-0466 


RI 6-0474 


JU 2-0466 


Graphic Design, Inc. LA 4-1862 
55 W. 42nd St., N. Y. C. 36 

art, design, typography & Beeber 

Larisch Studio PL 7-3176 
101 W. 55th St., N. Y. C. 19 

trade marks of distinction 

Alan R. Mitchell SU 7-8937 


425 N. Michigan Ave., Chicago 11, Ill. 
Helene B. Savage MU 2-4984 
299 Madison Ave., N. Y. C. 17 

creative design; labels, packaging, booklets 
Trapkus Ad Art 

349 Tenth St., Moline, Ill. 

small space ads, spots, lettering 


53. 
Alan R. Mitchell SU 7-8937 
425 N. Michigan Ave., Chicago 11, Ill. 


54. wash drawing, b & w 


Art Masters 
156 W. 44th St., N. Y. C. 36 


JU 2-4182 


Artography, Inc. JU 2-0466 
37 W. 47th St., N. Y. C. 36 

William C. Connor PO 5-1696 
853 N. 24th St., Phila. 30, Pa. 

Harold E. LeBeau WO 3-8522 


1654 Buhl Bldg., Detroit 26, Mich. 
effective, spirited art 

Murray Levy 

299 Madison Ave., N. Y. C. 17 
mdse., home furnishings, fashion accessories 
Lillian D. Wyss GR 7-2440 
250 First Ave., N. Y. C. 9 


general 


55. wash drawing, color 
Art Masters 

156 W. 44th St., N. Y. C. 36 
Artography, Inc. 

37 W. 47th St., N. Y¥. C. 36 


MU 2-6269 


JU 2-4182 
JU 2-0466 


56. wood engraving 

Walter Ferro 

185 Avenue V, Brooklyn 23, N. Y. 
general illustration, spots 


ILLUSTRATION 


57. animals 

W. Harrell Brooks AM 8125 
2062 Beecher Rd., S. W., Atlanta, Ga. 

wild life illustrations (all media) 


ES 3-1709 


Nat Bukar PL 7-3176 
101 W. 55th St., N. Y¥. C. 19 
decorative, stylized, color, b&w 
William Carlton DaVie EL 5-4060 


Hotel Shelton, Lex. & 49th St., Suite 314, 
N.Y. C. 17 
light, humorous, black & white, color 


Marvin Levy MU 2-6269 
299 Madison Ave., N. Y. C. 17 
decorative, humorous, realistic 
Herbert L. Perlman CY 9-5308 


1628 Washington Ave., N. Y. C. 57 
illustration and advertising art 


58. automobiles 

Everett Barclay PL 9-3490 
c/o Stephan Lion, 145 E. 52nd St., N. Y. C. 
Albrecht Goertz rep: Phoebe Adams 


25 W. 54th St., N. Y..C. PL 7-2938 
Vern Mock MU 2-4259 
206 E. 46th St., N. Y. C. 17 
also trucks, planes, trains or ships 
Rocco H. Petrocelli JU 6-4372 
43 W. 54th St., N. Y. C. 
The Technigraphic Co., Inc. LO 4-4870 
2016 Walnut St., Phila. 3, Pa. 
59. characters 

EN 2-9115 


Joseph Burgess 

344 W. 72nd St., N. Y. C. 23 
facial expressions, men, women, children 
Robert Chambers PL 9-3490 
c/o Stephan Lion, 145 E. 52nd St., N. Y. C. 


59-A. chemical 


Panepinto Bros. GR 3-9036 
809 N. 63rd St., Phila. 31, Pa. 
60. children 

RH 4-2140 


Georgette Boris 

152 E. 84th St., N. Y. C. 28 
tots to teenagers, fashion & editorial spots 
Marvin Levy MU 2-6269 
299 Madison Ave., N. Y. C. 17 

sensitive, humorous or downright ornery 
Lillian Ways GR 7-2440 
250 First Ave., N. Y. C. 9 

young children and babies 





61. children’s books 


W. Harrell Brooks AM 8125 
2062 Beecher Rd., S.W., Atlanta, Ga. 

black and white and color 
Marvin Levy 

299 Madison Ave., N. Y. C. 17 
story and illustration 


Dave Niles 


MU 2-6269 


rep: Associated Artists 


296 Boylston St., Boston, Mass. CO 6-7560 
color or b&w cartoons 
Sam Norkin BO 3-4552 


68-55 Selfridge St., Forest Hills, 75, N. Y. 
decorative-humorous, cartoon 
Horace Sadowsky 

32-01 57th St., Woodside 77, N. Y. 
decorative, humorous, production know-how 


YE 2-7660 


Ernest A. (Zeke) Sattler 7-0137 
210 Kensington Ave., Meriden, Conn. 
Lucille Wallower 2-7309 


207 Harris St., Harrisburg, Pa. 
children, teenagers, books, editorial, fashion 


62. decorative-humorous 

Giam Barba CO 6-5120 
1126 Boylston St., Boston 15, Mass. 

send for mailings from artist's press 


Ben Benson MU 2-0379 
11 E. 44th St.. N. Y¥. C. 17 
Corka TH 3-1853 


2912 Newbury, Berkeley 3, Cal. 
cartoons, humor illustrations, spot drawings 


Barbara Corrigan LI 2-9303 
2 Park Square, Boston 16, Mass. 
Tom Eaglin Jr. OL 6260 


2282 E. Sth St., Dayton 3, O. 

2607 Essex Pl, Cincinnati 6, O. tel: WO 3690 

decorative-humorous, general illustration 

Peter Hesse JA 1-2440 

11 Peck St., Providence, R. I. 

direct mail, cartoons 

Raymond U. Hudson 

Box 490, Menasha, Wis. 

children, adults, animals 

Jackie Klapholz 

105 Halsey St., Newark 2, N. J. 

rep: Graphis Studios 

Irv Koons 

225 W. 86th St., N. Y. C. 

national and trade ads, booklets, direct mail 

Walter Lauf Danbury 8-1357 
N. Y.—PL 8-2455 

Windaway Rd., Bethel, Conn. 

Herbert Leupin PL 9-3490 

c/o Stephan Lion, 145 E. 52nd St., N. Y. C. 


MI 3-5417 


TR 7-4832 


Marvin Levy MU 2-6269 
299 Madison Ave., N. Y. C. 17 

b/w, wash and color 

James Lewicki 3-2016 


RFD 2, Stony Hollow Rd., Northport, N. Y. 
The American scene, travel, historical 

Dollie Morgan AL 4-8565 
223 E. 10th St., N. Y. C. 3 

Dave Niles rep: Associated Artists 


296 Boylston St., Boston, Mass. CO 6-7560 
cartoons, maps, children's books 

Joe Pearson SU 7-6985 
230 E. Ohio St., Chicago 11, Ill. 

designer, illustrator 

Rocco H. Petrocelli JU 6-4372 
43 W. 54th St. N. Y. C. 

Ken Richards OR 3-8332 
128 E. 10th St, N. Y. C. 3 

Ernest A. (Zeke) Sattler 7-0137 


210 Kensington Ave., Meriden, Conn. 


63. fashion and style 


Susan Abbott PL 9-3490 
c/o Stephan Lion, 145 E. 52nd St., N. Y. C. 
Tod Draz PL 9-3490 
c/o Stephan Lion, 145 E. 52nd St., N. Y. C. 

















Allen Glicksman PL 9-3200 
400 Madison Ave., N. Y. C. 17 
Jay Jackson RE 3-6466 


2306 West 23rd St., Los Angeles 18, Cal. 
fashion & style, teenagers, women, pulps 
Lefson-Lewis MU 5-5784 
2 &. Bit &., &. ¥. C. 

men's and boy's fashions and illustration 


Marvin Levy MU 2-6269 
299 Madison Ave., N. Y. C. 17 

children and women 

Karl Milroy PL 9-3490 


c/o Stephan Lion, 145 E. 52nd St., N. Y. C. 
modern fashion illust. & line drawings 

Alfred Nemiroff PL 3-2415 
44 E. 50tn. St., N. Y. C. 22 

men's fashion illustrations 

Wallace Saaty Ci 7-3900 ext. 646 
Wellington Hotel, 7th Ave. & 55th St., 

N. ¥. C. 19 

realistic rendering. Men, Women, Children 
George Shawe PL 9-3490 
c/o Stephan Lion, 145 E. 52nd St., N. Y. C. 
men's fashion, decorative line 

Rene Willaumez (RBW) PL 9-3490 
c/o Stephan Lion, 145 E. 52nd St., N. Y. C. 
high-style fashion illustration 
William Wills 

141 E. 45th St., N. Y. C. 17 
fashion, women, realist, detailed merchandise 


64. figure 
William Kuhlman 
1811 Adams St., Toledo, O. 


65. flowers 

Dudley O. Burch 

1912 N. 3rd St., St. Joseph, Mo. 
oil—water color 

Lane-Bender, Inc. 

50 W. 53rd St., N. Y. C. 19 
James Lewicki 3-2016 
RFD 2, Stony Hollow Rd., Northport, N. Y. 
gardening, trees, landscape; all media 


66. food 


Walter Lauf 


PL 9-2296 


FA 0913 


PL 5-4170 


Danbury 8-1357 
N. Y.—PL 8-2455 
Windaway Rd., Bethel, Conn. 
black and white and color 


67. furniture 

William F. Davis Windsor 8-2123 

Box 289, Warehouse Point, Conn. 

Walter Lauf Danbury 8-1357 
N. Y.—PL 8-2455 


Windaway Rd., Bethel, Conn. 
black and white and color 
Murray Levy MU 2-6269 
299 Madison Ave., N. Y. C. 17 
line and wash 
MU 2-1480 


Seymour Snyder 
11 E. 44th St., N.Y. C. 17 
interiors, color, b&w, also architecture 


68. general 


Artography, Inc. JU 2-0466 
37 W. 47th St., N. Y. C. 36 
Tink Audet CU 9-2806 


1314-B, Howell St., Phila. 24, Pa. 

black and white, line and halftone 
Cornelis A. Bartels DE 7071 
1946 Saunders Ave., St. Paul 5, Minn. 
industrial, paintings, water color, comm'l. 
Frank Belt TU 3-3509 
123 Worcester Pl., Detroit 3, Mich. 
commercial illustrator (free lance) 
Georgette DeLattre 

100 Central Park So., N. Y. C. 19 
advertising, story illustration, in line, wash, 
color 


Cl 7-6850 


Art Director & Studio News / February 1954 


Tom Eaglin Jr. OL 6260 
2282 E. 5th St., Dayton 3, O. 

2607 Essex Pl., Cincinnati 6, O. tel: WO 3690 
decorative-humorous, general illustration 
George Englert PL 3-3490 
c/o Stephan Lion, 145 E. 52nd St., N. Y. C. 


Ray Eno LO 3-3430 
461 8th Ave., N. Y. C. 1 
Henry P. Falcon WI 1-8363 


13608 Leroy Ave., Cleveland 11, O. 

figure, mech., line, full color, wash 

Simon Greco PL 9-3490 
c/o Stephan Lion, 145 E. 52nd St., N. Y. C. 
stylized illustration 

Nicholas W. Leslie WA 8-4533 
425 Bartlett Ave., Ridley Park, Pa. 

historical, military, decorative-humorous 
Vance Locke YU 2-1049 
15 Calif. St. Rm. 303, San Fran. 11, Cal. 
stery, ad illust., taste, humor, action, kids 
Herbert L. Perlman CY 9-5308 
1628 Washington Ave., N. Y. C. 57 
illustration and advertising art 


Suzanne Rath BU 8-8578 
40 E. 65th St., N. Y. C. 21 
Walter Richards PL 9-3490 


c/o Stephan Lion, 145 E. 52nd St., N. Y. C. 
advertising & character illus. 
Wailace Saaty Cl 7-3900 ext. 646 


Wellington Hotel, 7th Ave. — 55th St., 
x. %. G. 9 

national adv. illustration 

69. glamour 

Franz Harbaugh FL 8-1674 


132-25 14th Ave., College Point, N. Y. 

Stan Klimley PL 9-3490 
c/o Stephan Lion, 145 E. 52nd St., N. Y. C. 
advertising & glamour illus. 

Jean Pages PL 9-3490 
c/o Stephan Lion, 145 E. 52nd St., N. Y. C. 
French atmospheric decorative line 
Wallace Saaty Cl 7-3900 ext. 646 
Wellington Hotel, & 55th St. 
x. ¥. c 19 

human interest, pretty girls, color, b/w 
Albert Werner PL 9-3490 
c/o Stephan Lion, 145 E. 52nd St., N. Y. C. 


70. historical 


7th Ave. 


Artography, Inc. JU 2-0466 
37 W. 47th St., N. Y¥. C. 36 

Marvin Levy MU 2-6269 
299 Madison Ave., N. Y. C. 17 

James Lewicki 3-2016 


RFD 2, Stony Hollow Rd., Northport, N. Y. 
any period; all media 


Conrad J. Linke MA 7-1055 
903 Clinton St., Phila. 7, Pa. 
Pennsylvania colonial 
71. home furnishings 
CL 6-7179 


Joseph Campione 

7519-13th Ave., Brooklyn 28, N. Y. 
furnishings & furniture 

William F. Davis Windsor 8-2123 
Box 289, Warehouse Point, Conn. 


Murray Levy MU 2-6269 
299 Madison Ave., N. Y. C. 17 

soft and hard goods, wash, line 

72. industrial 

Creative Advertising Talents LO 7-6696 


1247 Suburban Sta. Bldg., Phila. 3, Pa. 

black and white, color 

Charles M. Gaston 

Box 395, Morris Plains, N. J. 

b/w line drawings for magazines, catalogs, 
manuals 

Bruno Junker MU 2-9683 
5440 Netherland Ave., N. Y. C. 71 
transportation, aviation, birdseye views 


Roger S. Lundquist SO 1-7864 
1200 Bliss Lane, Minneapolis 20, Minn. 
retouching, industrial illust., scratchboard 


Vern Mock MU 2-4259 
206 E. 46th St., N. Y. C. 17 

all mediums 

Durward D. Rhem, Jr. 3-2142 


32 Ivy Home Rd., Hampton, Va. 

airbrush, scratchboard, pen & ink rendering 
Frank Soltesz PL 9-3490 
c/o Stephan Lion, 145 E. 52nd St., N. Y. C. 


73. interiors 
William F. Davis Windsor 8-2123 
Box 289, Warehouse Point, Conn. 


Vern Mock MU 2-4259 
206 E. 46th St, N. Y. C. 17 

for reproduction or presentation 

Page Enterprises GE 8-2284 


337 Ocean Parkway, Bklyn. 18, N. Y. 
modern—industrial & residential 


Joe Pearson SU 7-6985 
230 E. Ohio St., Chicago 11, Ill. 

designer, illustrator 

Seymour Snyder MU 2-1480 


11 E. 44th St., N. Y¥. C. 17 
furniture, color, b&w, also architecture 


74. jewelry 

W. Harrell Brooks AM 8125 
2062 Beecher Rd., S.W., Atlanta, Ga. 

rings (in airbrush) 

Jon A. Fetko PI 5-5038 
6419 Lawndale Ave.. Phila. 11, Pa. 

line, wash, airbrush, b/w and color 

Marvin Levy MU 2-6269 
299 Madison Ave., N. Y. C. 17 


scratchboard, line and wash 


75. landscape 

Dudley O. Burch 

1912 N. 3rd St., St. Joseph, Mo. 

oil—water color 

Bruno Junker MU 2-9683 
5440 Netherland Ave., N. Y. C. 71 
industrial landscape, birdseye views 

James Lewicki 3-2016 
RFD 2, Stony Hollow Rd., Northport, N. Y. 
The American scene; all media 


Seymour Snyder MU 2-1480 
11 E. 44th St, N. Y. C. 17 

all mediums—fine arts, commercial, still life 
76. marine 

Joseph Wrobel 

22 E. Bellevue Pl., Chicago 11, Ill. 

water color—transp.-opaque 

77. medical 

Creative Advertising Talents LO 7-6696 


1247 Suburban Sta. Bldg., Phila. 3, Pa. 
medically correct 
Graphic Design, Inc. LA 4-1862 
55 W. 42nd St., N. Y. C. 36 

art, design, typography & Beeber 

Natalie Pearlstein TR 6-5500 ext. 417 
1249 5th Ave., N. Y. C. 29 
pen and ink, halftone—color 
Arturo Panepinto 

809 N. 63rd St., Phila. 31, Pa. 
medical, chemical, oils, wash, scratchboard 
Ferruccio Panepinto GR 3-9036 
809 N. 63rd St., Phila. 31, Pa. 

medical, chemical, oils, wash, airbrush 

Jose Richard Panepinto GR 3-9036 
809 N. 63rd St., Phila. 31, Pa. 

medical, chemical, designer, art director 
Horace Sadowsky YE 2-7660 
32-01 57th St., Woodside 77, N. Y. 

medical, chemical, design, authentic 


GR 3-9036 





78. men 
Joseph Campione 
7519-13th Ave., Brooklyn 28, N. Y. 


men's, boys’ fashion & illustration 


CL 6-7179 


Allen Glicksman PL 9-3200 
400 Madison Ave., N. Y. C. 17 

79. men’s hands 

Franklin A. Johnson MI 6917 


Box 950, RR 5, Dayton, 4, Ohio 
any medium, any style, doing anything 


80. product-still life 


Artography, Inc. JU 2-0466 
37 W. 47th St., N. Y. C. 36 
Bradford Boobis PL 9-3490 


c/o Stephan Lion, 145 E. 52nd St., N. Y. C. 
Dudley O. Burch 

1912 N. 3rd St., St. Joeph, Mo. 

oil—water color 

Eldon Davis 1126-J 
1415 West Maine, Enid, Okla. 

airbrush or line perspectives, sectional or 
exploded views, photography 


Jon A. Fetko Pl 5-5038 
6419 Lawndale Ave., Phila. 11, Pa. 
product-still life, decorative, all media b/w 
and color 

Lane-Bender, Inc. PL 5.4170 


50 W. 53rd St., N. Y. C. 19 
Walter Lauf Danbury 8-1357 
N. Y.—PL 8-2455 
Windaway Rd., Bethel, Conn. 
black and white and color 
Murray Levy 

299 Madison Ave., N. Y. C. 17 
wash drawings, b&w, and line 
Vern Mock 

206 E. 46th St, N. Y¥. C. 17 
all mediums 

Sam Norkin BO 3-4552 
68-55 Selfridge St., Forest Hills, 75, N. Y. 
decorative-humorous 
Rocco H. Petrocelli 
43 E. 54th St., N. Y.C. 
Wallace Saaty Cl 7-3900 ext. 646 
Wellington Hotel, 7th Ave & 55th St., 
i Ve Ge OF 

cars, food, appliances, furniture 

Joseph Wrobel 

22 E. Bellevue Pl., Chicago 11, Ill. 


water color—transp.-opaque 


81. scientific 

Creative Advertising Talents LO 7-6696 
1247 Suburban Sta. Bidg., Phila. 3, Pa. 
scientifically correct 

Hans Erni PL 9-3490 
c/o Stephan Lion, 145 E. 52nd St., N. Y. C. 
medical, scientific illustration 

James Lewicki 3-2016 
RFD 2, Stony Hollow Rd., Northport, N. Y. 
prehistoric reconstructions; all media 
Natalie Pearlstein TR 6-5500 ext. 417 
1249 5th Ave., N. Y. C. 29 

pen & ink—halttone-color 


82. shoes 

Joseph Campione 

7519-13th Ave., Brooklyn 28, N. Y. 
fashion illustration, name brands 
G. Harrison Kappes Jr. 

1718 Sansom St., Phila. 3, Pa. 
fashion shoe illustration, consumer, trade 


83. sport 

Artography, Inc. 

37 W. 47th St., N. Y. C. 36 
84. still life 


Robert Hallock Garden 6-475] 
Hattertown Rd., Newtown, Conn. 


MU 2-6269 


MU 2-4259 


JU 6-4372 


CL 6-7179 


LO 4-2455 


JU 2-0466 
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85. story 

Frank Belt TU 3-3509 
123 Worcester Pl., Detroit 3, Mich. 

serious or humorous 

Ric Grasso PL 9-3490 
c/o Stephan Lion, 145 E. 52nd St., N Y. C. 
Raymond U. Hudson 

Box 490, Menasha, Wis. 

human interest 

Ed Vebell PL 9-3490 
c/o Stephan Lion, 145 E. 52nd St., N. Y. C. 


story and line illustration 


86. technical 

Charles M. Gaston 

Box 395, Morris Plains, N. J. 

b/w line drawings for magazines, catalogs, 
manuals 


Graphic Design, Inc. LA 4-1862 
55 W. 42nd St., N. Y. C. 36 

art, design, typography & Beeber 

H. J. Luxem TR 4-3822 


2900 W. Grand Blvd., Detroit 2, Mich. 


mechanical illustrations, color & b&w 


87. teenagers 

Jay Jackson RE 3-6466 
2306 W. 23rd St., Los Angeles 18, Cal. 
fashion & style, teenagers, women, pulps 
Marvin Levy MU 2-6269 
299 Madison Ave., N. Y. C. 17 


humorous and realistic 


88. travel 

Giam Barba CO 6-5120 
1126 Boylston St., Boston 15, Mass. 
atmosphere, color—PAA fly to Japan... 
Ireland 


Vern Mock MU 2-4259 
206 E. 46th St., N. Y. C. 17 

ads, booklets, posters 

89. women 

Franz Harbaugh FL 8-1674 


132-25 14th Ave., College Point, N. Y. 

Jay Jackson RE 3-6466 
2306 W. 23rd St., Los Angeles 18, Cal. 
fashion & style, teenagers, women, pulps 
Marvin Levy MU 2-6269 
299 Madison Ave., N. Y. C. 17 

humorous and realistic 


Dollie Morgan AL 4-8565 
223 E. 10th St., N. Y. C. 3 
Herbert L. Perlman CY 9-5308 


1628 Washington Ave., N. Y. C. 57 
illustration and advertising art 


LETTERING 


90. alphabets, designed 


C. E. Coryn EN 2-9636 
1 W. 72nd St., N. Y. C. 23 
alphabets designed, lettering 
Lettering Inc. of N. Y. Cl 6-0135 
119 W. 57th St., N. ¥. C. 19 
Photo-Lettering, Inc. MU 2-2346 
216 E. 45th St., N. Y. C. 17 

5-1220 


Wallace, Photographer 
64 Broad St., Pawtucket, R. |. 
specializing hand lettering styles—fast service 


91. comp lettering 


Artography, Inc. JU 2-0466 
37 W. 47th St., N. Y. C. 36 
Jon A. Fetko PI 5-5038 


6419 Lawndale Ave., Phila. 11, Pa. 
comps & finished, all styles, creative callig- 
raphy 


92. illuminated lettering 
H. Edward Oliver 


(N.Y.) LO 3-2964 


13 Girard St., Norwalk, Conn. TE 8-3721 
93. lettering 

Artography, Inc. JU 2-0466 
37 W. 47th St., N. Y. C. 36 

C. E. Coryn EN 2-9636 
1 W. 72nd St., N. Y. C. 23 

alphabets designed, lettering 

Creative Advertising Talents LO 7-6696 


1247 Suburban Sta. Bldg., Phila. 3, Pa. 
lettering for reproduction 


John Crown VA 6-4272 
7 W. 44th St. N. Y. C. 36 

general advertising 

Frank Engli NE 4-2238 


Shadybrook Lane, New City, N. Y. 
casual, cartoon lettering 


Ray Eno LO 3-3430 
461 8th Ave., N. Y. C. 1 
Simon Goldsmith RE 2-9834 
30 Church St., N. Y. C. 7 
Norvie G. Hansen DO 2-7859 


177 Post Si., Suite 804, San Francisco 8, Cal. 
Wilbur Hoerr 3-1973 
317 S. Jefferson Ave., Peoria, Ill. 

lettering, layout, presentations, TV art 
Franklin A. Johnson MI 6917 
Box 950, RR 5, Dayton 4, Ohio 

all kinds of lettering, finished or comp. 


Jack Lappert MU 2-0379 
11 &. 40th St.. N.Y. C. 17 

creative lettering and design 

Samuel Leschin MU 2-7433 
545 Fifth Ave., N. Y. C. 17 

layouts designed for any purpose 

Lettering, Inc. SU 7-5590 
755 N. Michigan, Chicago, Ill. 

Lettering Inc. of Canada Ltd. EM 4-7416 


220 Richmond St. W., Toronto, Canada 


Lettering Inc. of Detroit TR 3-3360 
100 Delaware St., Detroit, Mich. 
Lettering Inc. of N. Y. Cl 6-0135 
119 W. 57th St., N. Y. C. 19 
Marvin Levy MU 2-6269 
299 Madison Ave., N. Y. C. 17 
Sam Orvell MU 4-7020 
c/o Hampton, 341 Madison Ave., N. Y. C. 17 
Tony Paul JU 2-2830 
6 W. 48th St., N. Y. C. 36 
James T. Reilly 6030 
40 Elmwood Ave., Geneva, N. Y. 
lettering, Poster & package design 
Sid Sevell MU 7-2172 
6 E. 46th St., N. Y. C. 
Trapkus Ad Art 
349 Tenth St., Moline, Ill. 
titles, headings, letterheads 
94. photo, film, process 
American Blueprint Co. PL 1-2240 
7 E. 47th St., N. Y. C. 
Artography, Inc. JU 2-0466 
37 W. 47th St., N. Y. C. 36 
Lettering Inc. SU 7-5590 
755 N. Michigan, Chicago, Ill. 

EM 4-7416 


Lettering Inc. of Canada, Ltd. 
220 Richmond St. W., Toronto, Canada 


Lettering Inc. of Detroit TR 3-3360 
100 Delaware St., Detroit, Mich. 

Lettering Inc. of N. Y. Cl 6-0135 
119 W. 57th St., N. Y¥. C. 19 
Photo-Lettering, Inc. MU 2-2346 
216 E. 45th St., N. Y. C. 17 

95. presentation 

Artography, Inc. JU 2-0466 


37 W. 47th St., N. Y. C. 36 
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Norvie G. Hansen DO 2-7859 
177 Post St., Suite 804, San Francisco 8, Cal. 


William Lovinger JU 6-4254 
17 W. 45th St. N. Y. C. 36 

Manno Studios PL 3-3938 
8 E. 48th St., N. Y. C. 

96. scrolls 

Beaux Arts Engrossers DE 2-5242 


30 N. LaSalle St., Chicago 2, Ill. 
testimonial—memorial—books—plaques 


97. speedball 
Artography, Inc. 

37 W. 47th St., N. Y. C. 36 
Grantham Graphics WA 2-775] 
111 W. Jackson Blvd., Chicago 4, Ill. 
lettering, speedball and phototype 

Jay Jackson RE 3-6466 
2306 W. 23rd St., Los Angeles 18, Cal. 
speedball, comic book 


RETOUCHING 


JU 2-0466 


98. art 

Art Masters JU 2-4182 
156 W. 44th St., N. Y. C. 36 

Artography, Inc. JU 2-0466 
37. W. 47th St., N. Y. C. 36 

Hersh-Mastro Studios, Inc. MU 7-4967 
2 E. 44th St., N. Y. C. 17 

The Technigraphic Co., Inc. LO 4-4870 
2016 Walnut St., Phila. 3, Pa. 

99. carbros 

Artography, Inc. JU 2-0466 


37. W. 47th St., N. Y. C. 36 
Robert Crandall Associates, Inc. MUU 2-2253 
222 E. 46th St., N. Y. C. 17 

Our quality is Crandall color 


Davis-Ganes MU 7-6537 
516 Sth Ave., N. Y. C. 36 

coloring of Flexichromes 

Hersh-Mastro Studios, inc. MU 7-4967 
2 E. 44th St., N. Y. C. 17 

Kennett Studio PL 8-0542 
139 E. 52nd St., N. Y. C. 22 

Lane-Bender, Inc. 7 PL 5-4170 
50 W. 53rd St., N. Y. C. 19 

Lee Lonnes CE 6-1068 
203 N. Wabash, Chicago 1, Ill. 

black and white, color 

100. color toning 

Art Masters JU 2-4182 
156 W. 44th St., N. Y. C. 36 

Artography, Inc. JU 2-0466 
37. W. 47th St., N. Y. C. 36 

Davis-Ganes MU 7-6537 


516 Sth Ave., N. Y. C. 36 

coloring of Flexichromes 

Lee Lonnes CE 6-1068 
203 North Wabash, Chicago |, Ill. 

black and white, color 


101. dye transfer 


Artography, Inc. JU 2-0466 
37 W. 47th St., N. Y. C. 36 
Color Corporation of America 8-3816 


(N.Y.) PL 5-1907 
Box 546, 610 S. Armenia, Tampa 9, Fla. 
The quality color service to the trade 
Joe Snyder, President & General Manager 
Robert Crandall Associates, Inc. MU 2-2253 
222 E. 46th St., N. Y. C. 17 
our quality is Crandall color 
Hersh-Mastro Studios, Inc. 
2 E. 44th St, N. ¥. C. 17 


MU 7-4967 
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Kennett Studio PL 8-0542 
139 E. 52nd St., N. Y. C. 22 

Lee Lonnes CE 6-1068 
203 North Wabash, Chicago |, Ill. 


black and white, color 


102. fashion 

Hersh-Mastro Studios, Inc. 

2 E. 44th St. N. Y. C. 17 
Lane-Bender, Inc. 

50 W. 53rd St., N. Y. C. 19 


103. Flexichrome 

Art Masters 

156 W. 44th St., N. Y. C. 36 
Artography, Inc. 

37 W. 47th St., N. Y. C. 36 
Robert Crandall Associates, Inc. MU 2-2253 
222 &. 46M &., N.Y. C.. 17 

our quality is Crandall color 


MU 7-4967 
PL 5-4170 


JU 2-4182 
JU 2-0466 


Davis-Ganes MU 7-6537 
516 5th Ave., N. Y. C. 36 
coloring cf Flexichromes 
Hersh-Mastro Studios, Inc. MU 7-4967 
2 E. 44th St., N. Y. C. 17 
Lane-Bender, Ine. PL 5-4170 
50 W. 53rd St., N. Y. C. 19 
Harold Leitstein PL 5-4171 
50 W. 53rd St., N. Y. C. 19 

PL 5-3573 


Al Noppe 

17 E. 48th St. N. Y. C. 
also dye transfer retouching, toning 
Weco Studio MU 5-1864 
14 E. 39th St., N.Y. C. 16 

Flexichrome retouching 


104. industrial 


Art Masters JU 2-4182 
156 W. 44th St. N. Y. C. 36 
Artography, Inc. JU 2-0466 
37 W. 47th St., N. Y. C. 36 

PL 7-3176 


Nat Bukar 

101 W. 55th St., N. Y. C. 19 
exploded views, products, technical, machines 
Hersh-Mastro Studigs, Inc. MU 7-4967 
2 E. 44th St, N.Y. C. 17 
Lane-Bender, Inc. 

50 W. 53rd St., N. Y. C. 19 
Jack Mather BL 9111 
5729 Oak Ave., Indianapolis, 19, Ind. 
industrial photo retouching, b/w & color 
Vern Mock MU 2-4259 
206 E. 46th St., N. Y. C. 17 

also airbrush coloring 

Joseph S. Patti CO 6-7988 
486 Boylston St., Boston 16, Mass. 

retouching, adv., industrial, fashion 


PL 5-4170 


The Technigraphic Co., Inc. LO 4-4870 
2016 Walnut St., Phila. 3, Pa. 

105. Kemart 

Artography, Inc. JU 2-0466 


37 W. 47th St., N. Y. C. 36 


106. photo, b & w 


Art Masters JU 2-4182 
156 W. 44th St., N. Y. C. 36 
Artography, Inc. JU 2-0466 


37 W. 47th St., N. Y. C. 36 
Irving C. Christenson Studios PL 3-1625 
480 Lexington Ave., N. Y. C. 


Eldon Davis 1126-J 
1415 West Main, Enid, Okla. 

product, industrial, architectural 

Ray Eno LO 3-3430 
461 8th Ave., N. Y. C. 1 

Hersh-Mastro Studios, Inc. MU 7-4967 
2 E. 44th St., N.Y. C. 17 

Harold Leitstein PL 5-4171 


50 W. 53rd St., N. Y. C. 19 


Lee Lonnes CE 6-1068 
203 N. Wabash, Chicago |, Ill. 


black and white, color 


Vern Mock MU 2-4259 
206 E. 46th St.. N. Y. C. 17 

mechanical, technical, pictorial 

New Process Studios GR 7-4312 
175 Fifth Ave., N. Y. C. 10 

Jim Rogers 8-3246 


332-A Mayer-Lotz Bldg., Wausau, Wis. 
cut-aways, air brush illustration 

Horace Sadowsky YE 2-7660 
32-01 57th St., Woodside 77, N. Y. C. 
industrial, machinery, products, airbrush 


The Technigraphic Co., Inc. LO 4-4870 
2016 Walnut St., Phila. 3, Pa. 

107. photo, color 

Art Masters JU 2-4182 
156 W. 44th St., N. Y. C. 36 

Artography, Inc. JU 2-0466 


37 W. 47th St., N. Y. C. 36 
Robert Crandall Associates, Inc. MU 2-2253 
222 E. 46th St., N. Y. C. 17 
our quality is Cranda!l color 


Hersh-Mastro Studios, Inc. MU 7-4967 
2 E. 44th St., N. Y. C. 17 
Lee Lonnes CE 6-1068 


203 N. Wabash., Chicago |, Ill. 

black and white, color 

New Process Studios GR 7-4312 
175 Fifth Ave., N. Y. C. 10 


108. product 


Artography, Inc. JU 2-0466 
37 W. 47th St., N. Y. C. 36 

Hersh-Mastro Studios, Inc. MU 7-4967 
2 E. 44th St., N. Y. C. 17 

Lee Lonnes CE 6-1068 


203 North Wabash, Chicago 1, Ill. 
black and white, color 


109. renderings 


Art Masters JU 2-4182 
156 W. 44th St., N. Y. C. 36 

Artography, Inc. JU 2-0466 
37 W. 47th St., N. Y. C. 36 

Hersh-Mastro Studios, Inc. MU 7-4967 
2 E. 44th St., N. ¥. C. 17 

Harold Leitstein PL 5-4171 
50 W. 53rd St., N. Y. C. 19 

Lee Lonnes CE 6-1068 


203 North Wabash, Chicago 1], Ill. 
black and white, color 


The Technigraphic Co., Inc. LO 4-4870 
2016 Walnut St., Phila. 3, Pa. 

110. technical 

Art Masters JU 2-4182 
156 W. 44th St., N. Y. C. 36 

Artography, Inc. JU 2.0466 
37 W. 47th St., N. Y. C. 36 

Harold Leitstein PL 5-4171 
50 W. 53rd St., N. Y. C. 19 

111. transparencies 

Artography, Inc. JU. 2-0466 
37 W. 47th St., N. Y. C. 36 

Color Corporation of America 8-3816 


Box 546, 610 S. Armenia, Tampa 9, Fla. 
(N. Y.) PL 5-1907 

The quality color service to the trade 

Joe Snyder, President & General Manager 

Robert Crandall Associates, Inc. MU 2-2253 

222 E. 46th St., N. Y. C. 17 

our quality is Crandall color 


Davis-Ganes MU 7-6537 
516 Fifth Ave., N. Y. C. 36 

coloring of Flexichromes 

Max Jaikin Cl 5-9348 


58 W. 57th St., N. Y. C. 19 
color correcting and color assembly 
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Tulio G. Martin Studios 
58 W. 57th St., N. Y¥. C. 19 
retouching, color correction & color assembly 


VV 
112. animation 


TV Cartoon Productions YU 6-6075 
222 Kearny St., San Francisco 8, Cal. 
commercials for TV 

J. R. Zurlinden AC 1-6726 
19230 Battersea Blivd., Cleveland 16, O. 

art or stop-motion titles, spots, industrials 


113. -art 

Vern Mock 

206 E. 46th St., N. Y. 17 
producing AD on national show 


114. cartoons 

Giam Barba 

1126 Boylston St., Boston 15, Mass. 
flip boards, sequences 

Cartoon Advertising 

Times Tower Bldg., N. Y. C. 36 
clever cartoons that register quick as a wink 


Cl 5-9348 


MU 2-4259 


CO 6-5120 


BR 9-3111 


Frank Engli NE 4-2238 
Shadybrook Lane, New City, N. Y. 

cartoons, lettering 

Jay Jackson RE 3-6466 


2306 W. 23rd St., Los Angeles 18, Cal. 
cartoons, lettering, storyboards 


Marvin Levy MU 2-6269 
299 Madison Ave., N. Y. C. 17 
Ernest A. (Zeke) Sattler 7-0137 


210 Kensington Ave., Meriden, Conn. 


115. film production 
Jack Calderwood 

417 E. 6st St., N. Y. C. 21 
16-35 mm color, b&w, location, repeat strobe 
Louis E. Korn WY 5638 
6332 Warner Dr., Los Angeles 48, Cal. 

AD for TV film and mot. pic. film. Member 
Soc. of Mot. Pic. ADs. Member Set Designers 
for TV Film and Mot. Pic. Film, Local #847. 


116. lettering 

John Crown 

7 W. 44th St., N. Y. C. 36 
lettering for TV 

Frank Engli 

Shadybrook Lane, New City, N. Y. 
cartoons, lettering 

Grantham Graphics WA 2-7751 
111 W. Jackson Blvd., Chicago 4, Ill. 

TV lettering 

Jay Jackson RE 3-6466 
2306 W. 23rd St., Los Angeles 18, Cal. 
cartoons, lettering, story-boards 


117. models 

John Field 

Box 11, Ossining, N. Y. 
architectural models 


118. slides 


Admaster Prints, Inc. 
1168 6th Ave., N. Y. C. 19 
National Studios 

145 W. 45th St., N. Y. C. 
a complete photographic service 

Walter Lauf Danbury 8-1357 
Windaway Rd., Bethel, Conn. 

full color slides (N. Y.) PL 8-2455 


119. story boards 


Admaster Prints, Inc 
1168 6th Ave., N. Y. C. 19 


TE 8-8429 


VA 6-4272 


NE 4-2238 


rep: Charles Corn 
JU 2-1396 
JU 2-1926 


rep: Charles Corn 
JU 2-139%6 


Robert Hallock Garden 6-4751 
Hattertown Rd., Newtown, Conn. 
Jay Jackson RE 3-6466 


2306 W. 23rd $t., Los Angeles 18, Cal. 
cartoons, lettering, story-boards 


Marvin Levy MU 2-6269 
299 Madison Ave., N. Y. C. 17 

120. titles 

Admaster Prints, Inc. rep: Charles Corn 
1168 6th Ave., N. Y. C. 19 JU 2-139%6 
National Studios JU 2-1926 
145 W. 45th St., N. Y. C. 

a complete photographic service 

121. aerial 

R. S. Johnson KE 3-1590 


23839 Dehner St., Detroit 19, Mich. 
aerial—publicity—industrial 

Anthony Linck Briarcliff 6-4340 
Briarcliff Manor, N. Y. (N. Y.) PL 5-9134 
industrial, editorial, advertising, aerial 
Charles E. Rotkin PL 3-7464 
13 E. 53rd St., N. Y. C. 22 

Aerial & editorial photography natl. mags. 
William Vandivert GR 7-1396 
44 E. 9h St, N.Y. C. 3 

Wallace Photographer 5-122 
64 Broad St., Pawtucket, R. I. 

aerial obliques, by assignment 


122. animals 

Walter Chandoha HU 4-8260 
Box 237, Huntington Sta., L. I., N. Y. 
specializing in cats & dogs in color, b/w 
Harold M. Lambert MA 5-1400 
2801 Cheltenham Ave., Phila. 19, Pa. 
stock—b&w and color 


123. architectural 


Charles Burgess Photography GE 5339 
1029 4th Ave. S., Minneapolis 4, Minn. 
Eldon Davis 1126-J 
1415 West Maine, Enid, Okla. 

exteriors, interiors, industrial, product 

Phil Fein & Associates YU 2-1450 
341 Market St., San Francisco 5, Cal. 
topflight pics—editorial or advertising 
contact direct or Director's Art for samples 
Richard Fish CR 6-9823 
8709 Santa Monica Blvd., Los Angeles 46, Cal. 
color, black and white 

Rodney McCay Morgan—PHOTOLOG 

527 E. 72nd St., N. Y. C. 21 RE 7-2261 
specializing in color assignments—8x10 Ekta- 
chrome 

Richard Averill Smith FL 3-9350 
133-01 Sanford Ave., Flushing 55, N. Y. 
Wallace, Photographer 5-1220 
64 Broad St., Pawtucket, R. |. 

covering New England 


124. babies 


Harold M. Lambert MA 5-1400 
2801 Cheltenham Ave., Phila. 19, Pa. 
stock—b&w and color 


H. Armstrong Roberts EV 6-6300 
4203 Locust St., Phila. 4, Pa. 

125. cats and dogs 

Walter Chandoha HU 4.8260 


Box 237, Huntington Sta., L. |., N. Y. 
color, b/w, assignment, big stock file 


126. children 


Arnold Eagle 
13 E. 53rd St, N. Y. C. 22 
magazine & trick photos for safety driving 


PL 3-7464 


Harold M. Lambert MA 5-1400 
2801 Cheltenham Ave:, Phila. 19, Pa. 
stock—b&w and color 


H. Armstrong Roberts EV 6-6300 
4203 Locust St., Phila. 4, Pa. 

127. color 

Charles Burgess Photography GE 5339 


1029 4th Ave. S., Minneapolis 4, Minn. 
Jack Calderwood TE 8-8429 
417 E. lst St., N. Y. C. 21 

action, 8&10 color. 16-35 mm repeat strobe 
Walter Chandoha HU 4-8260 
Box 237, Huntington Sta., L. I, N. Y. 

cat & dog pix—biggest file in U. S. 


Irving C. Christenson Studios PL 3-1625 
480 Lexington Ave., N. Y. C. 
Arthur Griffin WI 6-2690 


22 Euclid Ave., Winchester, Mass. 

also have good New England stock color 
Bob Harvey KE 6-9238 
200 Dartmouth St., Boston 16, Mass. 
Ektachrome originals 

Robert C. Hoffner Studio MA 1-8442 
425 Caxton Bldg., Cleveland 15, O. 

quality work for local and distant buyers 
Harold M. Lambert MA 5-1400 
2801 Cheltenham Ave., Phila. 19, Pa. 
stock—b&w and color 

Anthony Linck Briarcliff 6-4340 
Briarcliff Manor, N. Y. N.Y. PL 5-9134 
industrial, editorial, advertising, aerial 


Hans Namuth RE 7-1312 
165 E. 72nd St., N. Y. C. 21 

National Studios JU 2-1926 
145 W. 45th St., N. Y. C. 

a complete photographic service 

Robert Parent SP 7-3095 
Box 99 Prince Sta., N. Y. C. 12 

existing light & custom flash 

H. Armstrong Roberts EV 6-6300 
4203 Locust St., Phila. 4, Pa. 

Charles E. Rotkin PL 3-7464 


13 E. 53rd St.. N. Y. C. 22 

aerial & editorial photography nat'l magazines 
Peter James Samerjan WE 1-1309 
850 N. Fairfax Ave., Los Angeles 46, Cal. 
Helene Stocker TR 7-1515 
149 W. 72nd St., N. Y. C. 23 
color transparencies 

William Vandivert 

44 E. 9th St., N. Y. C. 3 


128. experimental 


Murray Duitz 

480 Lexington Ave., N. Y. C. 
abstractions, trix, table top, creative 

Dale Healy DU 3-9630 
672 S. Lafayette Pk. Pl., Los Angeles 57, Cal. 


GR 7-139 


EL 5-1126 


Hugh J. Stern JU 2-4698 
2 W. 46th St., N. Y. C. 36 

William Vandivert GR 7-1396 
44 E. 9th St. N. Y¥. C. 3 

129. fashion 

Cecil Beaton PL 9-3490 


c/o Stephan Lion 145 E. 52nd St., N. Y. C. 
fashion & portrait photography 

Charles Burgess Photography GE 5339 
1029 4th Ave. So., Minneapolis 4, Minn. 


Irving C. Christenson Studios PL 3-1625 
480 Lexington Ave., N. Y. C. 
Peter Dimitri PL 9-3490 


c/o Stephan Lion, 145 E. 52nd St., N. Y. C. 
Sy Kattelson CH 3-5437 
544 6th Ave., N. Y. C. 11 

editorial approach to fashion & illustration 
Lefson-Lewis MU 5-5784 
112 E. 31st St., N.Y. C. 

men's and boy's fashions and illustration 
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Rudolph G. Muller PL 1-2800 
527 Lexington Ave., N. Y. C. 22 
Peter James Samerjan WE 1-1309 


850 N. Fairfax Ave., Los Angeles 46, Cal. 


Hugh J. Stern JU 2-4698 
2 W. 46th St., N.Y. C. 36 

130. food 

Charles Burgess Photography GE 5339 


1029 4th Ave. S., Minneapolis 4, Minn. 
Arnold Eagle PL 3-7464 
13 E. 53rd St., N. Y. C. 22 

magazine & trick photos for safety driving 
Phil Fein & Associates YU 2-1450 
341 Market St., San Francisco 5, Cal. 
appetizing color or black and white 
contact direct or Director's Art for samples 


131. general 

R. C. Hakanson UL 1-0322 
10322 Lake Shore Blvd., Cleveland 8, Ohio 
general and technical photography 

Bob Harvey KE 6-9238 
200 Dartmouth St., Boston 16, Mass. 
commercial, illustrative for advertisers 
Robert C. Hoffner Studio MA 1-8442 
425 Caxton Bldg., Cleveland 15. O. 

quality work for local and distant buyers 


Hans Namuth RE 7-1312 
165 E. 72nd St., N. Y. C. 21 

National Studios JU 2-1926 
145 W. 45th St., N. Y. C. 

a complete photographic service 

Robert Parent SP 7-3095 


Box 99, Prince Sta., N. Y. C. 12 

natural light with special flash equipment 
H. Armstrong Roberts EV 6-6300 
4203 Locust St., Phila. 4, Pa. 
Tommy Weber 

202 E. 39th St., N. Y. C. 16 
everything photographic 


132. hosiery 

Roche Photography 
Box 88, Caldwell, N. J. 
horticultural illustration 


133. illustration 

Bob Bradfield 

711 Triphammer Rd., Ithaca, N. Y. 
college life, outdoor, pin-ups 
Charles Burgess Photography - GE 5339 
1029 4th Ave. S., Minneapolis 4, Minn. 


MU 5-5151 


CA 6-2202 


8520 


Irving C. Christenson Studios PL 3-1625 
480 Lexington Ave., N. Y. C. 
Phil Fein & Associates YU 2-1450 


341 Market St., San Francisco 5, Cal. 
in studio or any location 
contact direct or Director's Art for samples 


Bernard Foster, LL.B. 2-7774 
9 Hall St., Lewiston, Maine 2-2041 
fashion, pretty girls, etc. 

Dale Healy DU 3-9630 


672 S. Lafayette Park Pl., Los Angeles 57, Cal. 
Robert C. Hoffner Studio MA 1-8442 
425 Caxton Bldg., Cleveland 15, Ohio 
quality work for local and distant buyers 


Charles Kerlee, Inc. CO 5-7605 
149 W. 54th St., N. Y. C. 19 

Rudolph G. Muller PL 1-2800 
527 Lexington Ave., N. Y. C. 22 

National Studios JU 2-1926 
145 W. 45th St., N. Y. C. 

a complete photographic service 

Carroll Seghers, |! 87-2877 


3623 S. W. 58th Court, Miami, Fla. 

color, illustration 

Nelson G. Shawn DU 2-5905 
1724/2 W. 7th St., Los Angeles 17, Cal. 
Oziie Sweet 9-9976 
New Canaan, Conn. 


over 1,000 nat'l. mag. covers—calendars, etc. 


Art Director & Studio News / February 1954 


134. industrial 

Rus Arnold BO 8-4747 
4827 S. Kenwood Ave., Chicago 15, Ill. 
picture stories of industrial Midwest 


Thomas Carew UN 3-0503 
707 32nd St., Union City, N. J. 

Dan Coleman EL 5-4291 
270-H Park Ave., N. Y. C. 17 PL 3-4424 
Arnold Eagle PL 3-7464 


13 E. 53rd St., N. Y. C. 22 

magazine and trick photos for safety driving 
Phil Fein & Associates YU 2-1450 
341 Market St., San Francisco 5, Cal. 
dramatic, yet explanatory 

contact direct or Director's Art for samples 
Richard Fish CR 6-9823 
8709 Santa Monica Blvd., Los Angeles 46 Cal. 
color, black and white 

Robert C. Hoffner Studio MA 1-8442 
425 Caxton Bldg., Cleveland 15, Ohio 
quality work for local and distant buyers 

R. S. Johnson KE 3-1590 
23839 Dehner St., Detroit 19, Mich. 
industrial—publicity—aerial 

Anthony Linck Briarcliff 6-4340 
Briarcliff Manor, N. Y. (N. Y.) PL 5-9134 
industrial, editorial, advertising, aerial 
Charles E. Rotkin PL 3-7464 
13 E. 53rd St., N. Y. C. 22 

aerial & editorial photography nat'! magazines 
George Samerjan LO 4-7257 
80 W. 40th St., N. Y. C. 18 

Designer—Art Director—Consultant 

Richard Averill Smith FL 3-9350 
133-01 Sanford Ave., Flushing 55, N. Y. 


Hugh J. Stern JU 2-4698 
2 W. 46th St., N. Y. C. 36 

The Technigraphic Co., Inc. LO 4-4870 
2016 Walnut St., Phila. 3, Pa. 

William Vandivert GR 7-1396 
44 E. 9th St., N. Y. C. 3 

Wallace, Photographer 5-1220 
64 Broad St., Pawtucket, R. |. 

covering New England 

135. interiors 

Charles Burgess Photography GE 5339 


1029 4th Ave. S., Minneapolis 4, Minn. 
Murray Duitz EL 5-1126 
480 Lexington Ave., N. Y. C. 

studio, location, sets designed and built 
Phil Fein & Associates YU 2-1450 
341 Market St., San Francisco 5, Cal. 

see Industrial & Architectural listings 
contact direct or Director's Art for samples 
Richard Fish CR 6-9823 
9709 Santa Monica Blvd., Los Angeles 46, Cal. 
color, black and white 

Dale Healy DU 3-9630 
672 S. Lafayette Park Pl., Los Angeles 57, Cal. 
Rodney McCay Morgan—PHOTOLOG 

527 E. 72nd St., N. Y. C. 21 RE 7-2261 
specializing in color assignments—8 x 10 Ekta- 
chrome 

Wallace, Photographer 

64 Broad St., Pawtucket, R. |. 
covering New England 


136. location 

Rus Arnold BO 8.4747 
4827 S. Kenwood Ave., Chicago 15, Ill. 
picture stories of industrial Midwest 

Ray Atkeson CA 4908 
1675 S. W. Westwood Dr., Portland 19, Ore. 
color and b&w photos of the West and Hawaii 
Charles Burgess Photography GE 5339 
1029 4th Ave., S., Minneapolis 4, Minn. 
Phil Fein & Associates YU 2-1450 
341 Market St., San Francisco 5, Cal. 
industrial, testimonial, illustration, 
architecture, reportage 3-dimension 


5-1220 


Robert C. Hoffner Studio MA 1-8442 
425 Caxton Bldg., Cleveland 15, Ohio 
quality work for local and distant buyers 
Rodney McCay Morgan—PHOTOLOG 

527 E. 72nd St., N. Y. C. 21 RE 7-2261 
covering the East, Midwest and Southern 
states 


Robert Parent SP 7-3095 
Box 99, Prince Sta., N. Y. C. 12 

existing light & custom flash 

Charles E. Rotkin PL 3-7464 


13 E. S3ed St.. N. Y. C. 22 

aerial & editorial photography nat'! magazines 
Richard Averill Smith FL 3-9350 
133-01 Sanford Ave., Flushing 55, N. Y. 

The Technigraphic Co., Inc. LO 4-4870 
2016 Walnut St., Phila. 3, Pa 
William Vandivert 

44 E. 9th St, N. Y. C. 3 
Wallace, Photographer 

64 Broad St., Pawtucket, R. I. 
covering New England 


137. medical 

Arnold Eagle 

23 6. Se &. 4. Y. Cc. 2 
magazine and trick photos for safety driving 


138. motion pictures 
Jack Calderwood 

417 E. élst St., N. Y¥. C. 21 
16-35mm color, b&w. location, repeat strobe 
Arnold Eagle PL 3-7464 
13 E. 53rd St., N. Y. C. 22 

magazine & trick photos for safety driving 

J. R. Zurlinden AC 1-6726 
19230 Battersea Blvd., Cleveland 16, O. 
minimum budget films, spots, animations 


GR 7-1396 


5-1220 


PL 3-7464 


TE 8-8429 


139. murals 


American Blueprint Co. PL 1-2240 
7 E. 47th St., N. Y. C. 
Jack Calderwood TE 8-8429 


417 E. 6lst St. N. Y. C. 21 
Color, b&w, mounted. Sources, TV backdrops 
Charles E. Rotkin PL 3-7464 
13 E. 53rd St.. N. Y. C. 22 
aerial & editorial photography nat'l magazines 


140. photo agencies 

Walter Chandoha HU 4-8260 
Box 237, Huntington Sta., L. I, N. Y. 
specializing in cat & dog pix, color b/w 


Pix, Inc. PL 9-8500 
250 Park Ave., N. Y. C. 17 

141. portraits 

Robert Parent SP 7-3095 
Box 99, Prince Sta., N. Y. C. 12 

action candids 

Wallace, Photographer 5-1220 
64 Broad St., Pawtucket, R. |. 

formal, theatrical, glamour 

142. products 

Charles Burgess Photography GE 5339 


1029 4th Ave. So., Minneapolis 4, Minn. 


National Studios JU 2-1926 
145 W. 45th St., N. Y. C. 

a complete photographic service 

Hugh J. Stern JU 2-4698 
2 W. 46th St. N. Y. C. 36 

Wallace, Photographer 5-1220 


64 Broad St., Pawtucket, R. |. 
heart of the jewelry district, all products 


143. publicity 
Jack Calderwood 
417 E. 6lst St, N. Y. C. 21 
special events. Authentic, candid coverage 


TE 8-8429 





R. S. Johnson KE 3-1590 
23839 Dehner St., Detroit 19, Mich. 
publicity—aerial—industrial 

Peter James Samerjan 
850 N. Fairfax Ave., 
133-01 Sanford Ave., 
Richard Averill Smith 
Fred Stein 

610 W. 145th St., N. Y. C. 31 
Wallace, Photographer 

64 Broad St., Pawtucket, R. | 
covering New England 


144. reportage 

Rus Arnold BO 8-4747 
4827 S. Kenwood Ave., Chicago 15, Ill. 
picture stories of industrial Midwest 

Laura Beaujon PL 9-2900 
400 E. 52nd St., N. Y. C. 22 
documentary color—also b/w 
Jack Calderwood 

417 E. élst St., N. Y. C. 21 
Authentic, candid magazine skill. Color, b&w 


WE 1-1309 
Los Angeles 46, Calif. 
Flushing 55, N. Y. 

FL 3-9350 

WA 6-4288 


5-1220 


TE 8-8429 


Dan Coleman EL 5-4291 
270-H, Park Ave., N. Y. C. 17 PL 3-4424 
Joe Coudert PL 1-0066 
357 E. 68th St., N. Y. C. 21 

magazine photography, industrial 

Phil Fein & Associates YU 2-1450 


341 Market St., San Francisco 5, Cal. 
advertising or editorial 

contact direct or Director's Art for samples 
Anthony Linck Briarcliff 6-4340 
Briarcliff Manor, N. Y. N. ¥.—PL 5-9134 


Robert Parent SP 7-3095 
Box 99, Prince Sta., N. Y. C. 12 

existing light and custom flash 

Charles E. Rotkin PL 3-7464 
13 E. 53rd St., N. Y. C. 22 

aerial & editorial photography nat'l magazines 
Fred Stein WA 6-4288 
610 W. 145th St., N. Y. C. 31 

William Vandivert GR 7-1396 
44 E. 9th St, N. Y. C. 3 

145. set design 

Louis E. Korn WY 5638 


6332 Warner Dr., Los Angeles 48, Cal. 

AD for TV film and mot. pic. film. Member 
Soc. of Mot. Pic. ADs. Member Set Designers 
for TV film artd Mot. Pic. Film Local #847. 


146. slide films 


Admaster Prints, Inc. rep: Charles Corn 


1168 6th Ave., N. Y. C. 19 JU 2-1396 
American Blueprint Co. PL 1-2240 
7 E. 47th St., N. ¥. C. 

Kurshan & Lang Color Service MU 7-2595 


10 E. 46th St, N.Y. C. 17 
A complete photographic color service 


National Studios JU 2-1926 
145 W. 45th St., N. Y. C. 

a complete photographic service 

Charles E. Rotkin PL 3-7464 


13 E. 53rd St. N. Y. C. 22 
aerial & editorial photography nat'l magazines 


147. still life 
Admaster Prints, Inc. 
1168 éth Ave., N. Y. C. 19 JU 2-1396 
Charles Burgess Photography GE 5339 
1029 4th Ave. So., Minneapolis 4, Min. 


rep: Charles Corn 


Irving C. Christenson Studios PL 3-1625 
480 Lexington Ave., N. Y. C. 

Dan Coleman EL 5-4291 
270-H, Park Ave., N. Y. C. 17 PL 3-4424 
Tom McKeown rep: Frank Gershaw 
204 E. 33rd St., N. Y. C. LE 2-6868 
The Technigraphic Co., Inc. LO 4-4870 


2016 Walnut St., Phila. 3, Pa. 


148. stock photos 

Brown Brothers 

220 W. 42nd St., N. Y. C. 36 
1,500,000 stock photos for various uses 
Camera Clix MU 7-6112 
19 W. 44th St., N. Y¥. C. 36 

black & white and color photos for repro- 
duction 

Walter Chandoha HU 4-8260 
Box 237, Huntington Sta., L. I, N. Y. 

color or b/w pix of cats & dogs—big file 
Harold M. Lambert MA 5-1400 
2801 Cheltenham Ave., 19, Pa. 
stock—b&w and color 

Rodney McCay Morgan—PHOTOLOG 

527 E. 72nd St., N. Y. C. 21 RE 7-2261 
architectural, East, Midwest and Southern 
states 

National Studios 

145 W. 45th St., N. Y. C. 

a complete photographic service 
Robert Parent 

Box 99, Prince Sta., 
musicians (action candids), 
H. Armstrong Roberts 
205 W. Wacker Drive, 
color—black and white 
H. Armstrong Roberts 
420 Lexington Ave., N. Y. C. 17 
color—black and white 

H. Armstrong Roberts 

4203 Locust St., Phila. 4, Pa. 
Underwood & Underwood DE 7-1711 
646 N. Michigan Ave., Chicago 11, Ill. 


BR 9-4742 


Phila. 


JU 2-1926 


SP 7-3095 
“a. ¥. c 12 
Skiing 
RA 6-0880 
Chicago 4, Ill. 


LE 2-6076 


EV 6-6300 


b/w prints for adv., editorial, promotion 
Underwood & Underwood MU 4-5400 
319 E. 44th St., N. Y. C. 17 

b/w prints for adv., editorial, promotion 
149. strobe 

Charles Burgess Photography GE 5339 
1029 4th Ave. So., Minneapolis 4, Minn. 
Jack Calderwood TE 8-8429 


417 E. élst St. N. Y. C. 21 
Location, studio strobe. Multiple, color, b&w 


Irving C. Christenson Studios PL 3-1625 
480 Lexington Ave., N. Y. C. 

Arnold Eagle PL 3-7464 
13 E. 53rd St, N. Y. C. 22 


magazine & trick photos for safety driving 


Hans Namuth RE 7-1312 
165 E. 72nd St., N. Y. C. 21 
Charles E. Rotkin PL 3-7464 


13 E. 53rd St., N. Y. ©. 22 
aerial & editorial photography nat'l magazines 


William Vandivert GR 7-1396 
44 E. 9th St., N. Y. C. 3 

150. testimonial 

Phil Fein & Associates YU 2-1450 


341 Market St., San Francisco 5, Cal. 
any type of situation or Western location 
contact direct or Director's Art for samples 


151. three-dimensional 


Murray Duitz 

480 Lexington Ave., N. Y. C. 
stereo, slides and movies, closeups, trix 
Arnold Eagle PL 3-7464 
13 E. 53rd St., N. Y. C. 22 

magazine & trick photos for safety on 
Phil Fein & Associates YU 2-1450 
341 Market St., San Francisco 5, Cal. 

top quality (see listings—Studios, photo) 
contact direct or Director's Art for samples 
Bob Harvey KE 6-9238 
200 Dartmouth St., Boston 16, Mass. 

stereo slides for sales presentations 

Kolér Kombine, Inc. MU 4-1358 
322 E. 44th St., N. Y. C. 17 


EL 5-1126 





JU 2-1926 


National Studios 
145 W. 45th St., N. Y. C. 


a complete photographic service 


Hugh J. Stern JU 2-4698 
2 W. 46th St., N. Y. C. 36 
Wallace, Photographer 5-1220 
64 Broad St., Pawtucket, R. | 


stereo slides—product, publicity, glamour 


152. trick photography 


American Blueprint Co. PL 1-2240 
7 E. 47th St., N. Y. C. 

Arnold Eagle PL 3-7464 
13 E. 53rd St., N. Y. C. 22 

magazine & trick photos for safety driving 
153. VIPs 

Rus Arnold BO 8-4747 
4827 S. Kenwood Ave., Chicago 15, Ill. 


Informal VIP pix to humanize top brass 
Fred Stein WA 6-4288 
610 W. 145th St., 


PHOTO REPRODUCTION SERVICES 
154. b & w prints in quantity 


Admaster Prints, Inc. rep: Charles Corn 


N. ¥. C. 31 


1168 6th Ave., N. Y. C. 19 JU 2-1396 
Better Photo Service PL 7-7173 
165 W. 47th St., N. Y. C. 36 

Copy-Line Corp. Cl 6-1720 
5 W. 46th St., N. Y. C. 36 


specialists in copy prints & screened veloxes 
Pavelle Laboratories, Inc. MU 2-5665 
16 E. 42nd St., N. Y. 17, N. Y. 


Photo Service Co. JU 6-9579 
145 W. 45th St., N. Y. C. 36 

The Technigraphic Co., Inc. LO 4-4870 
2016 Walnut St., Phila. 3, Pa. 

155. carbros 

Carbro Prints, Inc. PL 3-3911 
18 E. 49th St., N. Y. C. 17 

one-shot camera service 

Color Photo Prints Co. PL 1-0229 
20 E. 49th St., N. Y. C. 

Kurshan & Lang Color Service MU 7-2595 


10 E. 46th St., N. Y. C. 17 

A complete photegraphic color service 
Ralph Marks Color Labs EL 5-6740 
344 E. 49th St., N. Y. C. 17 

Pergament Color Laboratories, Inc. PL 1-0655 
20 E. 49th St., N. Y. C. 


156. color assemblies 


Robert Crandall Associates, Inc. MU 2-2253 
222 E. 46th St. N. Y. C. 1 
our quality is Crandall color 
Kurshan & Lang Color Service MU 7-2595 


10 E. 46th St., N. Y. C. 17 

A complete photographic color service 
James R. Rose Color Laboratories MU 4-5560 
611 Third Ave., N. Y. C. 16 


157. color prints in quantity 


Charles Burgess Photography GE 5339 
1029 4th Ave. So., Minneapolis 4, Minn. 
Carbro Prints, Inc. PL 3-3911 
18 E. 49th St., N. Y. C. 17 

carbros, dye transfers 

Charles Color Lab & Studio TE 8-7525 


800 Lexington Ave., N. Y. C. 21 

fully masked dye transfer color prints at very 

nominal prices 

Color Corporation of America 9-3816 
(N. ¥.) PL 5-1907 

Box 546, 610 S. Armenia, Tampa 9, Fla. 

The quality color service to the trade 

Joe Snyder, President & General Manager 

Corona Color Studios PL 7-1661 

37 W. 47th St. N. Y. C. 36 











Graphic Enterprises of Milw., Inc. BR 1-5330 
612 S. 2nd St., Milwaukee 4, Wis. 

GEM Color, fast service, low cost, 100-10M 
Kurshan & Lang Color Service MU 7-2595 
10 E. 46th St., N. Y. C. 17 

A complete photographic color service 


Thomas B. Noble Associates MU 8-0091 
270 Park Ave., N. Y. C. 
Jack Ward Color Service MU 7-1396 


694 Third Ave., N. Y. C. 17 


158. color separations 
Admaster Prints, Inc. 
1168 6th Ave., N. Y. C. 19 JU 2-1396 
Charles Burgess Photography GE 5339 
1029 4th Ave. So., Minneapolis 4, Minn. 


rep: Charles Corn 


Carbro Prints, Inc. PL 3-3911 
18 E. 49th St., N. Y. C. 17 

one-shot camera service 

Color Corporation of America 9-3816 


(N.Y.) PL 5-1907 
Box 546, 610 S. Armenia, Tampa 9, Fla. 
The quality color service to the trade 
Joe Snyder, President & General Manager 


Keolor Kombine, Inc. MU 4-1358 
322 E. 44th St., N. Y. C. 17 
Kurshan & Lang Color Service MU 7-2595 


10 E. 46th St., N. Y. C. 17 

A complete photographic color service 
James R. Rose Color Laboratories MU 4-5560 
611 Third Ave., N. Y. C. 16 


159. copy of artwork 

Admaster Prints, Inc. 

1168 6th Ave., N. Y. C. 19 JU 2-1396 

Charles Burgess Photography GE 5339 

1029 4th Ave. S., Minneapolis 4, Minn. 

Color Corporation of America 9-3816 
(N.Y.) PL 5-1907 

Box 546, 610 S. Armenia, Tampa 9, Fla. 

The quality color service to the trade 

Joe Snyder, President & General Manager 

Copy-Line Corp. Cl 6-1720 

5 W. 46th St., N. Y. C. 36 

specialists in copy prints & screened veloxes 


rep: Charles Corn 


Robert Crandall Associates, Inc. MU 2-2253 
222 E. 46th St., N. Y. C. 17 

our quality is Crandall color 

Kolor Kombine, Inc. MU 4-1358 
322 E. 44th St., N. Y. C. 17 

Kurshan & Lang Color Service © MU 7-2595 


10 E. 46th St., N. Y. C. 17+ 

A complete photographic color service 
Modernage LE 2-4052 
319 E. 44th St., N. Y. C. 

Pergament Color Laboratories, Inc. PL 1-0655 
20 E. 49th St., N. Y. C. 

James R. Rose Color Laboratories MU 4-5560 
611 Third Ave., N. Y. C. 16 


F. A. Russo, Inc. PL 5-4700 
480 Lexington Ave., N. Y. C. 

The Technigraphic Co., Inc. LO 4-4870 
2016 Walnut St., Phila. 3, Pa. 

Jack Ward Color Service MU 7-1396 
694 Third Ave., N. Y. C. 17 

160. duplicate transparencies 

Color Corporation of America 9-3816 


(N.Y.) PL 5-1907 
Box 546, 610 S. Armenia, Tampa 9, Fla. 
The quality color service to the trade 
Joe Snyder, President & General Manager 


Robert Crandall Associates, Inc. MU 2-2253 
222 E. 46th St. N. Y. C. 17 

our quality is Crandall color 

Kolor Kombine, Inc. MU 4-1358 
322 E. 44th St, N. Y. C. 17 

Kurshan & Lang Color Service © MU 7-2595 


10 E. 46th St., N. Y. C. 17 

A complete photographic color service 
Thomas B. Noble Associates MU 8-0091 
270 Park Ave., N. Y. C. 


Art Director & Studio News / February 1954 


Pergament Color Laboratories, Inc. PL 1-0555 
20 E. 49th St., N. Y. C. 

James R. Rose Color Laboratories MU 4-5560 
611 Third Ave., N. Y. C. 16 


Jack Ward Color Service MU 7-1396 
694 Third Ave., N. Y. C. 17 

161. dye transfer prints 

Charles Burgess Photography GE 5339 


1029 4th Ave. S., Minneapolis 4, Minn. 


Carbro Prints, Inc. PL 3-3911 
18 E. 49th St., N. Y. C. 17 

carbros, dye transfers 

Color Corporation of America 9-3816 


(N. Y.) PL 5-1907 
Box 546, 610 S. Armenia, Tampa 9, Fla. 
The quality color service to the trade 
Joe Snyder, President & General Manager 


Color Photo Prints Co. PL 1-0229 
20 E. 49th St., N. Y. C. 

Corona Color Studios PL 7-1661 
37 W. 47th St., N. Y. C. 36 

Robert Crandall Associates, Inc. MU 2-2253 
222 E. 46th St., N. Y. C. 17 

our quality is Crandall color 

Jack Horner Color Labs ST 4-5109 


23-03 45th Rd., Long Island City, N. Y. 
all sizes, any quantity, rapid service 


Kolor Kombine, Inc. MU 4-1358 
322 E. 44th St., N. Y. C. 17 
Kurshan & Lang Color Service MU 7-2595 


10 E. 46th St., N. Y. C. 17 

A complete photographic color service 
Ralph Marks Color Labs EL 5-6740 
344 E. 49th St, N.Y. C. 17 

Pergament Color Laboratories, Inc. PL 1-0655 
20 E. 49th St., N. Y. C. 

specializing in reproduction prints 

James R. Rose Color Laboratories MU 4-5560 
611 Third Ave., N. Y. C. 16 


Jack Ward Color Service MU 7-1396 
694 Third Ave., N. Y. C. 17 

162. Ektacolor 

Kurshan & Lang Color Service MU 7-2595 


10 E. 46th St., N. Y. C. 17 

A complete photographic color service 
James R. Rose Color Laboratories MU 4-5560 
611 Third Ave., N. Y. C. 16 


163. Ektachrome processing 


Robert Crandall Associates, Inc. MU 2-2253 
222 E. 46th St. N. Y. C. 17 
our quality is Crandall color 
Kurshan & Lang Color Service MU 7-2595 


10 ©. 46%) St.. NW. YY. C 17 

A complete photographic color service 
Pergament Color Laboratories, Inc. PL 1-0655 
20 E. 49th St., N. Y. C. 

quick service, pick-up, and deliveries 

Jack Ward Color Service MU 7-1396 
694 Third Ave., N. Y. C. 17 


164. enlargements 
Admaster Prints, Inc. 

1168 6th Ave., N. Y. C. 19 
Copy-Line Corp. 

5 W. 46th St. N. Y. C. 36 
specialists in copy prints & screened veloxes 


rep: Charles Corn 
JU 2-1396 
Cl 6-1720 


Modernage LE 2-4052 
319 E. 44th St., N. Y. C. 
M. B. Paul, Studios MA 6-6996 


1347 W. Ist St., Los Angeles 26, Cal. 
one-piece translucent mural color bkgs. 

F. A. Russo, Inc. PL 5-4700 
480 Lexington Ave., N. Y. C. 


165. Flexichrome 

Aurora Studio TO 8-8364 
2662 Tuxedo Ave., Detroit 6, Mich. 

Reps: J. M. Herrick, photo. D. C. Erickson, 
art. Complete Flexichrome service 


Charles Burgess Photography GE 5339 
1029 4th Ave. S., Minneapolis 4, Minn. 
Carbro Prints, Inc. PL 3-3911 
18 E. 49th St., N. ¥. C. 17 
carbros, dye transfers 

Robert Crandall Associates, Inc. 
222 E. 46th St. N. Y. C. 17 
our quality is Crandall color 
Kolor Kombine, Inc. 

322 E. 44th St., N. Y. C. 17 
Kurshan & Lang Color Service 
10 E. 46th St., N. Y. C. 17 

A complete photographic color service 


MU 2-2253 


MU 4-1358 
MU 7-2595 


Ralph Marks Color Labs EL 5-6740 
344 E. 49th St., N. Y. C. 17 
Weco Studio MU 5-1864 


14 E. 39th St., N.Y. C. 16 


Flexichrome retouching 


166. montage 


Admaster Prints, Inc. rep: Charles Corn 


1168 éth Ave., N. Y. C. 19 JU 2-1396 
F. A. Russo, Inc. PL 5-4700 
480 Lexington Ave., N. Y. C. 

167. one-shot camera service 

Carbro Prints, Inc. PL 3-3911 


18 E. 49th St., N. ¥. C. 17 
carbros, dye transfers 


168. photo composing 
Admaster Prints, Inc. 
1168 6th Ave., N. Y. C. 19 
Kolor Kombine, Inc. 

322 E. 44th St., N. Y. C. 17 
James R. Rose Color Laboratories MU 4-5560 
611 Third Ave., N. Y. C. 16 


169. photo murals 

M. B. Paul, Studios MA 6-6996 
1347 W. Ist St., Los Angeles 26, Cal. 
one-piece translucent mural color bkgs. 

F. A. Russo, Inc. PL 5-4700 
480 Lexington Ave., N. Y. C. 


170. reproportioning 
Kurshan & Lang Color Service 
10 E. 46th St., N. Y. C. 17 
A complete photographic color service 


rep: Charles Corn 
JU 2-1396 
MU 4-1358 


MU 7-2595 


Photo-Lettering, Inc. MU 2-2346 
216 E. 45th St, N. Y. C. 17 

171. screened veloxes 

Copy-Line Corp. Cl 6-1720 


5 W. 46th St. N.Y. C. 36 

specialists in copy prints & screened veloxes 
Dots, Inc. JU 2-2278 
115 W. 47th St, N.Y. C. 19 

screened halftone prints 


172. slides 


Admaster Prints, Inc. rep: Charles Corn 


1168 6th Ave., N. Y. C. 19 JU 2-1396 
Corona Color Studios PL 7-1661 
37 W. 47th St., N. Y. C. 36 

Kurshan & Lang Color Service =MU 7-2595 


10 E. 46th St., N. Y. C. 17 

A complete photographic color service 
James R. Rose Color Laboratories MU 4-5560 
611 Third Ave., N. Y. C. 16 
Jack Ward Color Service 
694 Third Ave., N. Y. C. 17 


173. strip-ups 


Admaster Prints, Inc. 


MU 7-1396 


rep: Charles Corn 


1168 6th Ave., N. Y. C. 19 JU 2-1396 
Robert Crandall Associates, Inc. MU 2-2253 
222 E. 46th St., N. Y. C. 17 
our quality is Crandall color 
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Kurshan & Lang Color Service = MU 7-2595 
10 E. 46th St., N. Y. C. 17 

A complete photographic color service 
Pergament Color Laboratories, Inc. PL 1-0655 
20 E. 49th St., N. Y. C. 

James R. Rose Color Laboratories MU 4-5560 
611 Third Ave., N. Y. C. 16 


174. 35mm negs and positives 


New Process Studios GR 7-4312 
175 Fifth Ave., N. Y. C. 10 

175. 3-D dye transfers 

Ralph Marks Color Labs EL 5-6740 


344 E. 49th St. N. Y. C. 17 


176. transparencies 

Admaster Prints, Inc. 

1168 éth Ave., N. Y. C. 19 JU 2-1396 

Charles Burgess Photography GE 5339 

1029 4th Ave. S., Minneapolis 4, Minn. 

Color Corporation of America 9-3816 
(N. Y.) PL 5-1907 

Box 546, 610 S. Armenia, Tampa 9, Fla. 

The quality color service to the trade 

Joe Snyder, President & General Manager 


rep: Charles Corn 


Corona Color Studios PL 7-1661 
37 W. 47th St.. N. Y. C. 36 

Robert Crandall Associates, Inc. MU 2-2253 
222 E. 46th St., N. Y. C. 17 

our quality is Crandall color 

Kolor Kombine Inc. MU 4.1358 
322 E. 44th St., N. Y. C. 17 

Kurshan & Lang Color Service MU 7-2595 


10 E. 46th St., N. Y. C. 17 

A complete photographic color service 
Jack Ward Color Service MU 7-1396 
694 Third Ave., N. Y. C. 17 


177. viewgraph slides 


Admaster Prints, Inc. 
1168 6th Ave., N. Y. C. 19 
Kurshan & Lang Color Service 
10 E. 46th St., N. Y. C. 17 
A complete photographic color service 


COPY PRINTS 
178. blueprints 


rep: Charles Corn 
JU 2-1396 
MU 7-2595 


American Blueprint Co. PL 1-2240 
7 E. 47th St., N. Y. C. ; 
179. colorstats 

Ralph Marks Color Labs EL 5-6740 


344 E. 49th St., N. ¥. C. 17 


180. copy prints 


Admaster Prints, Inc. rep: Charles Corn 


1168 6th Ave., N. Y. C. 19 JU 2-1396 
American Blueprint Co. PL 1-2240 
7 E. 47th St., N. Y. C. 

Copy-Line Corp. Cl 6-1720 


5 W. 46th St., N. Y. C. 36 

specialists in copy prints & screened veloxes 
Kolor Kombine Inc. MU 4.1358 
322 E. 44th St, N. Y. C. 17 

finest quality, full scale, copy negatives 


F. A. Russo, Inc. PL 5-4700 
480 Lexington Ave., N. Y. C. 
The Technigraphic Co., Inc. LO 4-4870 


2016 Walnut St., Phila. 3, Pa. 


181. ozalids 

Admaster Prints, Inc. rep: Charles Corn 
1168 6th Ave., N. Y. C. 19 JU 2-1396 
American Blueprint Co. PL 1-2240 
7 E. 47th St., N.Y. C. 


182. ozachromes 


Admaster Prints, Inc. rep: Charles Corn 
1168 6th Ave., N. Y. C. 19 JU 2-1396 





American Blueprint Co. PL 1-2240 


7 E. 47th St., N. Y. C. 


183. photostats 


Admaster Prints, Inc. rep: Charles Corn 


1168 6th Ave., N. Y. C. 19 JU 2-1396 
American Blueprint Co. PL 1-2240 
7 E. 47th St., N. Y. C. 

F. A. Russo, Inc. PL 5-4700 
60 E. 42nd St., N. Y. C. 

F. A. Russo, Inc. PL 5-4700 
485 Madison Ave., N. Y. C. 

F. A. Russo, Inc. PL 5-4700 
230 Park Ave., N. Y. C. 

F. A. Russo, Inc. PL 5-4700 


30 Rockefeller Plaza, N. Y. C 


184. photostats on acetate in opaque 
black or white 


Admaster Prints, Inc. rep: Charles Corn 


1168 6th Ave., N. Y. C. 19 JU 2-1396 
185. van dykes 
American Blueprint Co. PL 1-2240 


7 ©. 47th St., N. Y. C. 


186. visualcast slides 

Admaster Prints, Inc. rep: Charles Corn 
1168 6th Ave., N. Y. C. 19 JU 2-1396 
American Blueprint Co. PL 1-2240 
7 E. 47th St., N. Y. C. 


GRAPHIC ARTS 


187. advertising presentations 
Artography, Inc. 

37 W. 47th St., N. Y. C. 36 
Manno Stud‘os 

8 E. 48th St., N. Y. C. 

Spiral Binding Co., inc. 

406 W. 31st St., N. Y. C. 1 

The Technigraphic Co., Inc. 

2016 Walnut St., Phila. 3, Pa. 


188. binders, loose leaf 


Spiral Binding Co., Inc. 
406 W. 31st St, N.Y. C. 1 


189. binders, mechanical 


Spiral Binding Co., Inc. 
406 W. 31st St.. N. Y. C. 1 


190. certificates 

Beaux Arts Engrossers DE 2-5242 
designed, reproduced, name inscribing, mount- 
ing 

191. display manufacturers 

The Valley Decorating Co. AT 4-3046 
2500 Commonwealth Ave., Alhambra, Cal. 
mfg. point-of-sale displays, exhibits 


192. embossing 


Spiral Binding Co., Inc. 
406 W. 31st St. N.Y. C. 1 


193. engrossing and illuminating 

Beaux Arts Engrossers DE 2-5242 
30 N. LaSalle St., Chicago 2, Ill. 

scrolls, awards, certificates, books, plaques 


194. labels 
Olympic Litho Corp. 
61 Beekman St., N. Y. C. 38 
The Technigraphic Co., Inc. 
2016 Walnut St., Phila. 3, Pa. 


195. letter services 


Olympic Litho Corp. rep: Marvin D. Frankel 
61 Beekman St., N. Y. C. 38 WO 4-1738 


JU 2-0466 
PL 3-3938 
WI 7-0800 


LO 4-4870 


WI 7-0800 


WI 7-0800 


WI 7-0800 


rep: Marvin D. Frankel 
WO 4-1738 
LO 4-4870 














Incorporated 


a complete studio service 


Art Department 


140 East 39th Street, 
New York 16, 
Murray Hill 3-8625 
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196. lithography 

J. J. Dougherty East 9046 
3577 Saybrook Ave., Cincinnati 8, O. 
lithographic consultant 
Kolor Kombine Inc. 

322 E. 44th St., N. Y. C. 17 
Olympic Litho Corp. rep: Marvin D. Frankel 


MU 4-1358 


61 Beekman St., N. Y. C. 38 WO 4-1738 
The Technigraphic Co., Inc. LO 4-4870 
2016 Walnut St., Phila. 3, Pa. 

Victoria Press WA 2-0506 


80 E. Jackson St., Chicago 4, Ill. 
fine offset !ithography for advertising 


197. mutilithing 


Olympic Litho Corp. rep: Marvin D. Frankel 
61 Beekman St., N. Y. C. 38 WO 4-1738 


198. photoengraving 

Cardinal Photoengraving Co. 
225 W. 34th St., N. Y. C. 
Quality photoengravings 

Dots, Inc. 

115 W. 47th St. N. Y¥. C. 19 
screened halftone prints—veloxes 
K. Heitz Import Co. 

150 W. 54th St, N. Y. C. 19 
Swiss color printing plates 
Scientific Engraving Co., Inc. CH 4-1395-6-7-8 
406-426 W. 31st St. N. Y. C. 


199. plaques 
Beaux Arts Engrossers 
30 N. LaSalle St., Chicago 2, Ill. 


bronze — parchment — laminated — walnut 


200. poster printers 


CH 4-6468 


JU 2-2278 


JU 6-3483 


DE 2-5242 


The Technigraphic Co., Inc. LO 4-4870 
2016 Walnut St., Phila. 3, Pa. 
201. printers, letterpress 
Davis Delaney, Inc. MU 6-2500 


141 E. 25th St., N. Y. C. 10 
Merchandising Services Directory 


51 E. 42nd St., N. Y. C. 17 MU 7-6669 
rep: H. H. Short 

The Technigraphic Co., Inc. LO 4-4870 

2016 Walnut St., Phila. 3, Pa. 

Victoria Press WA 2-0506 


80 E. Jackson St., Chicago 4, Ill. 
design-minded printing in every category 


202. silk screen printing 

James T. Reilly 6030 
40 Elmwood Ave., Geneva, N. Y. 

silk screen printing, posters, displays 


203. typographers, hand 
Artography, Inc. 

37 W. 47th St., N. Y. C. 36 
H. G. McMennamin rep: Dorothy Colby 
470 Atlantic Ave., Boston, Mass. HA 6-6886 
Victoria Typographers WA 2-0506 
80 E. Jackson St., Chicago 4, Ill. 
design-minded advertising typography 


204. typographers, machine 
Artography, Inc. 

37 W. 47th St., N. Y. C. 36 
Kent Typographic Service Inc. Cl 5-5071 
250 W. 49th St., N. Y. C. 19 
advertising typographers 

Victoria Typographers 

80 E. Jackson St., Chicago 4, Ill. 
efficient design-minded advertising typog. 


205. typography, old-fashioned 
Artography, Inc. 

37 W. 47th St., N. Y. C. 36 
Photo-Lettering, Inc. 

216 E. 45th St, N. Y. C. 17 


JU 2-0466 


JU 2-0466 


WA 2-0506 


JU 2-0466 


MU 2-2346 





art for television 


story boards 
product models 
flip cards 
telops 

slides 

displays 
illustration 


h.c. Sanford associates 


34 east 39th st., N. df. 


murray hill 6-2068 





206. ART STUDIOS 


Ad-Art AM 5-4496 
217 North Broadway, Wichita 2, Kansas 

Art Masters JU 2-4182 
156 W. 44th St., NYC 36 

Artography, Inc. JU 2-0466 
37 W. 47th St., NYC 36 

Associate Artists SE 0059 


423 Jones Bldg., Seattle 1, Wash. 


Dick Chenault Studios PL 1-0095 
17 E. 48th St., NYC 17 PL 1-2886 
Creative Art, Inc. MA 1-7215 


1411 NBC Bldg., Cleveland 14, Ohio 


DuAd Studio MU 5-896! 
58 W. 31st St., NYC 1 

DuBois Studio MU 5-7712 
109 E. 36th St., NYC 16 

Studios of Jon A. Fetko Pi 5-5038 


6419 Lawndale Ave., Phila. 11, Pa. 


Graphic Design Inc. LA 4-1862 
55 W. 42nd St., NYC 36 

Graphis Studios MI 3-5417 
105 Halsey St., Newark 2, N.J. 

Hersh-Mastro Studios, Inc. MU 7-4967 
2 E. 44th St., NYC 17 

Kennett Studio PL 8-0542 
139 E. 52nd St., NYC 22 

Kurnit Associates LA 4-2969 
4 W. 37th St., NYC 18 

Kleb Studio Cl 6-2848 
2 W. 47th St., NYC 36 

Koopman—Neumer RA 6-3508 
231 S. Green St., Chicago 7, Ill. 

Tilden Landry & Associates CA 5568 


616 Audobon Bidg., New Orleans 16, La. 


Lane-Bender Inc. PL 5-4170 
50 W. 53rd St., NYC 19 

Larisch Studio PL 7-3176 
101 W. 55th St., NYC 19 

Manno Studios PL 3-3938 
8 E. 48th St., NYC 

Mayshark & Keyes, Inc. CO 5-6461 
125 W. 45th St.. NYC 36 

Mode Associates KE 8-4057 
3964 Ellis Ave., Chicago 15, Ill. 

Charles W. North Studios MU 6-5740 
381 Fourth Ave., NYC 16 
O'Connor-Fondrisi, Inc. MU 5-2582 
101 Park Ave., NYC 17 

Pace Design Studios FR 2-3811 
64 W. Randolph St., Chicago |], Ill. 

Panepinto Bros. GR 5-9036 
809 N. 63rd St., Phila. 31, Pa. 

Penthouse Studios PL 7-5310 


118 W. 57th St. NYC 19 
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service 
TV art 
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OTHER 


food, still life 


production & printing 


results 


comp rendering 


catalog, displays, 
labels, letterheads, ads 


Flexichrome 


AD consultant 


film slides 


wash drawings, 
b/w and color, 
booklets, cartoons 


mobiles—our 
specialty 


medical 
illustration 


construction 

















Pictorial Studios, Inc. TE 1-3383 
77 W. Canfield Ave., Detroit 1, Mich. 


Presentation Designers PL 7-3176 
101 W. 55th St., NYC 17 

Publicity Graphics Assoc. PL 7-2460 
130 W. 46th St., NYC 36 

Repro Art Studio WA 4-8074 
80 Fifth Ave., NYC 11 

Jerome Henry Roth PL 5-2257 
8 E. 48th St., NYC 17 

Horace Sadowsky YE 2-7660 
32-01 57th St., Woodside 77, NY 

Rudolf Schaefer Studio GR 5-8584 
30 E. 20th St., NYC 3 

Paul R. Sherry PL 3-6624 
8 E. 52nd St., NYC 22 

Technical Art & Photography AN 3-4660 
650 W. Lake St., Chicago 4, Ill. 

The Technigraphic Co., Inc. LO 4-4870 
2016 Walnut St., Phila. 3, Pa. 

Visual Studios MA 7-4255 
1011 Chestnut St., Phila. 7, Pa. 
Vogue-Wright Studios, Chi. MO 4-5600 
469 E. Ohio St., Chicago 11, Ill. 

Willison Art Associates RE 7-5829 


1745 K St., NW, Washington 6, DC 


207. PHOTO STUDIOS 


Jon Abbot Studios VA 6-0818 
219 E. 44th St., NYC 

Admaster Prints, Inc. JU-2-1396 
1168 6th Ave., NYC 19 * 

Jack Calderwood TE 8-8429 
417 E. élst St, NYC 21 

Irving C. Christenson Studios PL 3-1625 
480 Lexington Ave., NYC 

Creative Photographers, Inc. KE 6-7585 


108 Massachusetts Ave., Boston, Mass. 


Dward Dell MU 7-0087 
240 E. 45th St., NYC 17 
Lyman Emerson Studios DU 7-7185 


Penthouse, 2500 W. éth St., L. A. 57, Cal. 
Lyman Emerson Studios DO 2-3182 
Penthouse, 177 Post St., San Fran. 8, Cal. 
Joseph Fadler, Photography HO 7-4898 
5919 Hollywood Blvd., Hollywood 28, Cal. 
Phil Fein & Associates YU 2.1450 
341 Market St., San Francisco 5, Cal. 


Alan Fontaine, Photographer MU 6-5763 
135 E. 40th St., NYC 16 
George Greb Studios, Inc. MU 7-0087 
240 E, 45th St., NYC 17 
Habershaw LE 2-6868 


204 E. 33rd St., NYC 16 
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TV art 


OTHER 


visual promo- 
tion material 


stylized cartoons, 
printing—prod., 
catalogs 


Bourges color separa- 
tion specialists 


catalogs, annual 
reports 


engineering art 


technical illustrations 


annual reports 


OTHER 


cosmetics 


interiors, location 


strobe, color, industrial, 
location, still life 


still life, industrial, 
interiors, location 


industrial, interiors, 
still life 


Carbro prints, 
industrial, location 


carbro prints, 
industrial, location 


interiors, location, 
still life, color, industrial 


architecture, 3-D, 
industrial, location 


still life, location 


strobe, industrial, 
interiors, location, still life 
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Robert D. Harvey Studio KE 6-9238 * 3-D stereoslides, 
200 Dartmouth St., Boston 16, Mass. industrial, location, 
still life 
Willard Hatch Photography 2-9917 * * * * industrial, location, 
109 N. 3rd St., Yakima, Wash. color, publicity 
Hersh-Mastro Studios, Inc. MU 7-4967 * * location 
2 E. 44th St., NYC 17 
Louis Hoeberman VA 6-0006 * * industrial 
49 W. 44 St., NYC 
Robert C. Hoffner Studio MA 1-8442 * * industrial, interiors, 
425 Caxton Bldg., Cleveland 15, Ohio location, still life 
Koopman-Neumer RA 6-3508 photostats, color, 
231 S. Green St., Chicago 7, Ill. industrial, interiors, 
location, retouching 
Jack Lewis Studios 3-4862 * * * * color, industrial, 
705 E. Main St., Richmond 19, Va. interiors, location 
John Meredith BR 2-1283 * color one shot, 
951 N. La Cienega Blvd., Hollywood 46, Cal. Kodachrome 
John Morrin Studios Cl 5-8435 * * * 
140 W. 57th St., NYC 19 
National Studios JU 2-1926 * * * * * industrial, location, 
145 W. 45th St., NYC still life 
Photography for Industry PL 3-7464 * * * * * aerials, safe 
13 E. 53 St., NYC 22 driving operations, 
M. B. Paul Studios MA 6-6996 industrial, interiors 
1347 W. Ist St., L. A. 26, Cal. 
Pictorial Studios, Inc. TE 1-3383 * * color, industrial, 
77 W. Canfield Ave., Detroit 1, Mich. interiors, location 
F. A. Russo, Inc. PL 5-4700 * * * * industrial, location, 
480 Lexington Ave., NYC still life 
Jerry Saltsberg & Assoc. JU 6-3896 publicity on radio 
480 Lexington Ave., NYC 17 & TV, color, b&w, 
house organs 
Walter Sarff LE 2-1626 * * * * circus 
145 E. 35th St., NYC 16 
Alex Siodmak Studio GR 7-5509 * * * * * * 3-D slides, industrial, 
45 E. 22nd St., NYC 10 interiors, location, 
still life, stereo 
Vogue Wright Studios, Chicago MO 4-5600 * * * * * * * interiors, location, 
469 E. Ohio St., Chicago 11; Ill. still life 
Vogue-Wright Studios, New York AL 4-3400 * * * * catalogs, booklets, 
225 Fourth Ave., NYC 3 interiors, location, 
j still life 
Tommy Weber MU 5-5151 * * * * * * * publicity, portrait, industrial, 
202 E. 39th St. NYC 16 interiors, location, still life 
208. ART REPRESENTATIVES ®,¥= 0% a 
. 109 E. 36th St., N. Y. C. 16 
Nina Lieberman—rep. 
Burton Altschuler VA 6-0227 Stephan Lion PL 9-3490 
516 Fifth Ave., Suite 1101, N. Y. C. 36 145 E. 52nd St., N. Y. C. 22 
Lou Goodtree, gen'! illustration, spots Susan Abbott, fashion illustration 
Raymond Buckner, still life, products & fashion Everett Barclay, automobiles 
photos Cecil Beaton, fashion & portrait photog. 
Dick Chenault Inc. PL 1-0095-6 Bradford Boobis, product still life 
17 E. 48th St. N. Y.C. 17 PL 1.2886 Robert Chambers, character illustration 
Al Fatica, fashion illustration : Peter Dimitri, fashion photography 
John Hammer, buildings a Draz, fashion illustration 
Charles H - illustrati eorge Englert, general illustration 
PACKAGE & LABEL DESIGN ian Miateten, queneel Gatvelinn Hans Erni, medical-scientific 


299 MADISON AVE 


NEW YORK ae ek 








Arne Peterson, still life 
Carlos Richmond, line illustration 
Art Seiden, decorative illustration 
Ned Seidler, illustration 


Rico Grasso, story illustration 

Simon Greco, stylized illustration 

Stan Klimley, adv. & glamour illust. 
Matthew Leibowitz, adv. design & typog. 
Herbert Leupin, decorative-humorous 
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Karl Milroy, modern fashion illust. 

Jean Pages, French atmospheric line 
Weimer Pursell, visual design, posters 
Walter Richards, advertising illust. 

George Shawe, men's fashion 

Frank Soltesz, industrial illust. 

Ed Vebell, story illustration 

Albert Werner, glamour illustration 

Rene Willaumez (RBW) high-style fashion 


iliust. 


Estelle Mandel & Co. 

47 E. 80th St., N. Y. C. 21 
Agent for Creative Artists 
Thomas Hart Benton 

John Groth 

Peter Hurd 

Ezra Jack Keats 

Robert J. Lee 

Richard Lindner 

Reginald Marsh 

Ruth Ray 

Arthur Shilstone 

Lawrence Beall Smith 

and others of similar calibre 


RE 7-5062 


Byron Musser, Inc. JU 2-4873 
45 W. 45th St., N. ¥. C. 19 

Frances Barrett, women & children illust. 
Pierre Brissaud, Paris, period, continental 
Carmen Browne, babies, children, humorous 
Joseph Chenoweth, landscape, still life, ind. 
William Davies, posters, pretty girls, action 
Leonard Dove, New York cartoonist, posters 
Philip Earnest, comprehensive layouts, design 
Gobi, sophisticated humorous illustrations 
Harvey Greer, decorative design, spots 
Stuart Hamilton, realistic illust., comps. 
Jack Hearne, industrial, vigorous action illust. 
Jules Karl, painter, human interest subjects 
Thomas Kasnov, design and lettering 

Robert Kearfott, figures in scratchboard, 
portraits 

Howard Kenngott, illustrator, ind. subjects 
William Kries, still life, scratchboard, posters 
Waldo Midgley, ind., landscapes, scratch- 
board 

Bernhard Schlatter, ind. & realistic illust. 
George Shellhase, cartoonist & illustrator 
Wilson Smith, illustrator & designer 

John Vickery, illust., creative design, posters 
Bud Norton Associates MU 7-0781 
342 Madison Ave., N. Y. C17 

Lou Beres, men's fashion illustration 
Dorothy Sauer, fashion illust. & children 
Robert Yemne, fashion illust. & children 
Kohar, fashion illust. & children 

Connie Pagano, fashion illust. & children 
Veronica Marshall, fashion illust. & children 
Frances Sarason, fashion illust. & children 
Ted Claus, fashion illust. & children 

Warren Wille, accessories 

Sofia, decorative illust. 

Ed Kysar, decorative design 

Reindorf Studio, complete art service 


Photography for Industry PL 3-7464 
13 E. 53rd St., N. ¥. C. 22 

Lynn Marett, representative 

Magazine photographers in: 

New York 

Washington 

Austin, Texas 

Los Angeles 

Lester Rossin Associates, Inc. MU 3-9729 


369 Lexington Ave., N. Y. C. 17 
Blossom, paper sculpture 
Cacciola, fantasy 

Chap, design 

Cole, scratchboard 

Dauber, light illustration 

Fernie, glamour 
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Forino, Flexichrome 
Freitag, Flexichrome 
Gaby, fashion 

Hanke, decorative 

Hoie, design 

Kamens, design 

Kidd, historical 

Kovarsky, cartoon 
Lapidus, lettering 
MacMinigal, light illustration | 
David Stone Martin, decorative illustration 
Velora Martin, still life 
Meola, realistic 

Mutz, still life 

Nernoff, lettering 
Pereida, realistic 

Porter, realistic 

Powers, decorative 
Prohaska, human interest 
Schwinn, glamour 
Silverman, lettering 
Chuck Smith, industrial 
Wheatley, humorous 
Willard, decorative 
Winzenried, scratchboard 
Weisgard, fantasy 
Woolhiser, design 


Gilbert Sutton, Inc. 

370 Lexington Ave., N. Y. C. 17 
Frank Cecelin, studio director, lettering 
Robert Day, cartoons 

Ed Gressley, cartoons, design 

Dom Lupo, illustration 

Harry Mace, cartoons 

Gurney Miller, illustration 

Bud Parke, illustration 

Bud Rosser, continuities 

Hal Sherman, illustration 

George Withers, illustration 


MU 3-7525 


The Technigraphic Co., Inc. LO 4-4870 
2016 Walnut St., Phila. 3, Pa. 
J. William Wills WA 2-6840 


104 S. 8th St., Phila. 7, Pa. 

Jess Falini, layout, design 

Tom Gaskill, illustration, design 
Godfrey Greenhow, retouching 
Ed Lehman, interior illustration 
Don Moerder, photographer 

Bill Rickert, general illustration 
Ray Yeldham, general illustration 


209. PHOTO REPRESENTATIVES 


Admaster Prints, Inc. JU 2-1396 
1168 6th Ave., N. Y. C. 19 
Charles Corn, representative 
Henrietta Brackman PL 3-4351 


424 Madison Ave., N. Y. C. 17 
photo-journalists in editorial, advertising, pub- 
lic relations, industry 


Bud Norton Associates MU 7-0781 
342 Madison Ave., N. Y. C. 17 
Ray Kellman, fashion photography 


Paul Weller, creative stiil life 


Pix, Inc. PL 9-8500 
250 Park Ave., N. Y. C. 

Ed Feingersh 

Larry Fried 

George Heyer 

George Karger 

Yousef Karsh 

Hans Knopf 

Herbert Loebel 

Jacob Lofman 

Bob Schwalberg 

photographers in all key cities, Europe, etc. 





C. A. PARSHALL 


STUDIOS — 


Here at Parshall Studios 






are gathered 

highly skilled artists 
each picked 

for his ability 

in a specialized field. 


Supervised by 


top production personnel, 












our artists 

working together, 

form a hard to beat team 
geared to organize and 


execute your entire art 


and economically. 


Our staff includes 
top illustrators, 
designers, 
letterers, 


cartoonists and 


= 
| 
; 
: 
= 
package efficiently 
Z 





a complete department 






of the finest retouchers. 


Our mechanicals 






are executed with top 
production supervision. 






May we serve you? 
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T,N.Y., PHONE: MU 2-7952 
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BEST IN 
ADVERTISING 
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5 COLUMBUS CIRCLE NEW YORK 19, N. Y. 


CIRCLE 7-1297 








HARRY C. DECKER, INC. 
(Formerly Susquehanna)) 
CARBRO & DYE TRANSFER 
FROM TRANSPARENCIES 
AND SEPARATION 


NEGATIVES 
* 
MU 5-4295 
404 Fourth Ave. - Room 1507 




















185 madison ave., nyc 


MU 5-5958 














INDEX OF LISTEES 


(Numbers refer to classification section) 


The information contained in the Art & Photo Buyers Guide has been supplied to 
us by the firms and individuals listed. In listing artist and photographer represent- 
atives, every effort has been made to list only those with exclusive representation. 





This magazine, however, cannot 


A 


Abbot, Jon, Studios 207 
Abbott, Susan 63, 208 (Stephan Lion) 
Ad-Art 206 
Admaster Prints, Inc. 118, 119, 120, 146, 147, 
154, 158, 159, 164, 166, 168, 172, 
173, 176, 177, 178, 180, 181, 182, 
184, 186, 207, 209 
Alber, Howard 1, 35, 52 
Almquist, Don 50 
Altschuler, Burton 1, 30, 208 
American Blueprint Co. 94, 139, 146, 152, 
178, 180, 181, 182, 183, 185, 186 
Arnold, Rus 134, 136, 144, 153 
Art Masters 30, 33, 54, 55, 98, 100, 103, 
104, 106, 107, 109, 110, 206 
Artography, Inc. t. ao oe & MH Um UE, FS 
15, 16, 18, 21, 27, 30, 33, 35, 36, 40, 
41, 46, 48, 50, 51, 52, 54, 55, 68, 70, 
80, 83, 91, 93, 94, 95, 97, 98, 99, 
100, 101, 103, 104, 105, 106, 107, 
108, 109, 110, 111, 187, 203, 204, 


205, 206 
Associate Artists 206 
Atkeson, Ray 136 
Audet, Tink 68 
Aurora Studio 165 
B 
Barba, Giam 14, 20, 27, 62, 88 114 
Barba, Ruth 24 


Barclay, Everett 58, 208 (Stephan Lion) 
Barrett, Frances 208 (Byron Musser, Inc.) 
Bartels, Cornelis A. 68 
Beaton, Cecil 129, 208 (Stephan Lion) 
Beaujon, Laura 144 
Beaux Art Engrossers 
Becker, Bertha M. 

Beeber, Herman 6 
Belt, Frank 68, 85 
Benson, Ben 9, 36, 62 
Benton, Thomas Hart 208 (Mandel, Estelle) 
Beres, L. 208 (Norton, Bud) 
Better Photo Service 154 
Blossom 208 (Rossin, Lester Associates, Inc.) 
Blouin Exhibits, Maurice F. 21, 22, 45, 47 
Boobis, Bradford 20, 208 (Stephan Lion) 
Boris, Georgette 60 


96, 190, 193, 199 
26 


Bourges, Inc. 7 
Brackman, Henrietta 209 
Bradfield, Bob 133 
Bridges Studio 9, 16, 30, 41 
Brissaud, Pierre 208 (Musser, Byron, Inc.) 
Brooks, W. Harrell 57, 61, 74 


Brown Brothers 148 

Brown, Carmen 208 (Musser, Byron, Inc.) 

Buckner, Raymond 208 (Altschuler, Burton) 

Bukar, Nat 30, 33, 57, 104 

Burch, Dudley O. 65, 75, 80 

Burgess Photography, Charles 123, 127, 129, 
130, 133, 135, 136, 142, 147, 149, 
157, 158, 159, 161, 165, 176 


Burgess, Joseph 38, 59 
Burke, Harry 6 
Burns, Aaron 1 


any responsibility for errors. 


Cc 


Cacciola 208 (Rossin, Lester Associates, Inc.) 
Calderwood, Jack 15, 115, 127, 138, 139, 

143, 144, 149, 207 
Camera Clix 148 


Campione, Joseph 71, 78, 82 
Carbro Prints, Inc. 155, 157, 158 

161, 165, 167 
Cardinal Photo Engraving Co. 198 
Carew, Thomas 134 
Cartoon Advertising 14, 114 


208 (Sutton, Gilbert, Inc.) 
Chambers, Robert 59, 208 (Stephan, Lion) 
Chandoha, Walter 122, 125, 127, 140, 148 
Chap 208 (Rossin, Lester Associates, Inc.) 
Charles Color Lab. & Studio 157 
Chenault, Inc., Dick 206, 208 
Chenoweth, Joseph 208 (Musser, Byron, Inc.) 
Christenson Studios, Irving Co. 106, 127, 

129, 133, 147, 149, 207 
Claus, Ted 208 (Norton, Bud Associates) 
Cole 208 (Rossin, Lester Associates, Inc.) 
Coleman, Dan 134, 144, 147 
Color Corporation of America 18, 101, 111, 
157, 158, 159, 160, 161, 176 


Cecelin, Frank 


Color Photo Prints Co. 155, 161 
Connor, William C. 50, 54 
Conti, Albert J. 30 
Cook, Frank Edward 35, 43 
Corbo, Pasquale, Regina 34 
Corka 14, 62 
Corn, Charles 209 
Corona Color Studios 157, 161, 172, 176 
Corrigan, Barbara 8, 62 
Coryn, C. E. 90, 93 
Copy-Line Corp. 154, 159, 164, 171, 180 
Costello, Al 23 
Costello, Homer 23 
Costello, Rusty 23 
Coudert, Joe 144 


Crandall Associates Inc., Robert 99, 101, 
103, 107, 111, 156, 159, 160, 161, 

163, 165, 173, 176 
Creative Advertising Talents 1, 2, 3, 9, 11, 
15, 30, 35, 40, 52, 72, 77, 81, 93 
Creative Art Inc. 206 
Creative Photographers, Inc. 207 
Crown, John 93, 116 


Dauber 208 (Rossin, Lester Associates, Inc.) 
DaVie, William Carlton 6, 9, 15, 21, 33, 35, 57 
Davies, William 208 (Musser, Byron, Inc.) 


Davis, Eldon 2, 80, 106, 123 
Davis, William F. 67, 71, 73 
Davis, Delaney, Inc. 201 


Davis-Ganes 99, 100, 103, 111 


Day, Robert 208 (Sutton, Gilbert, Inc.) 
DeLattre, Georgette 36, 68 
Dell, Dward 207 
Dimitri, Peter 129, 208 (Stephan Lion) 
Dots, Inc. 171, 19 
Dougherty, J. J. 196 


208 (Musser, Byron, Inc.) 
63, 208 (Stephan Lion) 
206 


Dove, Leonard 
Draz, Tod 
DuAd Studio 
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Du Bois Studio 206, 208 
Duitz, Murray 128, 135, 151 
E 
Eagle, Arnold 126, 130, 134, 137, 138, 

149, 151, 152 
Eaglin, Tom Jr. 62, 68 


Earnest, Philip 

Eiserman, Irving A. 
Emerson Studios, Lyman 207 
Englert, George 68, 208 (Stephan Lion) 
Engli, Frank 14, 19, 93, 114, 116 
Eno, Ray 30, 68, 93, 106 


208 (Musser, Byron, Inc.} 
30, 46 


Erickson, D. C. 165 (Aurora Studio) 
Erni, Hans 81, 208 (Stephen Lion) 
F 
Fadler, Joseph, Photography 207 
Falcon, Henry P. 68 
Falini, Jess 208 (Wills, William) 
Fatica, Al 208 (Chenault, Dick, Inc.) 
Fein, Phil 123, 130, 133, 134, 135, 136, 


144, 150, 151, 207 
Feingersh, Ed 209 (Pix, Inc.) 
Fernie 208 (Rossin, Lester Associates, Inc.) 
Ferro, Walter 56 


Fetko, Jon A., Studios of 15, 25, 30, 31, 

35, 40, 52, 74, 80, 91, 206 
Field, John 45, 117 
Fish, Richard 123, 134, 135 
Fontaine, Photographer, Alan 207 
Forino 208 (Rossin, Lester Associates, Inc.) 
Foster, Bernard 133 


Freitag 208 (Rossin, Lester Associates, Inc.) 
Fried, Larry 209 (Pix, Inc.) 
Friedman, Inc., A. |. 7 


G 


Gaby 208 (Rossin, Lester Associates, Inc.) 


Gaskill, Tom 208 (Wills, William) 
Gaston, Chas. M. 72, 86 
Gemexo, Inc. 7 
Glicksman, Allen > 63, 78 
Gobi 208 (Musser, Byron, Inc.) 
Goertz, Albrecht 21, 43, 58 


Neal Goldman Associates, Inc. 21, 22, 35, 43 
Goldsmith, Simon 40, 50, 93 
Goodtree, Lou 208 (Altschuler, Burton) 
Grantham, Graphics 3, 9, 16, 32, 41, 97, 116 
Graphic Design Inc. 1, 3, 9, 15, 16, 27, 32, 

33, 35, 37, 40, 52, 77, 86, 206 
Graphic Enterprises of Milwaukee Inc. 157 


Graphis Studios 206 
Grasso, Ric 85, 208 (Stephan Lion) 
Greb, George, Studios Inc. 207 


68, 208 (Stephan Lion 
208 (Wills, William 
208 (Musser, Byron, Inc.) 


Greco, Simon 
Greenhow, Godfrey 
Greer, Harvey 





Gressley, Ed 208 (Sutton, Gilbert, Inc.) 

Griffin, Arthur 127 

Groth, John 208 (Mandel, Estelle & Co.) 
H 

Haas, Stephen P. 9, 35, 44 

Hakanson, R. C. Photographer 131 

Habershaw 207 


Hallock, Robert 9, 17, 35, 84, 119 
Hamilton, Stuart 208 (Musser, Byron, Inc. 
Hammer, John 208 (Chenault, Dick, Inc. 
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Hanke 208 (Rossin, Lester Associates, Inc.) 
Hansen, Norvie G. 14, 16, 30, 93, 95 
Harbaugh, Franz 30, 38, 39, 69, 89 


Harvey, Bob 127, 131, 151 
Harvey, Robert D., Studio 207 
Hatch, Willard, Photography 207 
Hawes, Charles 208 (Chenault, Dick, Inc.) 
Healy, Dale 128, 133, 135 


Hearne, Jack 
Heiter, Michael 
Heitz, K., Import Co. 198 
Herrick, J. M. 165 (Aurora Studio) 
102, 103, 104, 106, 107, 108, 109, 207 


208 (Musser, Byron, Inc.) 
2 


Hersh-Mastro Studios, Inc. 2, 98, 99, 101 
Hesse Peter 9, 14, 62 
Heyer, George 209 (Pix, Inc.) 
Hoebermann, Louis 207 
Hoeflich, Sherman 1, 6 
Hoerr, Wilbur 93 
Hoffner, Robert C. Studio 127, 131, 133, 
134, 136, 207 
Hogarth, William 9 
Hoie 208 (Rossin, Lester Associates, Inc.) 
Horner, Jack, Color Labs. 161 
Hudson, Raymond U. 14, 35, 62, 85 
Hurd, Peter 208 (Mandel, Estelle) 
I 
Ingersoll, Studios 35 
J 
Jackson, Jay 19, 63, 87, 89, 97, 114, 116, 119 
Jaikin, Max 111 
Johnson, Franklin A. 1, 21, 79, 93 
Johnson, R. S. 121, 134, 143 
Johnstone & Cushing 14, 19, 20 
Junker, Bruno 10, 32, 72, 75 
K 
Kamens 208 (Rossin, Lester Associates, Inc.) 
Kappes, Harrison G., Jr. 82 
Karger, George 209 (Pix, Inc.) 
Karl, Jules 208 (Musser, Byron, Inc.) 


Karsh, Yousef 209 (Pix, Inc.) 
Kasnov, Thomas 208 (Musser, Byron, Inc.) 
Kattelson, Sy 129 
Kearfott, Robert 208 (Musser, Byron, Inc.) 
Keats, Ezra Jack 208 (Mandel, Estelle) 
Kellman, Ray 209 (Norton, Bud Associates) 
Kenngott, Howard 208 (Musser, Byron, Inc.) 


Kennett Studio 99, 101, 206 
Kent Typographic Service, Inc. 204 
Kerlee, Charles, Inc. 133 
Kidd 208 (Rossin, Lester Associates, Inc.) 
Klapholz, Jackie 62 
Kleb, Studio 206 
Klimley, Stan 69, 208 (Stephan Lion) 
Knief, Janet 38, 50 
Knopf, Hans 209 (Pix, Inc.) 
Koehler, Karl 24 
Kohar 208 (Norton, Bud Associates) 


Kolor Kombine, Inc. 151, 158, 159, 160, 

161, 165, 168, 176, 180, 196 
Koopman, Neumer 207 
Koons, Irv. 6, 62 
Korn, Louis E. 6, 115, 145 
Kovarsky 208 (Rossin, Lester Associates, Inc.) 


Kries, William 208 (Musser, Byron, Inc.) 
Kuhlman, William 64 
Kurnit, Associates 206, 208 


Kurshan & Lang, Color Service 146, 155, 
156, 157, 158, 159, 160, 161, 162, 
163, 165, 170, 172, 173, 176, 177 

Kysar, Ed 208 (Norton, Bud Associates) 








ILLUSTRATION 


SUPPORTED BY A COMPLETE ART SERVICE 


W. 44 ST.,N.Y., PHONE: MU 2-7952 
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You’re Invited to 


Kodak’s 1954 Showing 


COLOR | 


FOR 
| ADVERTISING 





IF you sell or advertise anything, you 
| will not want to miss this collection of 
the year’s finest advertising photog- 
raphy. Hundreds of examples from 
leading studios in all parts of the | 
country will help you plan your own 
future work. Continuous demonstra- 
tions will also further your under- 
standing of modern color photo- 
graphic processes. Cities, Dates, and 
Places (hotels): | 


| ST. Louis 
February 3, 4; Jefferson 
MINNEAPOLIS 
February 9-11; Radisson 
CHICAGO 
February 16-18; Conrad Hilton 


DETROIT 
Februory 23-25; Detroit-Leland 
PHILADELPHIA 
March 9-11; Bellevue-Stratford 
NEW YORK 
March 15-19; Commodore 
BOSTON 
March 23-25; Sheraton Plaza 


TORONTO 
Aprill, 2; King Edward 


| EASTMAN KODAK COMPANY 
! Rochester 4, N. Y. 














the only 
copy-fitter 


with complete indexing of 
lowercase, caps, small caps 





Gives character-count of 1350 type 
faces 4 to 24 pt. including caps, small caps 
STREAMLINED COPY-FITTING makes it easy to fit type 
like an expert. Thousands of users—endorsed by graphic 
arts leaders. 58 pages, plastic spiral bound, with pre- 
cision die-cut Vinylite character-counting gauge. Your 
biggest money's worth for $4.95! Money-back guarantee 
Order yours now—at art material stores or direct from 
ARTHUR B. LEE, 551 Fifth Ave.. New York 17, N. Y. 
234 —___. 


a MURRAY WILL 2-6 








RALPH TORNBERG inc. 
advertising photography 


1780 BROADWAY. CORNER OF S7TH ST. 
NEW YORK 19 e COLUMBUS 5-5864 
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Lambert, Harold M. 122, 124, 126, 127, 148 
Landry, Tilden & Associates 206 
Lane, Bender, Inc. 2, 30, 33, 35, 46, 65, 
102, 103, 104, 206 

Lapidus 208 (Rossin, Lester Associates, Inc.) 
Lappert Jack 93 
Larisch, Studio 8, 9, 30, 31, 35, 43, 52, 206 
Larrabee, Frederick H. 30 
Lauf, Walter 24, 50, 62, 66, 67, 80, 118 
LeBeau, Harold E. 8, 9, 15, 40, 54 
Lee, Robert J. 208 (Mandel, Estelle) 
Lee's, Art Shop, Inc. 7 
Lefson-Lewis 63, 129 
Lehman, Ed 208 (Wills, William) 
Leibowitz, Matthew 1, 208 (Stephan, Lion) 
Leitstein, Harold 103, 106, 109, 110 
Leschin, Samuel 30, 93 
Leslie, Nicholas W. 68 
Lettering, Inc. 90, 93, 94 
Leupin, Herbert 62, 208 (Stephan Lion) 
Levy, Marvin, Adv. Art 1, 10, 13, 14, 15, 18, 
19, 20, 24, 30, 33, 35, 44, 50, 57, 60, 

61, 62, 63, 70, 74, 87, 89, 93, 114, 119 


Levy, Murray 54, 67, 71, 80 
Lewicki, James 32, 62, 65, 70, 75, 81 
Lewis, Jack, Studios 207 


208 (Du Bois Studio) 
Linck, Anthony 121, 127, 134, 144 
Lindner, Richard 208 (Mandel, Estelle) 
Linke, Conrad J. 34, 70 
Lion, Stephan 1, 58, 59, 62, 63. 68, 69, 

72 80, 81, 85, 129, 208 
Locke, Vance 68 
Loebel, Herbert 209 (Pix, Inc.) 
Lofman, Jacob 209 (Pix, Inc.) 
Lonnes, Lee 99, 100, 101, 106, 107, 108, 109 


Lieberman, Nina 


Lovinger, William 95 

Lundquist, Roger S. 72 

Lupo, Dom 208 (Sutton, Gilbert, Inc.) 

Luxem, H. J. 86 
M 


Mace, Harry 208 (Sutton, Gilbert, Inc.) 
MacMinigal 208 (Rossin, Lester, Asso., Inc.) 
McKeown, Tom 147 
Mandel, Estelle & Co. 208 
Manno Studios 95, 187, 206 
Marks, Ralph, Color Labs. 155, 161, 165, 

175, 179 


Marsh, Reginald 208 (Mandel, Estelle) 
Marshall, Veronica 
208 (Norton, Bud, Associates) 

Martin, Stone David 

208 (Rossin, Lester, Associates, Inc.) 
Martin, Tulio G., Studios 111 
Martin, Velora 

208 (Rossin, Lester, Associates, Inc.) 


Mather, Jack 104 
Maurer, Sascha 1, 21, 23, 40 
Mayshark & Keyes, Inc. 206 
McMennamin, H. G. 203 
Melhado, Allan 6, 15, 30 
Meola 208 (Rossin, Lester, Associates, Inc.) 
Merchandising Services Directory 201 
Meredith, John 207 


Meyers, Herbert M. 6, 9, 37, 44 
Midgley, Waldo 208 (Musser, Byrmon, Inc.) 
Miller, Gurney 208 (Sutton, Gilbert, Inc.) 
Milroy, Karl 63, 208 (Stephan Lion) 
Mitchell, Alan R. 6, 9, 15, 29, 30, 31, 52, 53 


Mock, Ver 2, 4, 9, 32, 40, 58, 72, 73, 

80, 88, 104, 106, 113 
Mode Associates 206 
Modernage 159, 164 
Moerder, Dan 208 (Wills, William) 
Moore, Wilburn Allen 30 
Morgan, Dollie 36, 62, 89 


Morgan, Rodney McCay 123, 135, 136, 148 


Morrin, John, Studios 207 
Muldofsky, Murray 8, 34 
Muller, Rudolph G. 129, 133 
Museum Books, Inc. 5 
Musser, Byron, Inc. 208 


Mutz 208 (Rossin, Lester, Associates, Inc.) 


N 


127, 131, 149 
118, 120, 127, 131, 133, 
142, 146, 148, 151, 207 
Nemiroff, Alfred 63 
Nernoff 208 (Rossin, Lester, Associates, Inc.) 


Namuth, Hans 
National Studios 


New Process Studios 106, 107, 174 
N. Y. Central Supply Co. 7 
Niles, Dave 13, 14, 61, 62 
Noble, Thomas B., Assoc. 157, 160 
Noppe, Al 103 
Norkin, Sam 13, 40, 44, 61, 80 
Norton, Bud, Assoc. 208, 209 
North, Charles W., Studios 206 
©) 
C'Connor-Fondrisi, Inc. 206 
Oehman, Len (208 Chenault, Dick) 
Offsay, Sam 12 
Oliver, H. Edward 92 
Olympic Litho. Corp. 194, 195, 196, 197 
Orvell, Sam 93 
P 
Pace Design Studios 206 


208 (Norton, Bud, Asso.) 
28, 35, 42, 43, 73 

69, 208 (Stephan Lion) 
77 


Pagano, Connie 
Page Enterprises 
Pages Jean 
Panepinto, Arturo 


Panepinto Bros. 59-A, 206 
Panepinto, Ferruccio 77 
Panepinto, Jose Richard 6, 77 
Papiroff, Irvi a % 2.2 


Parent, Robert 44, 127, 131, 136, 141, 144, 148 


Parke, Bud 208 (Sutton, Gilbert, Inc.) 
Patti, Joseph S. 104 
Paul, M. B., Studios 164, 169, 207 
Paul, Tony 93 
Pavelle Laboratories 154 
Pearlstein, Natalie 16, 77, 81 
Pearson, Joe 1, 9, 37, 62, 73 
Penthouse Studios 206 


Pereida 208 (Rossin, Lester, Associates, Inc.) 
Pergament Color Laboratories, Inc. 

155, 159, 160, 161, 163, 173 
Perlman, Herbert L. 30, 57, 68, 89 
Peterson, Arne 208 (Chenault, Dick, Inc.) 
Petrocelli, Rocco H. 2, 6, 40, 58 62 80 
Photography for Industry 207, 208 
Photo-Lettering, Inc. 90, 94, 170, 205 


Photo Service Co. 154 
Pictorial Production 27 
Pictorial Studios, Inc. 206, 207 
Pix, Inc. 140, 209 


Plumer, William F. (Pictorial Production) 27 
Port, Allen J. 10 
Porter 208 (Rossin, Lester, Associates, Inc.) 
Powers 208 (Rossin, Lester Associates, Inc.) 
Presentation Designers 3, 16, 41, 206 
Prohaska 208 (Rossin, Lester, Associates, Inc.) 
Publicity Graphics Assoc. 206 
Pursell, Weimer 1, 208 (Stephan Lion) 
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Rath, Suzanne 
Ray, Ruth 

Reeder, John 
Reilly, James T. 22, 93, 202 
Reindorf, Studio 208 (Norton, Bud, Asso.) 


68 
208 (Mandel, Estelle) 
23 


Repro Art Studio 10, 18, 206 
Reyol Art 1 
Rhem, Durward D., Jr. 72 
Richards, Ken 62 


Richards, Walter 68, 208 (Stephan Lion) 
Richmond, Carlos 208 (Chenault, Dick, Inc. 
Rickert, Bill 208 (Wills, William) 
Roach, Gene M. 50 
Roberts, Armstrong H. 124, 126, 127, 131, 148 
Roche, Photography 132 
Rogers, Jim 106 
Ropp, John Eugene 50 
Rose, James R. Color Laboratories 

156, 158, 159, 160, 161, 162, 168, 172, 173 


Rosser, Bud 208 (Sutton, Gilbert, Inc.) 
Rossin, Lester, Associates, Inc. 208 
Roth, Jerome Henry 206 
Rotkin, Charles E. 121, 127, 134, 136, 139, 

144, 146, 149 
Russo, F. A., Inc 159, 164, 166, 169, 

180, 183, 207 
Rybezynski, George 30 

S 

Saaty, Wallace 63, 68, 69, 80 


Sadowsky, Horace 
8, 9, 15, 21, 37, 40, 44, 61, 77, 106, 206 
Saltsberg, Jerry & Associates 207 
Samerjan, George 1, 6, 15, 23, 134 
Samarjan, Peter James 127, 129, 143 
Sandlow, Advertising Art 1 
Sanlu, Art Supply Co. 7 
Sarason, Frances 208 (Norton, Bud Asso.) 
Sarff, Walter 207 
Sattler, Ernest A. (Zeke) 
1, 9, 14, 20, 30, 50, 61, 62, 114 
Sauer, Dorothy 208 (Norton, Bud Asso.) 
Savage, Helene B. 29, 45, 52 
Schaefer, Rudolf Studios 206 
Schwalberg, Bob 209 (Pix, Inc.) 
Shellhase, George 208 (Musser, Byron, Inc.) 
Schlatter, Bernhard 208 (Musser, Byron, Inc.) 
Schwinn 208 (Rossin, Lester, Associates, Inc.) 


Scientific, Engraving Co., Inc. 198 
Seghers, Carrol L. II 131 
Seide, Charles 23 
Seiden, Art 208 (Chenault, Dick, Inc.) 


Seidler, Ned 208 (Chenault, Dick, Inc.} 
Sevell, Sid 93 
Shawe, George 63, 208 (Stephan Lion) 
Shawn, Nelson 133 
Sherman, Hal 
Sherry, Paul R. 206 
Shilstone, Arthur 208 (Mandel, Estelle) 
Silverman 208 (Rossin, Lester, Asso., Inc.) 
Siodmak, Alex Studio 207 


"208 (Sutton, Gilbert, Inc.) 


Smith Chuck 208 (Rossin, Lester, Assoc.) 
Smith, Earle J. 30 
Smith, Eugene R. 35 


Smith, Lawrence Beall 208 (Mandel, Estelle) 
Smith, Richard Averill 123, 134, 136, 143 


Smith, Wilson 208 (Musser, Byron, Inc.) 
Snyder, Seymour 4, 21, 23, 67, 73, 75 
Sofia 208 (Norton, Bud Associates) 


72, 208 (Stephan Lion) 
187, 188, 189, 192 


Soltesz, Frank 
Spiral, Binding Co., Inc. 


Stein, Fred 143, 144, 153 
Stern, Hugh J. 128, 129, 134, 142, 151 
Stocker, Helene 127 
Sutnar, Office 6, 9, 21, 30, 35, 40, 41 
Sutton, Gilbert, Inc. 208 
Sweet, Ozzie 133 
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T 
Tallarico, Anthony 19 
Tavor, L. 35 
Technical Art & Photography 206 


The Technigraphic Co., Inc. 3, 9, 14, 15, 
30, 58, 98, 104, 106, 109, 134, 136, 
147, 154, 159, 180, 187, 194, 196, 
200, 201, 206, 208 

Trapkus, Frank A. 
1, 14, 27, 29, 30, 31, 36, 49, 52, 93 

TV Cartoon Productions 112 


U 

Underwood & Underwood 148 
Vv 

The Valley Decorating Co. 191 


121, 127, 128, 134, 136, 144, 149 
Vandivert, William 


Vebell, Ed 85, 208 {Stephan a 
Vickery, John 208 (Musser, Byron, Inc. 
Victoria Typographers 203, 204 
Victoria Press 196, 201 


Visual Studios 206 
Vogue, Wright Studios, N. Y., Chi. 206, 207 
Vollmer, Cleggs 50 
Von Wicht, John 34 


Ww 


Wallace, Photographer 90, 121, 123, 134 

135, 136, 141, 142, 143, 151 

Wallower, Lucille 61 
Ward, Jack, Color Service 

157, 159, 160, 161, 163, 172, 176 


Ways, Lillian 60 
Weber, Tommy 131, 207 
Weco, Studio 103, 165 


Weisgard 208 (Rossin, Lester, Asso., Inc.) 
Weitz, Joe 1, 3, 6, 9, 24; 30, 37, 44 
Weller, Paul 209 (Norton, Bud, Associates) 
Werner, Albert 69, 208 (Stephan Lion) 


Wheatley 208 (Rossin, Lester, Asso., Inc.) 
Whiteman, H. R. 1 
Willard 208 (Rossin, Lester, Asso., Inc. 


Willaumez, René 63, 208 (Stephan Lion) 
Wille, Warren 208 (Norton, Bud, Associates) 
Willison, Art Associates 206 

Wills, William 43 
Winston, Mary E. 13 
Winzenried 208 (Rossin, Lester, Asso., Inc.) 
Withers, George 208 (Sutton, Gilbert, Inc.) 


Woolhiser 208 (Rossin, Lester, Asso., Inc.) 

Wrobel, Joseph 2, 23, 45, 76, 80 

Wyss, Lillian D. 15, 54 
Y 

Yeldham, Ray 208 (Wills, William) 


Yemne, Robert 208 (Norton, Bud, Asociates) 


Zisser, Mike 44, 50 
Zurlinden, J. R. 112, 138 
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3D and the AD 


A fad that is leaving permanent results, 
8D requires special AD know-how 


WILLIAM B, FREEDMAN, PARTNER, FREEDMAN CUT-OUTS, N. Y. 


Whether you like it or not, whether or 
not you're convinced it will soon go the 
way of all fast flaring fads—3D is with 
us now in full force. A 3D job may come 
your way at any time. Hence, you as an 
artist or art director must understand 
the special problems entailed in prepara- 
tion of 3D material and incorporate an 
entire body of knowledge into your fund 
of know-how. 


The recent stir in 3D has brought into 
sharp focus the struggle of the artist 
since time immemorial to recreate true 
perspective and depth in two dimen- 
sional media. In realistic portrayal of 
figures or inanimate objects, no illusion 
arrived at through clever use of shadows 
and tricks of perspective has been able 
to compete with the lifelike realism of 
the 3D process. 


Mediocrity magnified 


It was only this past June that Time 
referred to the “four-eyed revolution” 
that had hit the motion picture industry 
s “Third-Dementia”. The publicity and 
advertising push behind Hollywood's 
efforts to revitalize the movie industry 
made the gimmick-loving public 3D con- 
scious. Curiosity alone pulled them away 
from their television sets just long enough 
to view a rash of pictures which were 
hastily slapped together by the big com- 
panies in the race to get there first. Many 
film critics lumped these films under the 
too apt expression “mediocrity magni- 
fied”, and came away with the impression 
that what was bad in most Hollywood 
films was still bad—only magnified and 
brought home more realistically. 


This tremendous interest in 3D movies 
stirred up simultaneous activity in an- 
other type of 3D viewing—an older and 
apparently more stable medium — 3D 
printing. Admen started going “3D 
happy”. And out of this rapidly develop- 
ing use of 3D in newspapers, magazines, 
and more particularly mailing pieces, 


came a very real need for artists to under- 
stand fully the preparation and produe- 
tion of printed matter which makes prac- 
tical application of the extra dimension 
for advertising purposes. 

Let’s review briefly the background 
and general principles. While the movie 
version depends on polarization of light, 
a relatively new principle, the printing 
version of 3D dates back to a principle 
devised in 1832 by Sir Charles Wheat- 
stone. It was Oliver Wendell Holmes 
who set up the first “stereoscope”, the 
interesting little viewing box with which 
every 19th century parlor in America 
was equipped, In an attempt to simulate 
nature, stereo reproduction simply em- 
ployed two pictures instead of one. This 
took into cognizance the fact that when 
both eyes of a person look at the same 
object, they “toe in” slightly. The right 
eye sees more of the right side of this 
object, the left eye sees more of the left. 
In putting these images together, the 
brain sees them as one, measures the 
converging angle, and receives an im- 
pression of depth, solidity, or relief. It 
measures the object’s distance in relation 
to other objects in the same frame. 


Two-eyed cameras 


The ordinary camera has only one 
“eye” or lens—consequently, its photo- 
graphs are one-eyed, appear flat. Stereo 
reproduction supplies the effect of two 
eyes and achieves the resulting rounded 
realism. In the stereoscope, it is necessary 
to have a box mechanism in which the 
pair of slides are held. In order to see 
the image, a person must peer into this- 
viewer through specially designed lenses. 
The term “anaglyph”, which often refers 
to bi-colored viewing spectacles, is also 
used for the method of printing double 
stereo images. These slightly dissimilar 
views are printed one over the other, 
almost as if they were slightly off regis- 
ter, one in red and the other in green 
transparent inks. When viewed through 

(Continued on page 73) 
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(Continued from page 72; 


a filter of the same color, an image be- 
comes almost invisible. But when the red 
image is viewed through a green filter, 
and conversely when the green image is 
viewed through the red filter, the picture 
seen appears as a monochrome of greys 
or blacks. Thus when the two eyes view 
the double image simultaneously, the 
mind will recreate the original scene in 
the round. 


There is one intermediary which, try 
as they do, 3D production experts have 
never fully eliminated—and that is the 
“spec”, “scope”, “anaglyph” or bi-colored 
spectacles that filter the colored light 
and make the 3D illusion possible. These 
acetate or gelatin lenses conventionally 
have one red and one green or blue 
lens. They are available in quantity at 
reasonably low cost, without ear pieces 
or with. The frame is generally card- 
board, and they make a neat enclosure 
in mailings, may be stapled readily to 
periodicals. 


The AD’S problem 


The artist or art director’s problem is 
to prepare the type of copy for publica- 
tion which lends itself best to life-like 
reproduction through this medium, re- 
gardless of whether lithography, letter- 
press, or other printing method is em- 
ployed. We'd like to set forth the 
following suggestions which are the sum 
of considerable experience in working 
with printers on this process from 1920 
on. 

In the attempt to achieve life-like 
three-dimensional realism, photographs 
are more popular than line or wash 
drawings. Work in stereo photography 
is now a highly developed science, while 
flat drawings and trick artwork for use 
in 3D have only recently approached per- 
fection for use by magazine and comic 
book publishers. Animated subjects seem 
to lend themselves more readily to simul- 
taneous exposures with a stereo camera. 
For still-life subjects stereos are fine, 
but standard single-lens cameras may be 
used as well. This requires a_ special 
apparatus which permits shifting the 
camera a specified distance between ex- 
posures for left and right image points 
of view. Everything in the area to be 
photographed must be in sharp focus, 
however, avoiding soft, out-of-focus back- 
grounds. The subject to be shot must 
have depth and perspective, particularly 
in the background. Flat projections 
should be avoided. Most suitable subject 
matter is that having form and shape. 


(Continued on page 74) 
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Planes in various grounds should be im- 
cluded, even by the introduction of ar- 
tificial props, if necessary, Outdoor 
scenes are excellent, while indoor or 
table top shots can be managed if atten- 
tion is given to obtaining planes. Lighting 
is tremendously important. If details and 
texture are significant, however, 3D is 
the wrong medium to use. 

In production of the negative, there 
is no major difference between 3D and 
standard high quality work. Retouching 
is critical because work must be done 
equally on both negatives or prints for 
left and right. The same applies to 
highlighting, silhouetting, and vignetting. 
Best results are assured with a minimum 
of retouching. 


Register is Tricky 


Because each negative favors its side, 
there is a chance of lack of over-all 
register in the two colors. Therefore, 
proofs taken from plates should be reg- 
istered and each side cropped to get 
two-color coverage. While basically the 
same conventional processes are followed 
in making engravings for 3D, register 
is tricky between the two color plates, 
and the best 3D engravings require 
expert care and considerable extra work. 
Registration will never be perfect, since 
each picture is taken from a slightly dif- 
ferent angle. But a close approximation 
can be made. 

Here’s one case in which an inexpen- 
sive two color job will give a more 
lifelike effect than expensive four-color 
process conventional plates. Colors are 
important only in relation to the colors 
of the lenses used. For best results, 
colors of the ink and of the lenses used 
should be well matched. Intensity of red 
and green inks should be approximately 
equal to balance both eyes. An orange-red 
and a blue-green seems to work best. And 
while a darker shade may tend to pro- 
duce a “ghost” because it may not be 
canceled out completely through the lens 
of the same shade, it is wise to stick to 
the deeper hues to obtain a sharper, 
clearer image. 

As for choice of paper, try to select 
as white a stock as possible for the job. 
In halftone letterpress reproduction, 
coated stock is of course most desirable. 
A good white offset stock may be used for 
litho work. Newsprint has been used 
effectively, for ads and in comic books, 
but it is advisable to avoid cheap pulp 
stock wherever possible. 

To prevent the combining and blurring 
of inks, dry printing is essential. Trans- 


(Continued on page 75) 
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parent inks are used in order for both 
images to be completely visible. 

Since the most carefully prepared copy 
will be lost without glasses chosen with 
equal care, the selection of bi-colored 
spectacles to be supplied for viewing your 
3D printed matter is very important. 
Both lenses should transmit equal light 
and be optically clear for viewing pur- 
poses. While sequence of plates and 
scopes may be reversed, it is customary 
to use the red lens for the right eye, and 
the blue or green for the left. Acetate 
lenses are moisture proof and not af- 
fected by weather or finger marks. For 
this reason, they are considered prefer- 
able to gelatin. Green is found to be 
easier on the eyes than blue, and the 
green lens will work well on either green 
or blue ink, As noted before, colors of 
inks and lenses should correspond. 


Comics use line art 


Comic books are the largest users of 
line work in 3D at present. In drawings, 
unlike photographs, props should not be 
used. Art may be prepared singly as 
for two-dimensional printing. In _ this 
event, conversion may be left to the 
engraver. Some engravers do a fine job 
in this field, a few making a specialty 
of conversion to 3D. Each engraver has 
his own methods of varying the degree 
in which the negatives are shot “off- 
register’. A process is available now 
where trick artwork gives a reasonably 
good 3D effect through the use of double 
images. Many costly efforts can be 
avoided through art director, printer and 
engraver holding a preliminary meeting 
before any steps are taken in preparation 
of artwork or photography. 

As for usages of 3D printed material, 
the possibilities have been tapped only 
slightly. Every day a dramatic new 3D 
idea is sent through the mails, exhibited 
in shows, published in periodicals. The 
Quaker Oats Co. used 3D circus pic- 
tures as a premium enclosed in packages 
of Muffets. These were backed by 3D 
store displays. A dramatic window display 
utilizing this medium was one of the 
most unusual attention getters presented 
at the recent Advertising Essentials Show 
in New York. A giant hand holding the 
Prince Matchabelli crown—all printed in 
3D—was set up in a shadow box display 
located in back of a simulated store 
window. On the window itself was set 
up a diagonal strip of paper which held 
three sets of red and green acetate 
viewers. “Look through here and see 


(Continued on page 76) 
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3D”, a sign directed passers-by. And the 
spectacles were laughingly labeled ac- 
cording to their position in the window— 
“guys”, “gals” and for the lowest “mop- 
pets”. This simple set-up was litho- 
graphed for distribution to dealers. And 
it proved the type of striking attention 
getter that compels consumers to take a 
detour from their regular routes and 
press their noses against the window of 
the store which carried the exhibit. 

Even periodicals are hopping the band- 
wagon. Newsdealer Magazine and Insti- 
tutions are trade publications which have 
made effective use of this new medium. 
Three Dimension Comics starring Mighty 
Mouse is enjoying national distribution. 
Each issue contains its own Mighty 
Mouse “Space Goggles” for traveling into 
the “amazing third dimension”. In the 
fashion field, Vogue previewed the first 
larger-than-life-size 3D fashion show last 
spring for more than 450 representatives 
of the country’s leading stores. Three- 
dimensional slides in full color were pro- 
jected onto a 9’ x 12’ screen installed in 
the Museum of Modern Art especially 
for the show. 

Just for the record, in case anybody 
is interested, the race for “first” in the 
newspaper field was won by the Wau- 
kesha (Wisconsin) Daily Freeman last 
June with a full page ad for Hale-Frame 
Associates. Hot on the heels of the 
Freeman was the Los Angeles Times with 
the first 3D ad for a big city department 
store (Bullock’s Downtown)—six full- 


pages. 


It’s more than a gimmick 


While there’s no doubt that the gim- 
mick value of 3D is being overworked, 
it appears certain that after the sparks 
have ceased flying, many important us- 
ages of 3D will remain permanently for 
printed promotion. There are countless 
products which salesmen can’t carry 
around in sample cases which a compe- 
tently prepared 3D presentation can sell 
with the help of a stereo viewer and good 
color photography. And, of course, 3D 
displays were in high popularity long 
before the current craze. All evidence 
seems to point to their steadily increased 
usage. 

So, keep your 3D files up to date, keep 
posted on the latest developments in 
preparation of illustrative matter for 3D 
printing, and know your sources for 
viewers, good stereo photographs, and 
fine photoengraving. Then, you’ll be all 
set when they start printing in the Fourth 
Dimension. 








(Continued from page 26) 


spots, b&w photography; (a little) full 
color art and photography. Interviews 
and buys: Gregory S. Bruno, 205 E. 42nd 
St., NYC, LExington 2-9050. Submit: 
Original art. Taboo: Art aimed at femi- 
nine audience. Most wanted: Good real- 
istic art (varied techniques) with strong 
masculine appeal, which breaks away 
from the usual man’s magazine format. 
This approach exploits designed layouts, 
dramatic picture story layouts and deco- 
rative illustrations to achieve an interest- 
ing change of pace throughout magazine. 


SATURDAY EVENING POST, Curtis Publish- 
ing Company. Buys: see any weekly issue. 
Interviews and buys: Art Editor, Inde- 
pendence Square, Phila. 5, Pa. Payment: 
Weekly. Submit: Photographs of sample 
illustrations, or samples themselves; paint- 
ings for cover use, sketch, in proportion 
to 103%” x 13%%,”, full color, any me- 
dium (no lettering necessary on finished 
painting); at least 3 months in advance. 
Always interested in new talent. Appoint- 
ment by mail or send work for appraisal. 
Never see artists on Fridays. 


SEVENTEEN, Triangle Publications. Buys: 
(a lot) full color and b&w art, decora- 
tive, humorous, spots, color and b&w pho- 
tography; (a little) 2-color art and car- 
toons. Interviews and buys: Art Kane, 
488 Madison Ave., NYC., PLaza 9-8100. 
Most wanted: New young photographers 
with fresh ideas regarding fashion, not 
relying on existing tricks and print quali- 
ties. Use contemporary painters and fine 
artists as against slick commercial illus- 
trators. . 


SPORTS AFIELD, Hearst. Buys: Full color 
and b&w art, humorous, cartoons, letter- 
ing, spots, color and b&w photography. 
Interviews and buys: Ted Kesting, 959 
8th Ave., NYC. Payment: On accept- 
ance. Submit: Original art, proofs, stat 
file card. 


TODAY’S WOMAN, Fawcett Publications. 
Buys: (a lot) full color art, spots, b&w 
and color photography; (a little) 2-color 
and b&w art, decorative, humorous, car- 
toons, lettering. Interviews and buys: 
C. Edward Cerullo, 67 W. 44th St., 
NYC 36, MUrray Hill 2-3606. Payment: 
By check upon completion of job. Price 
depends on job. Submit: Original art 
and proofs. Miss Konen, Mr. Cerullo’s 
secretary, makes appointments. New 
ideas and techniques in illustration and 
photography welcome. 
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TOWN & COUNTRY, Hearst Magazines. 
Buys: (a lot) full color, 2-color and b&w 
art, decorative, humorous, letterihg, spots, 
color and b&w photography. Interviews 
and buys: A. T. Mazzola, 959 8th Ave., 
NYC, Plaza 1-2100. Submit: Original 
art and proofs. Most wanted: Creative 
approaches. 


TRUE, THE MAN’S MAGAZINE, Fawcett 
Publications, Inc. Buys: (a lot) full color 
art, cartoons, color and b&w _ photog- 
raphy; (a little) 2-color and b&w art. 
Interviews and buys: Norman Kent, art 
editor, 67 W. 44th St., NYC 36. Thurs- 
day mornings by appointment. Payment: 
One week following final OK and receipt 
of bill. Submit: Original art and proofs. 
Taboos: Amateurs and sub-standard il- 
lustrators. Most wanted: Fresh, vital il- 
lustration (for men) with authoritative 
content. 


WESTWAYS MAGAZINE, Automobile Club of 
Southern California. Buys: (a little) full 
color and b&w art, cartoons. Interviews 
and buys: Lowell Butler, AD, 2601 S. 
Figueroa St., Los Angeles 54, Cal., Rich- 
mond 3111, ext. 384. Submit: Proofs 
only. Taboos: Too much sex. Most 
wanted: Travel or motoring cartoons. 
Payment: $200 for 4-color covers, $100 
for b&w _ illustrations, $10 for single 
cartoons. Layouts are made by staff. 60 
day deadline for covers. 3 weeks deadline 
for illustrations. Keeps all original art 
purchased. 


WOMAN’S DAY, Woman’s Day Inc. 
Buys: (a lot) lettering, color and b&w 
photography; (a little) full color, 2-color 
and b&w art, decorative, humorous, spots. 
Interviews: Philip Dykstra, art dept., 19 
W. 44th St., NYC. MU 7-3200. Buys: 
Kirk Wilkinson, AD. Payment: By check, 
depending on use, when finished art is 
OK. Submit: Original art, proofs. Taboo: 
Cheesecake. Most wanted: Sraightforward 
approach. Woman’s service magazine, 
featuring homemaking, food, fashion, and 
fiction. 


WOMAN’S HOME COMPANION, Crowell- 
Collier Publishing Co. Buys: (a lot) full 
color, 2-color and b&w art, decorative, 
lettering, spots, color and b&w photog- 
raphy. Interviews and buys: George W. 
Finnegan, art editor, 640 5th Ave., NYC, 
PLaza 9-1000. Payment: Top prices, 
paid weekly upon acceptance. Submit: 
Orginal art, proofs; stat file card. Most 
wanted: Illustrations and drawings with 
feminine appeal. 
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New! Rubber Base E-Z FRISKET 

Given up on prepared frisket products? 
Here’s one that really 
works! New E-Z Frisket is 
made with a rubber base 
adhesive that adheres to 
photographs or drawings 
and comes clean. Use 
it on retouched areas 
without worry — leave it 
on for long periods with- 
out injuring your copy. It 
comes to.you ready for 
use—the adhesive is al- 
ready on the back. Only 
genuine E-Z Frisket has 
the rubber base adhesive 
especially formulated for 
retouching.Still skeptical? 
— write for free sample. 
No. 133—24”" x 5 yds. $4.00 roll 
No. 134—24” x 20 yds. 12.00 roll 


TOMKINS TELEPAD 


Leading agencies and 
studios use the Tom- 
kins Telepads to make 
neat, orderly, TV 
“storyboards.” Each 
pad contains fifty sheets 
of fine white visualizers 
paper. Each sheet is 
divided into 12 perfor- 
ated sections that have 
preprinted areas for 
video and audio conti- 
nuity. A real time saver! 


$3.50 each $38.50 Doz. 








FREE: 
monthly, keeps you up-to-date on 


“BROWN INK,” published 


the newest ideas for artists. 


Write on your letterhead. 























PHOTOMURALS 


for your home or office walls 
AMERICAN BLUEPRINT CO. INC. 


7 E. 47th St. PL 1-2240 








Kurt H. Volk, Inc. 


TYPOGRAPHERS 


228 East 45th Street 
New York 17,N.Y. 
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Seattle 


In 1950 a small gathering of Artists and 
Art Directors got together at lunch and 
decided that much could be done in 
Seattle to raise the quality of artwork 
and the conditions under which Artists 
and Art Directors work, Subsequently, 
the Art Directors Group was formed, 
based on these aims. 

The ensuing year included the first 
annual Art Directors Show, followed by 
a survey on art prices. Our survey was 
taken in this manner. First, a printed 
form was sent to every member. The 
form included typical examples of the 
kind of work being done locally; wash 
and line drawings, lettering and posters. 
The examples ranged from simple to 
complex. Each Artist and Art Director 
was asked to estimate the net price he 
would charge or pay for each example 
shown, With the information that was 
gathered, an average was computed, but 
this was found to be not a true picture 
because of the wide variance between 
the high price and the low price. The 
meeting at which the results of the sur- 
vey were presented, included a round 
table discussion on the conditions that 
exist between artist and art buyer. From 
this discussion and survey, the following 
report was adopted. 

At a recent well attended meeting, a 
survey conducted among members of the 
Art Directors Group of Seattle on pricing 
samples of art in common use showed 
that estimates varied considerably from 
high to low on most samples. This 
indicated the unfamiliarity of artists 
themselves with the various types of il- 
lustrations or specimens, The average 
prevailing price arrived at, however, was 
low and indicated that the average an- 
nual net earnings of artists to be inade- 
quate. 

This conclusion was substantiated by 
a report presented of a West Coast survey 
indicating earnings of art workers in the 
advertising field to be barely on a par 
or below the scale of skilled workmen 
today. 

Discussion of reasons for this condition 
followed and procedures which might 
lead to greater cooperation between 
buyers of art work and artists were pre- 
sented as follows: 

1. Adherence to the A.A.A.A, Stan- 
dards of Practice in Handling Art Work, 
which this group endorses. This especi- 
ally refers to Sec. 6 which the group feels 
has been generally violated in this area. 

2. Discussion between buyer and sup- 
plier as to the cost or approximate cost 
of art work before any work is started. 


3. Use of the art work should be 
made clear to the artist to prevent layout 
or finish becoming over-involved beyond 
the pre-estimated price, i.e., very elab- 
orate art work or layout for a “single- 
run” newspaper ad. 

4. Understanding between buyer and 
artist as to whether price discussed is net 
or discountable. 

5. Recommendation by the group to 
the principals of buying agencies that at 
least one person of the staff familiarize 
himself with adequate prices of types of 
art work in usual production. This to 
lead to more accurate estimates for 
clients or budget purposes. 

6. Presentation of a report of this 
meeting to art buyers of Seattle and 
vicinity in an endeavor to secure the 
following conditions: closer cooperation 
with buyers of art work; a more equit- 
able income for artists; generally more 
efficient relationship between artists and 
art buyers. 

In the comparatively short existence 
of the Art Directors Group we have 
made great strides in raising the stan- 
dards, quality and income of artist and 
art buyers, 

Responsibility for this advancement 
must go to the Art Directors Group for 
it is only through the group effort in 
presenting annual art shows, open dis- 
cussions of art prices and conditions, 
open exchange of ideas and grievances 
and our recent affiliation with the Na- 
tional Society, that our efforts have met 
with such success. 

At present, no plans are being made 
to set up a Joint Ethics Committee. How- 
ever, we are interested in what other 
ethics Committees are doing and espe- 
cially are interested in the results of cases 
that are cited. We would like to suggest 
that a monthly bulletin be published and 
sent to every Art Directors Club report- 
ing the findings and recommendations 
of all joint ethics committees throughout 
the country. This would enable each 
committee to have the findings of all 
other committees, resulting in faster reso- 
lution of similar problems. 

William H. Werrbach, Vice-President 


Toronto 

Up until the present time, the Art Di- 
rectors in the Toronto area, have felt 
that a committee such as that existing 
in NYC—the Joint Ethics Committee— 
is unnecessary here. However, it is some- 
thing that is taken quite seriously here 
and if the need should arise, the Club 
would take steps to set up an organiza- 
tion to deal with the problems involved. 

John Belknap, President 
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(Continued from page 45) 


administrators of art schools who are 
eager for advice. We must also try to 
find ways of giving recent talented gradu- 
ate students a chance to get started either 
on a salaried job or on free lance assign- 
ments.” 

(The Midwest) “Students should have 
some basic lecture courses on advertising 
direct mail, etc. These lectures might 
cover such subjects as: Advertising as a 
necessary force in our economy; Market- 
ing, Buying Habits, Readership Studies; 
An orientation course into operations of 
advertising; How to get along with ac- 
count executives and copy writers; The 
problems of retail advertising; Methods 
of printing, engraving, typography, lithog- 
raphy and gravure. There should be a 
plan for students to spend a day a month 
as observer in local stydios, agencies, 
printers and shops. Students should be 
encouraged to spend their summers or 
“off hours” engaged in department store 
selling or some other sales effort which 
would bring them into contact with the 
buying public.” 


More production training 


(The South) “Students should be of- 
fered a course in case histories of actual 
problems in which the problems are 
clearly defined and the solutions care- 
fully explained. Their attention should 
be drawn more forcibly to production 
procedures such as printing processes 
and copy preparation. They should be 
exposed to definite courses in business 
procedures such as business administra- 
tion, advertising techniques, copy writing, 
salesmanship, some law, economics, and 
accounting. Where possible, third or 
fourth year students might work out a 
co-op arrangement with local agencies, 
printers or studios.” 

The similarity of sentiment from these 
three sections of the country gives em- 
phasis to the individual expressions of a 
need for a closer tie of training practices 
to professional procedures. Most of us 
have held similar beliefs for some time 
but there has been no planned effort on 
a national scale to encourage a greater 
participation of training centers in such 
practices, We believe that by the time 
our survey is complete and the data 
screened and compiled that we will have 
the machinery with which to produce 
standards that will not only be acceptable 
but will be sought by those schools desir- 
ous of furnishing an art product accep- 
able to the industry for which he has 
been trained. It is to this end that the 
NSAD is asking the support of each one 
of its members ‘in the forthcoming survey. 
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The role of the art director in business 
and management was thoroughly covered 
in a series of 10 discussions by leading 
ADs of the New York club: Wallace 
Elton represented the large agency; Lester 
Rondell the medium size agency; Roy 
Tillotson, companies; Suren Ermoyan, 
publications; Juke Goodman, retailers; 
Georg Olden, television; Lester Beall, 
industrial design; Albert Dorne, illustra- 
tion; Mitch Havemeyer and Mark Wise- 
man, reader research, and Arthur Haw- 
kins, consulting AD. 

Both the quality of the audience and 
the lectures were tops. The course given 
in cooperation with New York Univir- 
sity. was coordinated by Prof. Sidney 
Roth, Roy Tillotson, Robert Blattner, 
and Hoyt Howard. The Series will be 
offered again this Fall. 

Roy Tillotson 


San Francisco 


Acting under the supervision of Chair- 
men J. B. Wallace and Darrell Crisp, 
the Education committee of the San 
Francisco Society of Artists and Art 
Directors completed its second year of 
active participation in art education and 
the up-grading of graphic arts courses in 
the bay area. 

The committee master minded two 
major projects to completion, and stock- 
piled enough information and experience 
to start making 1954 an even more sig- 
nificant year. It was the policy of the 
committee to strive for more professional 
training of the graphic art student by 
counseling the student and furnishing 
practicing artists to art schools as 
teachers. 

The two completed projects are: (1) 
The Annual Student Art Show at which 
advertising art from three Bay Area art 
schools was on view in the club gallery 
from June 22 to 30. (2) Operation 
“QED” in which the three schools sent 
groups of graduating students — armed 
with portfolios prepared for job inter- 
views—to meet with seven SAAD mem- 
bers for advice and counsel. 


This meeting between student and 
professional was the most gratifying of 
anything attempted during the year, and 
the members and students alike were 
most enthusiastic about the results. The 
committee has already recommended that 
there be two panels next year in order 
to counsel undergraduate students as well. 

Looking toward future success in help- 
ing the advertising art student the Edu- 
cation Committee includes the following 


suggestions for the new committee or any 
group engaged in this worth while effort 
to up-grade the training in our profession. 

1. Cooperate closely with the directors 
of art schools to help with student coun- 
seling and faculty planning of courses 
and curricula. 

2. Make lists available to local school 
directors of club members who are quali- 
fied and able to serve as guest speakers 
and instructors in graphic arts classes. 

3. Plan meetings with art school fac- 
ulty to stress the importance of properly 
preparing the student for this highly 
competitive field of work for artists. 

4. Set up student shows for competi- 
tion and make professional counseling 
easily available. 


Joseph B. Wallace 








Where a MAT finish is 
desirable —try the new 


MATVAR-53 3 





Provides a durable mat finish for varnished 
or unvarnished paintings. Ready to use— 
easy to apply. A colorless, clear synthetic 
resin varnish, quick drying. May be used 
over oil, tempera, or water color paintings. 
At your regular artist material dealer. 


Write for technical data. 


F. WEBER CO. 


Manufacturing Artists’ Colormen since 1853 
OiL * WATER + TEMPERA « PASTEL 
Main office and factory 
1220 Buttonwood St. 
PHILADELPHIA 23, PENNA. 
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trade talk 


ART DIRECTION CHICAGO: Arthur 
L. Meltzer has 
joined Fulton, Morrissey Co. as assistant 
art director. Was with Doremus is 
DETROIT: Formerly AD with Geyer Ad- 
vertising, Laurence F. Sheridan is now 
AD, direct mail division, R. L. Polk & Co. 
. . MARION (0O.): Don Yoder, art and 
production director, has been named a 
VP, Howard Swink Advertising .. . 
MILWAUKEE: John Higgs, artist and AD 
of the Power Products Corp. ad repro- 
duced in Dec. AD&SN, is not, as stated, 
with Camm, Costigan and Seitz, but cre- 
ated the art shown and sold it to that 
agency ... NEW YORK: Vernon Wosnak 
to AD at Schmidt Lithograph Co...'. Nye 
Pharr, formerly chief AD of Anderson & 
Cairns, has recently returned from Paris 
and is working as a consultant art direc- 
tor... Rudy Sarson, Jr., formerly AD,Mc- 
Cann-Erickson, is now AD, Research In- 
stitute . . . Clifford C. Lozell, AD at Foote, 
Cone & Belding upped to VP and senior 
AD ... Boyan & Weatherly named Stan 
Bergman production coordinator of J. J. 
Newberry, Inc.; was AD of Lester Harri- 
son ... PHILADELPHIA: The late Arthur 
Munn has been awarded by the AD 
Club the Posthumous Award for a life- 
time of service to the art field... 


ART & DESIGN CHICAGO: Artists 

Ltd. moved to larger 
quarters at 650 S. Clark Street, all ad 
art and photo facilities are located on 
one floor in the new setup .. . Lettering, 
Inc. has moved to larger space at 755 N. 
Michigan Ave. New phone is Superior 
7-5590 . . . DENVER: Condit Advertising 
Art Studios to 355 W. 7th Ave... . NEW 
YORK: Vincent Cooney reelected presi- 
dent of Blueprint Club. Also is president 
of the Eastern Regional Conference of 
Blueprinters artist and designer 
Stephen P. Haas is now in his own studio 
at 117 W. 48th St. JUdson 6-7527.. . 
Richee Richman has moved to the pent- 
house of 114 E. 40th St. Harry Watts, Inc. 
will represent his cartoon work .. . 
Spielman Co., labels, to 7 W. 44th St.... 
marine illustrator Charles Lundgren now 
being repped by Paul R. Sherry ... 
American Artist Magazine is sponsoring 
three art tours of Europe next summer: 
grand art tour, graphic arts tour, stu- 
dents’ art tour. Address is 24 W. 40th 
St... . Henry Price, well known to many 
of our readers, has resigned his position 
with Jobs Unlimited after four years as 
art placement manager .. . SAN FRAN- 
CISCO: Quoting Walter Landor, leading 
American designer, “During 1953 we 








have reversed the trend by which west- 
ern industry has, in the past, sought 
design services almost exclusively from 
eastern designers” . . . WILLIAMSBURG 
(VA): “Decision at Williamsburg”, made 
with the cooperation of the Defense Dept., 
is a film composed of historical works 
of art. Uses watercolors, oils, drawings, 
lithographs and aquatints to depict 
scenes of American revolution ... 


AGENCIES COLUMBUS: Blum & Bruce 
Advertising Agency, Inc. 
has been organized by Leo Blum and 
Harry Bruce; located at 85 N. High St. 
... James H. Warburton has opened his 
own agency at 507 2nd St., Marietta... 
DALLAS: Rominger Advertising Agency 
has moved into the Kirby Bldg. . 
DENVER: Wayne Welch Inc. moved to 
800 W. Ninth St. . . . HARTFORD: Jim 
Smith Advertising to 721 Main St... . 
HOLLYWOOD. Yambert Inc. is new name 
of Yambert-Prochnow, Inc. New address 
is 6630 Sunset Blvd... . LOS ANGELES: 
Vick Knight Advertising is dissolving. 
Mr. Knight will enter retailing business 
. Henry Gerstenkorn Co. moved to 
new quarters at 4860 Wilshire Blvd... . 
Frank-Gold-Rich has become Don Frank 
& Associates . Lansdale Co. has 
opened at 421 South Western Ave. Prin- 
cipals are Ben and Phil Lansdale .. . 
Patten & Associates has been opened 
by former J.W.T. account supervisor, 
W. V. Patten .. . LONG BEACH (CAL): 
Warren P. Isham Advertising opened at 
1084 Atlantic Ave. LOUISVILLE: 
McCann-Erickson is .opening an office 
with J. MacWynn as manager... MON- 
TREAL: Industrial Advertising Agency 
Ltd., Toronto, has opened an office at 
1265 Stanley St. . . . Donahue & Co. 
has opened a Canadian office in the 
Castle Bldg. NEW YORK: Chas. 
Dallas Reach Co. has changed its name 
to Reach, Yates & Mattoon, Inc. . 
Paul Gaynor has resigned from Buchanan 
& Co. to form his own agency at 10 E. 
49th St. . . . Carlo Vinti has moved to 
551 Fifth Avenue ... Paul Smallen Ad- 
vertising to 55] Fifth Ave. ... Charles 
W. Hoyt Co. to 380 Madison Ave. ... 
Riedl & Freede Inc. (branch office) to 
244 Madison .. . Harry B. Cohen Adver- 
tising now at 4] E. 42nd St. with all four 
offices now consolidated .. . Franklin 
Spier Inc. has moved to 232 Madison 
Ave. from 40 E. 49th St... . Harold A. 
Jacobs to 510 Madison . Powerad 
Company now at 1170 Broadway ... 
Lloyd, Chester & Dillingham is liquidat- 
ing .. . H. B. LeQuatte, Inc. has been 
dissolved. Mr. LeQuatte is now VP and 
chairman of plans board at Abbott Kim- 
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ball . . . George H. Rausch Associates 
has been formed at 3045 Villa Ave. Will 
provide sales promotion and publicity 
service to homefurnishing industries 
_. , Co-Art Associates to 1225 Broadway 
_. . Kleppner Co. to 488 Madison Ave. 

. PHILADELPHIA: David Freedman 
has combined with De Martini Associates 
. . . Thomas R. Sundheim Advertising 
has moved to larger space at 1425 
Walnut St... . Gilbert-Balshaw opened 
at 160i Chestnut St... . Ray Coller 
moved from the Drexel Bldg. to Media, 
Pa. . . . PORTLAND: Blitz Advertising 
moved to larger quarters at 937 S.W. 
Jackson St. . . . RED BANK (NQWJ.): 
Halsted & Van Vechten moved to 11 
Wharf Ave. . . . SAN DIEGO: The Tolle 
Co. is now at 3553 Kettnér Blvd... . 
SAN FRANCISCO: Diamond & Sherwood 
Inc. has been formed at 82] Market St. 
: ST. PAUL: Western Advertising 
Agency to 1655 Scheffer Ave. . . . WIL- 
MINGTON: Duffy Organization moved to 
larger quarters in the Metropolitan Bldg. 


ADVERTISING PROMOTION 


Robert Greene upped from ad manager 
to ad director of Phillip Morris & Co. 
John R. Latham, formerly with Curtis 
Publishing Co., becomes ad manager 
.. . Budd Mittleman to AM and SPM of 
Schenley Laboratories . . . Piel Brothers 
named Thomas P. Hawkes general sales 
mgr. Succeeding him as AM and SPM 
is Cornelius E, Braren .. . Bradley 
Houghton from Donahue and Coe to 
Frankfort Distillers Corp. as AM of its 
Hunter-Wilson division . . . Irwin Schwartz 
upped to AM and SPM for Dant Dis- 
tillery Corp. . . .Ted Kaufmann, for- 
merly with Nathan Fein Advertising, 
New York, to director of advertising and 
sales promoiion of Manchester Hosiery 
Mills . . . Bristol-Myers products division, 
international, has upped Mrs. Grace Ken- 
nedy McClatchy to ad manager . . 
Franklin W. Bartle from Miehle Printing 
Press & Mfg. Co. to Permacel Tape Corp., 
New Brunswick, N. J., as industrial ad 
manager . . . Doug Brown has joined 
the New Yor': cales staff of Headley- 
Reed Co.; was with Biow Co. 

J. Kenneth Olsen from Borden Co. to 
True Story Women’s Group, Macfadden 
Publications, New York, as assistant 
promction mgr... . Irene R. Fogel. for 
merly SPM, Kaybee Corp. to promotion 
staff of Living for Young Homemakers, 
a New York publication . . . Now sales 
promotion mgr., Bakers Weekly, Ameri- 
can Trade -Publishing Co., New York, 
Ran Sclater was with Bill Bros. Publish- 
ing Co. .. . Robert H. Braun from Thomas 
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PHOTOGRAPHIC COLOR LABORATORIES + PRODUCTION AND RESEARCH 





Service Category No. Third Line Copy 


Retouching, Carbros 
Retouching, Dye Transfer 
Retouching, Flexichrome 
Retouching, Color Photos 

Retouching, Transparencies 
Color Assemblies 

Copy of Artwork 
Duplicate Transparencies 
Dye Transfer Prints 
Ektachrome Processing 
Flexichromes 

Strip-ups 

Transparencies 


99 
101 
103 
107 
111 
156 
159 
160 
161 
163 
165 
173 
176 
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Our worry is your color — Qur quality is Crandall color 
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222 EAST 46th STREET » NEW YORK 17, N.Y. * MUrray Hill 2-2253 





the GENERAL 
public 






Copy Prints 
Enlargements 
Color Slides 
35mm Strip films 
TV Slides 

TV Telops 


Photographic Displays 


Vu-Graphs 
. and you need the finest craftsman to 
present your work on television. 41 years of 
photography for the movie industry and ad- 
vertising has given us the know-how to service National Studios 
the biggest shows on the networks and deal 
with the tricky problems of local programming. 145 West 45th Street 


New York 36, New York 
Phone JUdson 2-1926 














MEL RICHMAN STUDIOS, INC., PHILADELPHIA 
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HERSH-MASTRO 


STUDIOS, INC. 


Retouching « Flexichrome - Carbro 
Black & White - Photography 


2 EAST 44TH STREET, NEW YORK 17, N. Y. MU 7-4967 





Since 1937, a pioneer and leader in 


TRICK PHOTOGRAPHY 


AND 
PROCESS 
LETTERING 


220 EAST 23rd ST. 


New York 10, N.Y. 


ORegon 9-1558 -1559 -1392 
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trade talk 


J. Lipton Co. to market mgr., sales-pro- 
motion dept., Pepsi-Cola Co. ... Earl 
C. Lenz, formerly vice-president and gen- 
eral sales mgr., Paisley Products, Inc., 
is now V.P. of sales and advertising, 
Morningstar, Nicol, Inc., N.Y. . . . Ciba 
Pharmaceuticals named Paul W. Roder 
vice-president in charge of advertis- 
ing .. . Durward (Dewey) P. Graham io 
AM and SPM, Harper Electric Furnace 
Corp., Buffalo . . . Gerald M. Fletcher 
promoted to director of advertising and 
Richard G. Edwards to director of mer- 
chandising at Stanley Works, New Brit- 
ain, Conn. . . . Jerome M. Schlakman 
appointed ad director at American Bilt- 
rite Rubber Co., Trenton . . . Rolland J. 
Main, formerly with Kiesewetter, Baker, 
Hagedorn & Smith, to ad manager, Eaton 
Laboratories, Norwich, N.Y. . . . General 
Electric Co., Waterford, N.Y., named 
E. Willard Winslow AM and SPM, mar- 
keting section, Silicone products dept. 

. John B. Crosby to ad manager, 


Crouse-Hinds Co., Syracuse . . . Phila- 
delphia Inquirer upped Leonard E. Bach 
to general promotion mgr. . . . General 


Electric, Syracuse, appointed George H. 
Floyd AM and SPM, communications 
equipment ... Lewis G. Fageley, for- 
merly with Thomas A. Edison, Inc., and 
Don M. Greek, previously with Kroger, 
have joined the sales promotion dept., 
Dixie Cup Co., Easton, Pa... . Metro- 
politan Bottling Co., New York, named 
James G. Knight executive VP in charge 
of sales ard advertising . . . Ninki Hart 
from Woman’s Home Companion to 
Mademoiselle as promotion director .. . 
Frank O'Donnell upped to ad and pro- 
motion manager, custom record division, 
RCA Victor, New York . . . Max Stern, 
formerly with Geo. Hayman Agency, to 
ad manager, All-metal Screw Products 
Co., Garden City, N.Y. . . . Benjamin D. 
Frost promoted to ad and promotion 
mgr., Calvert Distillers Corp. N.Y... . 
G.E. air conditioning division, Bloom- 
field, N.J., appointed Philip B. Hoppin 
manager of advertising and sales promo- 


tion . . . Arthur Stein to direction of 
circulation and advertising promotion 
divisions of Newsweek . . . Woodward 


Kingman promoted to automotive promo- 
tion manager of Look . . . Frank C. Ger- 
hart, formerly AM at American Type 
Founders, becomes AM of Mead Co., 
Phila. office. Later goes to headquarters 
in Dayton .. . Ben Levinger to marketing 
mgr., Schlage Lock Co., San Francisco. 
Robert Ebey succeeds him as ad mana- 
ger... William G. Trotter from Calvin 
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& Co. to AM with Hellmich Mfg., St. 
Louis . . . Roy E. Schumacher to director 
of advertising and sales promotion, Dixie 


Mills Co., East St. Louis . . . Frank R. 
Reiter to ad director, Curtiss Candy Co., 
Chicago .. . Arvo Aho, formerly mer- 


chandising mgr., Dayton Rubber Co., 
to SPM, building products division, Rey- 
nolds Metal Co., Louisville . . . William 
B. Propert from AM and SPM, General 
Electric Supply Co., to SPM, Advertising 


Associates, Richmond . . George D. 
Knepper to ad manager with Brown 
Trailers, Toledo . . . Frank Brossy, for- 


merly with MacManus, John & Adams to 
advertising and sales promotion section, 
Carboloy dept., G.E., Detroit . . . Richard 
L. Grose to director of advertising and 
sales promotion, Calcinator Corp., Bay 
City, Mich. . . . James R. Steel promoted 
to AM and SPM, Argus Cameras, Ann 
Arbor . . . Madison L. Crawford to ad 
manager, Frank G. Hough Co., Liberty- 
ville, Ill. . . . Chester D. Palmer, Jr. to 
ad manager, Johnson Motors, Waukegan 
... Allac C. Clogg from AM, Canadian 
Breweries, to AM, O’Keefe’s Brewing 
Co., Ltd., Montreal . . . James J. Ben- 
ston to director of creative display, Fox 
Head Brewing Co., Waukesha, Wisc... . 
Louis S. Gearhart to director of adver- 
tising of United Aircraft Products Inc., 
Dayton . . . Phillip E. Moonan, pre- 
viously with Curtis Publishing Co., now 
sales promotion mgr., Gunther Brewing, 


Baltimore . . . Lester W. Piot, Jr. to AM 
and SPM, Chrysler Corp., Parts Division, 
Detroit . . . Richard C. Proctor, formerly 


AM with Southern Comfort Corp., to 
national ad manager, Stitzel-Weller Dis- 
tillery, Louisville .. . Forrest Boyd now 
ad and promotion dfrector, National 
Transitads, Inc., Chicago; was with E. H. 
Brown Advertising . . . Jack W. Minor 
is now director of advertising and mer- 
chandising, Dodge division, Chrysler 
Corp., Detroit . . . Jack Keating from 
Crosley Broadcasting Corp. to National 
Presto Industries, Eau Claire, Wis., as 
sales promotion mgr. .. . Dean L. Nord- 
quist upped to assistant ad manager, 
Electro-Voice, Inc., Buchanan, Mich... . 
S. Jesse Robinson promoted to merchan- 
dising mgr., Calvert Distillers Corp., N.Y. 
_.. James J. Draddy to director of pro- 
motion, Columbia Records, Inc. 
Vincent P. Brunelli to director of adver- 
tising and mechandising, Tek Hughes, a 
Johnson & Johnson Company 
William Pecau from Fred Tobey Asso- 
ciates to AM, Browning King & Co.... 
Charles J. Michael promoted to SPM for 
Crane Co., Chicago . . . Lewis E. Pierce 
to AM and SPM of Penick & Ford Ltd. 
Eugene J. Fitzgerald becomes his assist- 
ant. 
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Do you know what 





really means ?... 





to Webster, a work of decorative ari*: 
to you,a Strong and functional type face: 
to all of us, a highly successful design. 
Sizes 12 to 72 point immediately available . 


Also coming in sizes 8 and 10 point. Imported by 


AMSTERDAM CONTINENTAL 
Types and Graphic Equipment, inc. 


268-276 Fourth Avenue, New York 10, N. Y. 


Special orders taken on faces from 
leading European type foundries— 


Caprice: PROPEB - Palette 


and many others. Send for showings. 





*Webster's New International Dictionary, Second Edition, Unabridged Types used: Grotesque and De Roos 
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Photo by Peter Dimitri 





ILLUSTRATORS + Al Fatica + John Hammer + Charles Hawes +» Len Oehman + Arne Peterson 
Carlos Richmond + Art Seiden + Ned Seidler 
STUDIO + William Cassidy+ Marvin Koenigsberg + Al Noppe + Wil Peterson+Jean Ricco 
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Realistic 


LADIES’ HAIR || ~~... 


children. 
—tustom styling—washed—dyed—set—naturally 
Photo-retouched by 


Jorsse 5D. Mills 


101 WEST 42nd ST. © NEW YORK 36, N. Y. 141 E. 45th St. 
BRyant 9-9199 New York 17, N. Y. 
PLaza 9-2296 


















trade talk 


CAMPAIGNS General Electric’s 1954 

budget is up $10,000,000 
to almost $50,000,000 in recognition of 
need for intensive selling in the year 
ahead .. . That Holland imported beer, 
Heineken’s, will start using magazines 
and TV this year ... and the Maine 
Sardine Industry, which curtailed promo- 
tion when the season's pack fell below 
expectations, is resuming promotion ... 
increased production of Miller High Life 
beer will be accompanied by upped ad 


budget . . . March 22 will show first of 
A. & M. Karagheusian heavy Spring 
newspaper ads .. . TV set sales will 


be extremely competitive with many con- 
sumers satisfied with present sets, others 
waiting for color. In this market new- 
comer CBS-Columbia will make a heavy 
push . . . newspapers this year will 
carry $300,000 of institutional advertising 
for The Cigar Institute of America. This 
is six times the 1953 budget .. . In 
addition to magazines and TV Ford's 
Lincoln-Mercury division will use 1,361 
newspapers in 990 cities with total cir- 
culation of 51,300,000 . . . Universal- 
International will have record high budg- 
et of $1,500,000 for first four months of 
the year .. . mid-January saw start of 
big new campaign for S. C. Johnson & 
Sons (Pride furniture wax) ... James 
Lees & Sons, carpets, will use four-color 
ads in nine leading magazines every 
month in 1954 . . . Packard Motor Car 
Co. will maintain its high $8,000,000 
budget for the coming year. Last year 
big budget accompanied company reor- 
ganization. This year it will be main- 
tained to meet hard-sell conditions . . . 
Duffy-Mott Co. has taken over Clapp’s 
baby food division of American Home 
Foods Inc... . American Cyanamid Co. 
has bought antibiotics division Heyden 
Chemical Corp. .. . Columbia Ribbon 
and Carbon Manufacturing will have its 
biggest-ever promotion this year . 
Pennsylvania Range Boiler Co., auto- 
matic gas and water heaters, is going 
into the consumer field with an automatic 
clothes dryer. Agency is Feigenbaum & 
Wermen of Philadelphia . . . Four of 
the paintings to be used by Morton Salt 
Co. were done by Harriet and Bernard 
Pertchnik .. . in April, in. “Life”, Man- 
hattan Shirt Co. will announce its new 
women’s line, Lady Manhattan 

Omar Inc., Omaha, enters national mar- 
ket with its frozen fruit pies .. . Vitamin 
Corp. of America testing new skin prod- 
uct, Placid, using newspaper ads... 
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PHOTOGRAPHY Jack Ward Color 
Service is issuing 
newsletters with production info for 
photographers. First letter reported how 
the “yellow plague” might be avoided. 
To get on mailing list write them at 694 
Third Avenue, New York 17. . . Stephen 
Michael Studio has moved to 322 E. 39 
Street, N.Y.C., MU 3-0651 . . . Wilbur 
A. Perin has been named director of 
displays and photography of the Ameri- 
can Kitchens division of Avco Mfg. Corp., 
Connersville, Ind. . . . Eastman Kodak's 
San Francisco photo processing lab 
equipment is being shifted to Palo Alto 
. Rosalie Becker is repping Arthur 
Lavine, David Linton, Arthur Leipzig and 
Sol Libsohn ... 


TELEVISION Herbert Johnson, for- 
merly animation direc- 
tor for George Pal Studios, is now with 
the creative and film planning staff of 
Sarra, Inc., Chicago . . . Rader TV Film 
Productions, Hartford. moved to 647 Main 
St... . W. Arthur Fielden, TV director 
to VP, Houck & Co., of Florida, Inc., 
Miami . . . Robert T. Richardson has 
joined Leo Burnett Co., Chicago, as film 
supervisor in the broadcasting dept... . 
Adolph Schneider from NBC-TV to vice- 
president in charge of TV and film 
production, Hack Swain Productions, 
Sarasota, Fla. . . . TV Cartoon Produc- 
tions have moved into new quarters at 
222 Kearny St., San Francisco .. . Walter 
A. Rivers & Associates, industrial and 
television motion picture producer, is 
now at 60 Market St. and 45 Sacramento 
St., San Francisco . . . David J. Hopkins 
to director of sales at CBS-Columbia, 
television and radio manufacturing divi- 
sion of CBS; was with Emerson Radio 
and Phonograph Corp... . Robert Saw- 
yer has joined the TV continuity and 
production Dept., Kastor, Farrell, Chesley 
& Clifford, N.Y; was with K&E... 
Melrick Landen Associates, New York, 
has set up a radio-TV dept. Will special- 
ize in packaging programs for institu- 
tional and industrial sponsorship . . 
Television Film Productions, 168 N. ard 
St., Columbus, added a new service for 
its local TV station advertisers: the 
Audio-Video Survey Service, which pro- 
vides sound-film Kinescopes of locally 
produced commercials .. . Hanson- 
Roberts Films opened at 912 Pine St., 
Seattle. Specializing in TV films 


PRODUCTION Milton S. Ingeman is 

now with Merit Dis- 
plays, N. Y. in point-of-sale merchandis- 
ing displays and promotions for liquor 
and allied industries . . . S. E. Miller, for- 
merly with Burlingame-Grossman, is now 
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Quality Art Materials HOW TO BUILD A 
& PICTURE MORGUE 
of Available Stock Photos 


Subscription to 16 page (91/4 


a x 124) MONTHLY PROOFBOOK 
brings you 12 issues featuring 
\ | 





75 to 100 new-posed appealing 

hotos each. Pages bear a 
Black category label top right 
for filing in cabinet or loose- 
leaf binder. 


oe 44 
n $300 









ALL. Friedman iw. cis 


20 East 49 St., NewYork 17 Write today _One Year Subscription 


Plaza 9-5400 MEE EVE * CATCHERS, Inc. 















ck Layout Set 


® Top quality opaque water colors 
® Brilliant © Mat ® Permanent ® Smooth 
® Perfect medium for Commercial Art 


Keep a set — open — on your tabouret! 


Your regular dealer has it 


Ask about other fine Talens’ product: 





MEL RICHMAN STUDIOS. INC., PHILADELPHIA 


ib Faery berlin 


ARTISTS’ & DRAWING MATERIALS 





719 Eighth Avenue * New York 19, N.Y 


CIRCLE 6-6350 










Need 100 to 10,000 natural color 
prints from Kodachrome or art 


up 











Circle 


[i naphie | storprines of VJeduauksc, Yr. 








soe > James damico 


12S W. 45th St. NY. 








head of the production department, Gar- 
field Linn & Co., Chicago .. . Harold 
M. Howland has joined the production 
staff, Joseph R. Gerber Advertising, Port- 
land .. . Trudy Tongray is production 
manager in charge of copywriting and 
publicity, Frank Wright National Corp., 
San Francisco .. . George L. Grimes, 
formerly PM with Wayne Welch Inc., is 
now PM, Michener & O'Connor, Inc., 
Harrisburg .. . 


MEDIA Mechanical Farmer, a how-to- 

do-it for farmers and ranchers, 
made its debut last month. Published by 
Journalism Publishing Company, 432 W. 
70th Terrace, Kansas City, Mo. ... TV 
Guide is changing its page size to that of 
Quick, also published by Triangle Pub- 
lications . . . Modern Highways, con- 
cerned with highway design, construc- 
tion and maintenance, will be out this 
spring, Publisher is Scranton Publishing 
Co., 185 N. Wabash St., Chicago... 
Popular Science Monthly, effective with 
the February issue, has added a 16-page 
editorial section, more four-color mate- 
rial and heavier stock. Expects to run 
over 300 pages a month... . Admiration 
is the first fashion magazine for Negro 
women; published in New York . 
Nelda Publications, Inc. have moved to 
185 Madison Avenue, N.Y... . 


EXHIBITS Alphabet Gallery: thru 

Mar. 31, lettering by Tom- 
my Thompson ... Associated American 
Artists: thru Feb. 20, Bruno Groth, sculp- 
ture; Feb. 15-Mar. 6, Robert Philipp, oils; 
Feb. 23-Mar. 13, Ted Gileen, oils .. . 
Cooper Union Museum: thru Mar. 6 Amer- 
ican Drawings ... A. I. Friedman: Feb., 
Advertising Designs and Decorative Illus- 
trations . . . Moore Institute: Feb., Art 
for World Friendship Show, art work of 
children from many countries 
Museum of Modern Art: thru Feb. 22, 
Design Collection Acquisitions; thru Mar. 
4, Four American Graphic Designers, Ben 
Shahn, Herbert Matter, Leo Lionni and 
Noel Martin .. . New York City Center 
Gallery: thru Feb. 28, theme is New York 
City, oils . . . Mar., graphic arts show 
including etchings, drypoints, aquatints, 
serigraphs .. . Philadelphia Museum of 
Art: thru Feb. 28, Paintings and draw- 
ings by Vincent van Gogh... 


DEATHS G. Munroe Hubbard, former 

president of Doremus & Co., 
New York, who in the last several years 
had his own public relations business 
.. . Robert Johnson, book illustrator and 
teacher at Art Students League 
Wesley A. Gilman, president of Lewis & 
Gilman, Philadelphia; formerly with N. 
W. Ayer... 








book notes 


THE BEST CARTOONS FROM FRANCE. Preface 
by Philippe Halsman. Simon & Schuster. $2.95. 
200 cartoons, “those the most laughing”, 
from France; collected by Edna Bennett. 
Besides l’amour it includes such joys of 
living as the arts, the women, the ani- 
mals, the children—all things human and 
irregular. Contains drawings of such 
masters as Chaval, Mose, Dubout, Effel, 
Francois, Siné and many others. 


SURVIVAL THROUGH DESIGN. Richard Neutra. 
Oxford University Press. $5.50. 

Citing the need for a warmer, more 
humanly pulsing effort to “design for 
life and thus to preserve it,” the author, 
a noted architect, offers his philosophy of 
architectural design. In this 384 page 
book he advances his ideas for design 
according to biological and psychological 
needs of people. “Tangible observation 
rather than abstract~ speculation.” 


AMERICAN SLOGANS, 1952-53. William Sun- 
ners. American Newspaper Syndicate. $7.50. 


13,000 slogans and phrases intended to 
help advertiser and agency determine 
what slogans are already in use, and to 
give new ideas to the copywriter, radio 
continuity writer, commercial artist. Pre- 
dominantly of American sources, book 
also includes British slogans and others. 
Listed alphabetically under divisions. 
Gives source of slogan. Complete index. 








letters : 


(Continued from page 9) 


S & M could spend their four color dough 
in a much better way if they’d bang home 
the ideas of better lining, better weaving, 
better fabrics. Merely saying that rich guys 
buy their suits and you should also brings 
about the automatic, death-to-advertising 
response “Yah, you’re just payin’ for the 
name!” 

Maybe these are all copy ideas, but I 
doubt it since copy and art are now mar- 
ried forever. It is true that Cadillacs and 
Burberrys are sold to lots of people who 
never were invited into, or heard of, the 
Four Hundred. 

Maybe I am utterly wrong and people 
of all classes fall for nebulous, short copy 
and fancy art ad appeals. 

But maybe some thought should be given 
to the vast market of intelligent, well-edu- 
cated but not upper-income people who 
buy expensive things when properly ap- 
proached. 

Ed Carlin, 
Philadelphia 
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JOSEPH MAYER CO, Inc. 


artist's materials .. . sign painter and 
displaymen supplies . silk screen 
materials. Agents for The International 
Cutawl - Balopticon. 

5-9 UNION SQ. « N. Y.3 « AL 5-7644 

















fashion photography 


ee Vogel 


424 Madison Ave., NY 17. Plaza 9-1930 
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STUDIO 


77 Park Avenue « New York 16+-N. Y. 
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bookshelf 


The AD&SN bookshelf makes it easy for readers 
to buy, at list price, the best books of current interest 
to the art professional and advertising manager. 


ANNUALS 


69. Graphis Annual of International Advertising 

Art 1953-54. Edited by Walter Herdeg and 
Charles Rosner. 734 fully captioned illustrations 
of the best in poster, magazine, newspaper, and 
direct advertising, as well as book jackets, album 
covers, trademarks, letterheads, packaging, cal- 
endars, Christmas cards and television. Printed 
in 6 languages. $12.50. 


45. Penrose Annual 1953, edited by R. B. 

Fishenden. A review of what's new in the 
Graphic Arts, general, technical articles, docu- 
ments, illustrations in color. Fine reference 
piece. $8.50. 


5. International Poster Annual—1952. Edited 

by W. H. Allner. Illustrates hundreds of 
carefully selected examples of the year’s out- 
standing poster art from 25 different countries. 
180 pages. $10.00. 


68. 32nd Annual of Advertising and Editorial 

Art. Published for the Art Directors Club 
of New York. Just published. A record of the 
best in American ad and editorial art and of 
graphic trends. A valuable visual swipe file. 
$10.00. 


70. U. S. Camera, 1954. Edited by Tom Maloney. 

A collection of outstanding photographs 
from all over the world representing every phase 
of phootgraphy. $7.95. 


41. Modern Publicity, edited by Frank A. Mer- 

cer. An international annual of advertising 
art with 600 illustrations from 27 countries. A 
visual survey of international ad art cross- 
currents. $8.50. 


TYPOGRAPHY, LETTERING 


59. The Studio Book of Alphabets. 67 complete 

specimen alphabets, some type, some hand 
drawn, covering a wide range of styles. Foun- 
dries noted. $2.00. 


66 Three Classics of Italian Calligraphy. An 

unabridged facsimile edition of the writing 
books of Arrighi, Tagliente and Palatino, great 
16th century calligraphers. Introduction by Oscar 
Ogg. Bibliography by A. F. Johnson. Plates 
were reproduced from the original books in 
the Newbury Library. $3.95. 


19. 750 Designs, Borders, Backgrounds, Tints 

and Patterns, H. B. Coffin. All illustrations 
can be cut out or copied without permission. 
$4.50. 


20. Idea File, H. B. Coffin. Shows wide variety 
of basic practical layouts for folders, 
pamphlets, self-mailers, etc. $1.50. 


50. 5000 Helpful Pictures of architecture, 

beasts, birds, flowers, fowl, fish, costumes, 
inventions, tools, weapons, musical instruments, 
and vehicles, foreign and familiar, present and 
past. $3.00. 


51. 3000 Pictures of Animals, Reptiles, Fishes 
and Marine Life. Photographs, prints, and 
drawings of hundreds of species. $3.00 


52. 3000 Pictures, grouped according to classi- 

fication from Agriculture to Zoology. In- 
cludes diagrams and dictionary style legends. 
$3.00. 


53. 3000 Photos and Drawings of Birds. $3.00. 


60. Picture Encyclopedia. 164 pages, 24,000 
illustrations, mostly line drawings, wide 
variety of subjects, legends. $15.00. 


71. Design Motifs of Ancient Mexico. Compiled 

by Jorge Enciso. 766 line drawings of 
ancient Mexican art. Designs based on flowers, 
birds, fish, animals, human figures, geometric 
forms. Black, red and green are used in draw- 
ings. $3.95. 


TELEVISION 


31. Designing for TV, Robert J. Wade. Text 

plus 200 illustrations tell TV artist about 
scenic design, art direction, title and graphics, 
makeup, costuming, preparing for production, 
commercials, story-boards, and staging. $8.50. 


57. The Handbook of TV and Film Technique, 

by Charles W. Curran. A_ non-technical 
guide on film production costs, methods, and 
processes for executives and lay readers. Includes 
standards for programs and commercials, charts, 
diagrams and a glossary of motion picture 
nomenclature. $3.00. 


72. Television Advertising and Production Hand- 

book. Setiel, Glenn and Associates. Com- 
prehensive, practical introduction to advertising 
and production in TV. Each chapter written by 
specialist in his field. Contains dictionary of TV 
terms and describes visual aids for TV. $4.50. 


75. Techniques of Television Production. Rudy 
Bretz. Textbook of television equipment 
and techniques. For production man, director, 
producer and workers in various departments, 
such as graphic arts and costume. Gives infor- 
mation in all phases of television production 
so that each specialty may function with more 
cooperction and understanding. $10.00. 


WINDOW DISPLAY, PACKAGING 


67. Package Design. Ladislav Sutnar. 545 

illustrations with brief running commen- 
tary. Emphasizes the force of visual selling, the 
marketing appeal of the soundly designed 
package. $9.75. 





58. The Drama of Display, visual merchandis- 

ing and its techniques, by Jim Buckley. 
Begins with simple, elementary designs and how 
they apply to the display of merchandise and 
includes an analysis of its mechanics, methods 
and techniques. Many illustrations supported by 
legends. $10.00. 


ART 


54. The Science of Color, prepared by the 

Committee on Colorimetry of the Optical 
Society of America. Traces the use of color by 
prehistoric man, through the Roman civilization. 
Technical and theoretical accounts of color, 
includes 25 color pages, diagrams and graphs. 
Excellent reference for students and profes. 
sionals. $7.00. 


63. Manual of Historic Ornament by Richard 

Glazier. Illustrates the evolution, tradition 
and development of architecture and the applied 
arts. For students and craftsmen. $3.50. 


64. Art in the Ice Age by Johannes Maringer 

and Hans-George Bandi. Demonstrates pre- 
historic man’s mastery of color, design and form 
in his artistic expression. Profusely illustrated 
with color, b. & w. gravure, and line drawings: 
$12.50. 


65. Vatican Art by Karl Ipser. 160 illustrations 
of painting and sculpture of the Vatican. 
Explanatory captions. $7.50. 


73. Folk Art of Europe. Bossert. 72 plates in 

full color, 16 in half tones illustrating over 
1500 examples of design in textiles, tools, 
furniture, metal work, ceramics, embroideries, 
rugs. $17.50. 


76. Survival Through Design. Richard Neutra. 

A noted architect’s philosophy of archi- 
tectural design for the more human biological 
and psychological needs of our times. Advo- 
cates for the designer tangible observation in- 
stead of abstract speculation. $5.50. 


COPYFITTING 


42. Streamlined Copy-fitting, by Arthur B. Lee. 

58-page manual has character count for 
more than 1350 faces, including caps and small 
caps. All necessary scales on one master gauge. 
$4.95. 


GENERAL 


74. American Slogans, 1952-53. William Sun- 
ners. 13,000 slogans and phrases intended 
to help advertiser and agency determine what 
slogans are already in use and to give new 
ideas. Includes British slogans and others. Listed 
alphabetically under divisions with source of 
slogan in each case. Complete index. $7.50. 


77. The Burl Ives Song Book. 115 songs, 

cream of Burl Ives repertoire, with words, 
piano and guitar parts, short comments on 
each song, illustrated in color. $5.00. 
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Advertising & Editorial Art 


eect eh ocs 
xRAPHY 


CONTACT 


*STEPHENS BIONDI De CICCO, 676 North St. Claire Street, Chicago 11, Ill., 
in New York 


BARRY STEPHENS Studio, 120 West 50th Street, New York 19, N.Y., CIrcle 5-5471 





classified 
call Plaza 9-7722 


ARTIST. High style men’s fashion illustrator 
for national accounts. Well known studio. Box 


1201, AD&SN, 43 E. 49 St., NYC. 


CHRISTMAS CARD PUBLISHER SEEKS 
ARTISTS to do free-lance work on Christmas 
cards. Especially line technique in one, two 
and more colors. Submit sample of work to 
Advertising Department, Miles Kimball Com- 
pany, Oshkosh, Wisconsin. 


FLEXICHROME ARTIST with leading studio 
desires additional account. GR 3-2494. 


FOOD PHOTOGRAPHER and STILL LIFE 
PHOTOGRAPHER wanted. Equitable arrange- 
ment offered by top illustration studio offer- 
ing facilities and representation to top-notch 
men.’ Box 1200, AD&SN, 43 E. 49th St., NYC. 





LAYOUT ARTIST 

permanent position for experienced ad- 
vertising designer to do creative layouts 
on top accounts with established adver- 
tising organization in East. Outstanding 
opportunity. Write full information, exp.., 
age, salary. Box 1203, AD&SN, 43 E. 49th 
St.. NYC 17. 











TOP LETTERER in Manhattan in need of rep- 
resentative on high commission basis. Box 
1202, AD&SN, 43 E. 49th St., NYC 17. 








for the best in 
Short Run, Low Cost 


color reproductions 





ee color lab & studio n. y. c. 


8-7525 








ready reference 


to have your firm listed call Plaza 9-7722 
ART BOOKS 

Bookshop of James J. Kane 

Art Books—Fine & Applied—Out-of-Print 


We Buy, Sell, Rent & Trade 
135 E. 34th St., N. Y. 


ART SERVICES 
Peter George Art Service Inc. 


4 color separations from art & transparencies; 
4 color buildups in Kemart from B&W art and 


photos. 
832 2nd Ave. (44-45 Sts.) MU 4-2124 


COLOR PHOTO SERVICES 


Max Jaikin 
Transparency Retouching, Color Assembly 
58 W. 57th St., N.Y. 19 Cl 5-9348 


Kurshan & Lang Color Service 


24 Hour Custom Ektachrome processing 
Duplicating & Dye Transfer Prints 


LE 3-4539 


10 E. 46th St., N. Y. 17 MU 7-2595 
Tulio Martin 

Transparencies 

58 W. 57th St., N.Y. 19 Ci 5-6489 


Modernage 

319 East 44th Street, New York, N. Y. 
Complete Custom Photo Service for professional 
photographers, magazines and industry 

* Developing, printing 

* Airbrushing, retouching 

* Studio Available 

If you have a problem 


Call Ralph Baum LExington 2-4052 


HISTORICAL PRINTS 
The Bettmann Archive 


Old time illustrations on any subject. Events, 
industries, Fashion, Decors. Ask for folder 6A. 
215 E. 57th St., N. Y. 22 8-036 


LETTERING 

James D'Amico 

Comprehensive and finished lettering 

125 W. 45th St., N. Y. Cl 5-8087 


John N. Schaedier 
Lettering—send for free brochure. 


299 Madison Ave., N.Y. 17. MU 2-4448 





PHOTO RETOUCHING 


Peter Buckley 


Transparency retouching, montages, 
silhouetting, color correcting. 


157 East 48th St., N. Y. 16 PL 9-7842 


Davis * Ganes 
Color Correction and Retouching of 
Transparencies, Dye Transfers & Carbros. 


Flexichrome Coloring 
516 5th Ave., N. Y. 18 MuUrray Hill 7-6537 


Frank Van Steen 
Quality Flexichromes 


370 Lexington Ave., N. Y. 17 LE 26515 


SERVICES 
Way's Standard Viewers 


For viewing color in transparencies correctly 
William P. Way 
Chappaqua, N. Y. 


SILK SCREEN PROCESS 


Jaysee Display Advertising, Inc. 
Quality reproduction. Posters and displays. 
12 E. 12th St., N.Y. 3 OR 5-7280 


Masta Displays Inc. 


20 years leadership in silk screened 
posters and displa 


ys 
230 W. 17th St., N.Y.C. CH 2-3717 


TYPOGRAPHY 


The Composing Room, Inc. 
Advertising Typographers 
130 W. 46 St., ‘a 


Kline Linotyping Co., Inc. 
Proofs or Type for the Artist, Printer 


or Agenc 
CHelsea 3-3610 


LUxemburg 2-0100 


y 
146 W. 25 St., N.Y. 1 





To know the Jotest and best in 
artist materials and equipment— 
Newest Techniques 


Latest Equipment 
Finest Materials x 
Special Offers 


Get your name on our ‘Palette Patter” 
mailing list. Simply write to: 


COW Cas 


ABTEST SUPPLY COMPARY 
6408 Woodward Ave Detroct 











+ Keyes 


125 WEST 45" STREET 
COLUMBUS 5-6461-2 
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Hicés 


L \ associates. 





arr 


GINO LEONELLI is versatile in LINE, 
OIL and WASH! 


As a new member of our studio 
his service augments that of our 
well seasoned staff. 


Long ago, we learned that ART 
DIRECTORS know what they want 
and want what they want. 


Interpreting and meeting the art 
needs of our clients, has helped 
us to grow with Industrial Detroit. 


One of our clients, “The World’s 
Largest Manufacturer of Truck- 
Trailers” has been with us for 
well over a quarter of a century! 


FRANK HIGGS ASSOCIATES 
PARK AVENUE BLDG. DETROIT 26, MICH. 
WO 1-7559 
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as one private eye to another, Watson, it's quite simple: the 
art director who really gets the eye of the public is the chap 
who regularly employs the services of Fredman-Chaite Studios 





@ fredman-chaite studios, inc., 62 W. 47th st., n.y.c. 36 -PLaza 7-3131 








